9^77 ......... 


The Hub: Best camcorders under $3000 



Web Images Groups News Scholar more» 
Get the most from your Mac 


Google Search I’m Feeling Lucky 


Search: the web • pages from Australia 

Web 

Productivity software for free 

Google has gone beyond search into online applications that challenge the 
might of Microsoft. Is this the future of your Office? 

Cached - Similar Pages 

Buv the right stuff 

if AMW lab looks at portable projectors, plus we take a good close look at 
Apple's Final Cut Studio, Epson's Stylus Pro 3800 and the iRec — a video 
recorder for iPod. 

Cached - Similar Pages 

Enhance vour Mac experience 

Fix blurry photos before they happen, fix RAM issues, control your Keychain, 
share your computer, tame a wild mouse, clean a cluttered system and more. 

Cached - Similar Pages 

Macwooooooooooorld 
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Everything iPod. 
Everything Mac. 

Introducing Apple Premium Resellers. 

Apple Premium Resellers live and breathe the Mac. 

They'll help you choose the model that's best for you 
and get you set up with the software and accessories 
you'll need. Same with iPod. Premium Resellers offer the 
complete range, along with a great selection of add-on 
products that let you enjoy your music wherever you go. 

Practical advice, in-store demonstrations and events that 
showcase the very best from Apple. 

ACT Mac 1 Canberra City. Mac 1 Canberra Civic. Mac 1 Fyshwick. 

NSW Academy Bondi Junction. Comp Now North Sydney. Complete Computer Centre Wagga. 

Digital Appeal Central Coast. Digital Appeal Tuggerah. Mac 1 Burwood. Mac 1 Hamilton. Mac 1 Wollongong. 
Maccentric Chatswood. Maccentric Warringah Mall. Next Byte Balmain. Next Byte Baulkham Hills. Next Byte Broadway. 
Next Byte Castle Hill (opening late July). Next Byte Macquarie Centre. Next Byte Pitt Street. Next Byte Sydney CBD. 
QLD Mac 1 New Farm. Next Byte Brisbane CBD. Next Byte Surfers Paradise. 

SA Mac Centre Norwood. Next Byte Adelaide CBD. Next Byte Glenunga. 

TAS Next Byte Hobart. The Mac Shop Launceston. 

VIC All Systems Go Berwick. Beyond the Box Moonee Ponds. Comp Now Chadstone. Comp Now Chapel Street. 

Comp Now Geelong. Comp Now Malvern. Comp Now South Melbourne. My Mac Melbourne. Next Byte Bourke Street. 
Next Byte Elizabeth Street. Next Byte Ivanhoe. Pentagon Digital Mont Albert. 

WA Digilife Mt Hawthorn. Digilife Perth CBD. MacWorx Joondalup. Next Byte Carousel. Next Byte Nedlands. 



2007 Apple Pty Ltd. All rights reserved. Apple, the Apple logo, Mac, iMac and iPod are trademarks of Apple Inc., registered in the U.S. and other countries. 








Thinking Large Format? 
Think Epson Stylus Pro 


Produce your own large format 
prints at a fraction of the cost of 
outsourcing. 

Epson UltraChrome Inks produce 
superb, award winning photo quality 
prints on photo or matt stocks. 

You gain full control of the 
printing process for fast quality 
controlled results. 



Produce high quality postscript 
colour proofs by using a Fieiy RIP. 

Epson Stylus Pro 4800 

The Epson Stylus Pro 4800 incorporates a unique 17-inch 
(432mm) wide printer design with breakthrough colour 
ink technology, producing archival prints with amazing 
color fidelity, gloss-level, and scratch resistance. The 
results are simply superb. 

Normal Price. $3294 

Special Offer $2995 Inc Gst 




EPSON 


New 
Model 


EXCEED YOUR VISION 

A2 -17” Wide 


A1 + 



Epson Stylus Pro 3800 

New A2, 8 colour Inkjet printer for border 
free printing of 4”x6” up to A2 size. Also 
great for fine art, digital proof printing. 

RRP$3±95 Special Offer ... $Call 


Epson Stylus Pro 7800 

The perfect printer and proofer for print 
widths of up to 24-inches (610mm) with 
quality, speed and economy. 

RRP$3935 Special Offer ... $Call 


Epson Stylus Pro 9800 

Designed for high-end-professional graphics 
and photo markets. Quality, speed and 
economy up to 44-inches (1,118mm) wide. 

RRP $11,981 Special Offer .... $CaU 


All prices include GST. E&OE. ‘Visit www.epson.com.au for information about lightfastness. *Based on 3 year rental T.A.P. Colour RIP should be added for accurate colour proofing. 
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Designwyse 

Professional Computer Solutions 

| Graphics PUjs | 
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Ph: (02) 9905 8797 

Ph: (07) 3367 1944 

Ph: (08) 8223 6777 
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It’s Time to Go Mac Pro 

Excellent upgrade offers on Apple Mac Pro workstations and servers 



Why it’s Time to Go Mac Pro 

• Adobe CS3 software runs like lightning at Intel native 
speeds on a new Mac Pro 

• Choose 4 or 8 Core Intel Xeon processing power 

• Stable, rugged architecture for regular commercial use 

• Handles heavy workloads day in day out 

• Huge RAM and hard drive expansion capacity 



The wait is over! 

Everything is now in place 
for upgrading your older 
Mac workstations to the 
latest Apple Mac Pro 
with either four or eight 
Core Intel Xeon power. 

Adobe CS3 is now 
shipping and it mins like 
lightning on a new Mac Pro. 


• Ultra high graphics expansion slots with multi display 
capacity for increased productivity 

• Uncompromised power for workstation use 

• Mac Pros can be used as economical servers 

• Mac Pros are very economical compared to similarly 
configured PC alternatives 


Special Mac Pro Offers - Designwyse 
provides excellent upgrade offers on new 
workstations when upgrading from existing Mac 
equipment to new Mac Pro workstations and servers. 

We can build-up and prepare your machine to your 
specifications and then ship it throughout Australia. 

Call or email Designwyse now for a detailed 
competitive quote, you will be pleasantly surprised! 


Please call for Government or Education prices. Prices include GST. E&OE Prices subject to change without notice. 


IN MELBOURNE CALL 


FREECALL - NO CHARGE 


JL, 9706 8858 1800 334 684 

4/200 Princes Highway Dandenong VIC 3175 Website: www.designwyse.com.au Email: sales@designwyse.com.au 


Designwyse 

Professional Computer Solutions 
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BOOKINGCONFIRMATION 

PRINCIPALLY SPONSORED BY 

■ TM 

jupiterimages 

your search ends here 

NAME: 

COMPANY: 


NUMBER OF TICKETS @ $95 PER TICKET (INC GST): 

GROUP OF 5 @ $400 (INC GST): 

ADDRESS: 

CITY: STATE: 

POSTCODE: 


TELEPHONE: 

EMAIL: 


PLEASE INDICATE THE NAME AND COMPANY OF ANY ADDITIONAL GUESTS WHO WILL BE ATTENDING THE PARTY WITH YOU. 

1. 

2. 


3. 

4. 


5. 

6. 


7. 

8. 


9. 

10. 


PAYMENT METHOD: 



□ PLEASE FIND MY CHEQUE TO NICHE MEDIA ENCLOSED □ REGISTERED MAIL ($3) 


□ PLEASE CHARGE MY CREDIT CARD □ 

PLEASE FIND MY MONEY ORDER TO NICHE MEDIA ENCLOSED 

□ AMEX □ VISA □ MASTERCARD 

□ DINERS CLUB 


AMOUNT DUES 

CARDHOLDER’S NAME 

CARDNO. □□□□□□□□□□□□□□□□ EXPIRYDATE 

□□□□ 

CARDHOLDER’S SIGNATURE 




* Niche Media recommends Registered Mail option as tickets not received are classed cancelled and no refunds would apply to lost or 
misplaced tickets. 

BOOKINGS MUST BE ACCOMPANIED BY PAYMENT DETAILS. BOOKINGS CLOSE 22 AUGUST 2007. 

NO CANCELLATION OR REFUNDS AFTER THIS DATE. 

PLEASE SEND THIS FORM WITH PAYMENT TO: FAX 03 9948 4998 POST NICHE MEDIA, PO BOX 5177 SOUTH MELBOURNE VIC 3205 

FOR MORE INFORMATION CONTACT: 

DESKTOP / 170 DORCAS STREET, SOUTH MELBOURNE VIC 3205 TEL. 03 99948 4942 
EMAIL: ALLISON.LEVINSON@NICHE.COM.AU 


Sponsors: Event Partners: Event Supporters: 
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By Joe Kissell 

The 800-pound gorilla of 
web search has 
expanded its reach into 
online applications, 
allowing individuals and 
organisations to run their 
e-mail, spreadsheets, 
calendaring and even 
word processing 
documents on Google’s 
own servers. It’s a bold 
move — but can it 
challenge Microsoft? 
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iPhone mania hits — but 
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getting sued (so what’s 
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users. These and other 
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of Mac. 
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Commentary. 




From the Macintosh scene to the magazine. 

By Matthew JC. Powell. 



Hot Unks 

www.apple.com/iphone 

It exists, but does it matter? 


It’s all in the mind 

S TANDING in line at Hungry Jack’s recently (hey, I missed 
breakfast, OK?) I overheard someone, upon reaching the 
counter, ask for a bacon and egg McMuffin. Without even 
blinking, the staffer behind the counter went and retrieved his order. 

It was not, of course, a McMuffin or a McAnything, but the Hungry 
Jack’s equivalent, whatever it’s called. That was irrelevant to the 
transaction. 

That’s called mindshare. The McRestaurant so completely owns 
the concept of a breakfast muffin that everyone else’s product is a 
mere shadow, irrespective of quality. 

The incident reminded me of a product launch I attended recently, 
for a smartphone called Touch, from Taiwanese company HTC. Neat 
little device: touch screen, few physical buttons, primary functions 
accessible with big colourful icons, inbuilt media player. I could see 
it being popular. 

Almost every question from the assembled journalists was a vari¬ 
ation on "how does this device compare with the iPhone”. And 
amazingly, rather than being insulted by that, the HTC representa¬ 
tives answered each question carefully, balancing the capabilities 
of their device against Apple’s wunderkind. 

My answer, had I been an employee of HTC, would have been 
“you can buy one of these this coming Friday. The Touch exists right 
here and right now, the iPhone doesn’t — at least for Australia in 
2007. How’s that for an advantage”! 

This is why I’m not in PR. Or the diplomatic service. 

It’s long been a truism that Apple’s mindshare vastly exceeded its 
marketshare — show me another industry where a company with 
five percent of the market gets called a "leader”. But with the iPhone 
it’s become ridiculous. 

In the media, I’ve seen quite fierce debates between advocates 
of the new miracle phone and its zealous detractors — neither of 
which group has actually used one, at least in this country. These 
are serious journalists, respected names, and they’re arguing vehe¬ 
mently about tech specs they read on a web site. Don’t misunder¬ 
stand me here: some of my colleagues hate the iPhone, without ever 
having laid eyes on one in the flesh. 

Hype has a way of turning back on itself like that. No matter how 
good a thing is, it can’t live up to the expectations, so we might as 
well start our disappointment now. The iPhone could be the Jar Jar 
of 2008. 

My own take is that the iPhone will neither change your life and 
lead to enlightenment nor destroy civilisation as we know it. I don’t 
know whether it’s good or bad (I’m wary of the touch-screen 
keyboard) but I’ll reserve judgment until I’ve used one. (Note that 


on the back page of this issue you’ll find a new column which lists 
the disadvantages of the iPhone — this is pure whimsy and not to 
be taken as a review.) 

Others have not been so level-headed. Some people reportedly 
waited in line outside Apple and AT&T stores in the US for days on 
end wanting to be first to have one. Why? It’s a phone, not a concert 
ticket. They're not numbered. The first one sold is no more inter¬ 
esting or valuable than the 11,098th (which was probably sold 
minutes later). 

I’ve even heard of several Australians — possibly readers of this 
magazine — who have obtained iPhones from the US and either 
activated them on AT&T with the intention of paying the roaming 
charges ($US1.60 per minute!) to use it on an Australian network or 
hacking it and using the non-phone functions until it’s available here. 

Both groups of people — with all due respect to my readership 
— are nuts. The former may have the temporary kudos of being first 
on the block with an iPhone, but once their neighbours and friends 
are using the same phones (or possibly the better ones that will be 
around next year) they’ll still be committed to their AT&T plan for 
another year and a half. The latter group are making an awfully big 
assumption — that an Australian network will be willing and able to 
activate a phone that’s been bought overseas and hacked. They 
may spend the next few years playing with an iPhone that can’t 
make phone calls. 

Remember how Steve Jobs said the killer application for the 
iPhone is making phone calls? Right. 

For these people, their iPhones will soon become anti-status 
symbols — lasting evidence of their enthusiastic embrace of hyper¬ 
bole in the face of all logic, leading to foolish and ill-considered 
action. A year from now the iPhone will be just another device, but 
these guys will still be paying $US1.60 a minute and not able to use 
their visual voicemail. 

What am I saying, a year from now? Right this very minute, the 
iPhone is just another device. Maybe a great device, but seriously it’s 
just a device. I’m as keen a technology buff as anyone (keener than 
many) but so far the iPhone has not aroused my passions, either to 
the positive or the negative. My interest, yes, but not my passions. 

So when Apple does announce the date for iPhones to go on sale 
here, look for me in front of the queue — ordering myself a healthy 
breakfast. 
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We all shine on. 


Australian Macworld August 07 















COmpnow.COm.au Retail • Education • icorp • Integration • Service 


comp 

now 


Computers Now 

Apple specialists since 1991 


Computers Now Apple Premium Reseller, Apple Platinum Service Centres, Apple On-Campus Reseller 


Chadstone Shopping Centre 

Geelong 255 Moorabool Stree 

Malvern 1420 High Street 

North Sydney 222 Pacific Highway 


t: 03 9568 8655 RMIT 


Main Campus, Swanston St t: 03 9654 8111 


t: 03 5223 1550 Sth Melbourne 64 Clarendon Street 


t: 03 9684 3600 
t: 03 9827 5011 


t: 03 9508 2600 South Yarra 409a Chapel Street t: 03 9827 5011 

t: 02 9951 7979 UNSW Main Campus, Randwick t: 02 9385 2377 


Need help with a purchase or just need some info? 
email us on sales@compnow.com.au , or visit us on www.compnow.com.au 


comp 

now 

compnow.com.au 


Buy an AppleTV and win a 
Samsung 32" LCD TV 


Purchase an AppleTV and 
you could win a Samsung 32" 
LCD TV with built in HD tuner 
valued @ $2,199* 


^Purchase must be made before 30/09/07. For further details visit www.compnow.com.au/TVpromo 






Samsung 32" LCD TV 
$1,699 SAVE $500 off RRP 


Samsung 42" PLASMA TV 
$2,199 SAVE $600 off RRP 


(L432R81BDX) 


(PS42Q91HDX) 




Samsung 50" PLASMA TV 
$3,049 SAVE $850 off RRP 

(PS50Q91 HDX) 


V Apple Plaimum Service Centre ft 

From a broken iPod to a 
broken XSAN, we have the 
right support for you! 


Whether it be a basic repair in one of our 
Apple Platinum Service Centres, or one 
of our qualified integration engineers 
visiting your office, CompNow has the 
experience & coverage you need, when 
you need it. 

CompNow Integration provides skilled 
technicians across VIC & NSW for all 
areas of IT including: 

• in house or onsite hardware/software 
support 

• Mac/Windows/Unix/Novell Integration 

• servers & redundant storage 

• backup plans & implementation 

• disaster recovery 

• wireless networks & VOIP 

• color management 

• XSAN digital video systems 


We can also tailor a service level 
agreement for any support service 
your organisation requires including 
responsive telephone support. 

Call now to discuss your service needs 
on 03 9684 3600 or email 
support@compnow.com.au 


Premium Reseller 


All prices include GST. Images for illustrative purposes only. Prices & specifications subject to change and stock availability. E&OE. www.compnow.com.au 
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TV FOR MAC 

Pinnacle’s easy way to turn your Mac into a full featured TV 
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Hot Links 

www.grc.com/password 

Password generator 


iHome 8 letter 
of the month. 


Mailbox. 


015 


Letters should be e-mailed to matthew.powell@niche.com.au with 
a subject header of “Mailbox” or by post to Australian Macworld Mailbox, 
170 Dorcas Street, South Melbourne, Victoria 3205. Letters of fewer than 
200 words are given preference. We reserve the right to edit letters and 
probably will. To be eligible for the iHome 8 prize, you must include your 
full name and address, including state or territory. 



This month and for the next two 
months Conexus (02 9975 2799) is 
giving an iHome 8 valued at $200 
to the Australian Macworld reader 
who sends in what we deem to be 
the most interesting letter. 

Wake to your own kind of music 
with the iHome 8, and alarm clock 
and radio with remote control for 
your iPod. The built-in docking 
station charges your iPod while 
you sleep, and then in the 
morning you can wake to a 
buzzer, the radio or your own 
iTunes library. 

Compatible with any dockable 
iPod, the iHome 8 also features an 
auxiliary line-in for a CD player or 
other MP3 player. No slouch in 
the sound department, it features 
the patented Reson8 speaker 
technology for high-fidelity bass 
and clarity. 

The radio component offers 12 
AM/FM presets as well as digital 
tuning and is designed for 
Australian radio frequencies. The 
remote control controls both the 
device itself and the iPod. 


A critical panning 

At the risk of being a mind- 
numbing pedant and utter bore, 
your feature The Digital 
Darkroom (07.2007), in the 
section “Organising your 
images”, includes the phrase 
"zoom in and pan around". 

How accurate is a 
photographic technical feature 
that gets the photographic 
technical terminology wrong? I 
could’ve got Rick's meaning 
wrong, but panning is a quite 
specific term describing 
following a moving object with a 
camera — still or motion — 
which keeps the object in focus 
and allows the background to 
blur. Is that what he meant? 

Just because a term is 
commonly misused doesn't 
mean its right. 

John Curlie 
Milton Qld 

"Pan" is one of those words that 
has several meanings in 
different contexts (like, for 
instance, "bore"). You’re correct 
in what you say it means, but so 
was Rick. Isn't the English 
language fun? — M.JC.P 

A matter of aspect 

Just a note on the recent test 
drive of widescreen displays 
(AMW lab, 06.2007). I can't help 
but wonder if the 16:10 aspect 
ratio most computer displays 
seem to opt for over the TV 
offering of 16:9, came about 
directly from a need to display 
cinema 16:9 frames at full size 
and resolution while still 
allowing a little real estate for 
editing tools. Previously I had 
found it odd that displays didn't 
just make the leap from 4:3 to 
16:9 as I would have thought 


that there'd be some economic 
benefits, even if only at industry 
level, from some more direct 
sharing with televisions during 
manufacture. The choice to go 
16:10 may have been based on 
more ergonomic grounds — 
hey I find my MacBook spot on 
the size it is and possibly the 
little extra width would be 
wasted on us from such close 
range. In any case this is 
starting to sound a little too 
chicken and egg to me so I'll 
leave it there. 

Before signing off I would like 
to voice my support for your 
suggested new machine: Mac. 
You don't know how many times 
I have run through the 
customise pages of both the 
Mac mini and Mac Pro on the 
Apple store, actually thinking 
about it — now I do wonder if 
Apple knows? 

Colin Simpson 
Perth, WA 

It’s an interesting point, Colin, 
and to be honest I don't know. I 
wonder if, in fact, the stated 16:9 
ratio of TV sets is just to be in 
line with widescreen cinema 
ratio and the TV screens are 
actually 16:10 but only 
displaying a 16:9 image? 
Something to look into. 

On your other point, I do like to 
flatter myself that Apple reads 
this humble publication, so I 
suspect the company is aware 
of the need for that mid-range 
desktop. The question is, does it 
care? — M.JC.P 


And in conclusion... 

Am I missing something or did 
a subeditor just get too gung-ho 
with lopping off the end of the 
Aperture vs Lightroom article 
(AMW 07.2007)? 

Joyce Wilkie 
Gundaroo, NSW 

No, not a subediting problem, 
Joyce (and the many others who 
wrote in). It was a font 
substitution problem. The proof 
that was signed off had all the 
words there, but somewhere in 
the process of sending it to the 
printers they were lopped off. 

To end your suspense, the 
article should have finished 
thus: "If you already have a 
structured workflow, and pixel 
editing is your main concern, 
Lightroom may be your best 
choice". — M.JC.P 

Look twice 

I am a recent convert from a 
Microsoft-based PC to an iMac 
and I have found the 07.2007 
issue of Australian Macworld 
magazine a good read. I note, 
however, that the article on 
page 52 about the Nokia N95 
shows a photo of a Nokia E65. 
Perhaps you or others have 
already noted this as well. 

Noel Andrews 
via internet 

See now that’s what a 
subediting problem looks like. 

We had a story about the N95 
and an E65, and a picture of 
each. We had to cut stuff for 
space, and one of the pictures 
went. Wrong one. Thanks to 
everyone who spotted it. We'll 
be more vigilant in future. — 
M.JC.P 


Terms and Conditions. Mentor letter of the month 1. Instructions on how to enter form part of these conditions of entry. 2. To enter send tips or queries to matthew.powell@niche.com.au with 
a subject header of “Mailbox '. Entries will be judged by the editorial staff of Australian Macworld. The judges' decision in relation to any aspect of the competition is final and binding on every 
person who enters. No correspondence will be entered into. Chance plays no part in determining the winner(s). Each entry will be individually judged based on its degree of interest. 4. Employees, 
their immediate families and agencies associated with this competition are not permitted to enter. 5. The Promoter accepts no responsibility for late or misdirected entries. 6. The best entry/entries 
as determined by the judges will win the prize(s). 7. The Promoter is neither responsible nor liable for any change in the value of the prize occurring between the publish date and the date the 
prize(s) is claimed. 8. The prize(s) is not transferable and will not be exchanged for cash. 9. The winner(s) will be notified by mail. 10. All entries become the property of the Promoter. 11. The 
collection, use and disclosure of personal information provided in connection with this competition is governed by the Privacy Notice 12. The Promoter is Niche Media Pty Ltd of 170 Dorcas 
Street. South Melbourne. Victoria 3205 Ph 03 9525 5566, (ABN 13 064 613 529). 
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In security 

I read with interest the article 
from Alex Rienek on his 
difficulties with a new Netcomm 
modem, in particular the 
problems he has had setting up 
encryption to stop his 
neighbours using his wireless 
connection. 

I should say that he was 
looking to set up WEP 
encryption. This is not a good 
idea! The latest tools you can 
freely download (I won’t give 
you any links) can crack WEP in 
about a minute. The users don’t 
even have to know what they 
are doing! 

More common these days is 
WPA encryption, and there are 
various levels of this that 
increase security. Essentially 
though the longer the password 
you apply to the encryption, the 
harder it is to crack. The only 
way to break this encryption 
method at the moment, is what 
they call a “brute force attack”. 
So the longer the password the 
more time it will take for a 
hacker to break it. 

You should think about the 
password itself. If you just use a 
set of words, could it be hacked 
by just going through the 
dictionary? If you only ever have 
to enter this password once, 
like on a wireless connection, 
why not pick something that just 
looks like a load of junk with 


"% ^ $#@" characters etc. If 
you want your Mac to generate 
one for you try the Keychain 
password generator or one of 
its online equivalents (see “Hot 
links”). 

Simon Griffiths 
via internet 

Thanks, Simon, and also to the 
other readers who wrote in with 
advice for Alex about setting up 
the security on his modem. Your 
suggestions have been passed 
on. — M.JC.P 

Give me MOR 

I have to agree with Alex Baker 
in that Apple needs an in- 
between machine. I have also 
only recently joined the Mac 
world and I would like to buy a 
desktop Mac (currently I have a 
MacBook) but there is nothing 
out there that suits my needs. If 
Apple wants to convert more 
Windows users like me it needs 
an expandable desktop for 
home. The biggest let-down is 
the video card in the iMac. 

When I have to pay $3000 for a 
Mac that only has a bottom-end 
last-gen video card it will not 
tempt me to drop my Windows 
PC. 

Jan Wicher 
via internet 


Movie buff 

Prior to buying my iPod Video 
some 12 months ago, I read an 
article in AMW about how we can 
now load our entire CD collection 
onto the iPod then store our CDs 
in the attic as we would no longer 
need them whilst we use our iPod 
as the main entertainment 
source. All done and no longer 
looking for a CD! 

Being a big movie fan, I’m now 
at a stage where I have a great 
collection of movies on DVD and 
now wonder whether I can store 
them onto some device and then 
box all the DVD’s for the attic 
once more. Is the solution Apple 
TV? I have about 400 movies I 
would like to call upon at any time 
(through some menu interface) 
so I’m thinking that storage may 
be an issue for getting this much 
data onto a hard drive. Also, if 
Apple TV is the solution would I 
then need to convert each DVD 
painstakingly into a m4v format or 
some other format using 
Handbrake or some other 
conversion software? Is there a 
solution out there for me so that I 
can watch any movie at any time 
without having to physically put 
the DVD into a DVD player? I’m 
running out of shelf space! 

Cam Wallace 
via internet 

Apple TV is one possible solution 
for you, Cam, but you would have 
to convert everything using 
Handbrake and all you would get 
is the main title on each disk, no 
bonus features. There are other 
media players (wired and 
wireless) that can play VOB files 
directly from a hard drive. We’ll 
look at them in an upcoming 
issue. — M.JC.R 
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For raw power in a small package there is only Taurus RAID. 



RAID 1 - Mirroring 

Protect your Data, auto rebuild 

-use TAURUS... 


RAID 0 - Striping ■ 

Speed up your Data tm H 

-use TAURUS... 1 



■ Non - RAID 

I 2 separate HDD volumes 

-use TAURUS... 


Spanning 

Combine both drives 
into 1 volume 

- use TAURUS... 



When it comes to raw power there is nothing to beat the dual-bay Taurus RAID. 
The Taurus RAID is built strong and rugged, offering more than enough capacity 
to store all your digital media files. Not only that, the Taurus RAID can also back up 
and secure all of your data thanks to RAID protection. Great performance, great 
protection and great looks - only in the Taurus RAID. 



Exclusively distributed by Silicon Memory Technologies Pty Ltd. 

For more detailed information and where to buy this product, please visit www.siliconmemory.com.au 


ilicon Memory Technologies 

t| (02) 9417 7822 f| (02) 9417 7844 

Unit 9, 28 Smith Street Chatswood NSW 2067 


www.siliconmemory.com.au 


All trademarks, brand names and product names areproperty of the respective owners. E. & 0. E. 
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News, views 
Et chatter 
from the world 
of Macs. 

■ SOFTWARE 

Hot Links 

www.filemaker.com.au 

FileMaker Pro 

www.filemaker.com.au/pr/technet 

www.filemaker.com.au/pr/bundle 

Promotional specials 
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for example, you could have a field turn red when inventory 
falls below a certain number; Plus you can now append multiple 
reports into a single PDF rather than having to send multiple 
documents. Systems Engineer Mark Banks described this seem- 



FiloMskor 


ingly simple improvement as the 
single most-requested feature 
since the last update. 

Features introduced in version 8, 
such as tabs, are easier to set up 
and easier to configure. Live web 
links are easier to set up without 
needing to know any arcane 
programming. Even complex 
under-the-bonnet improvements 
such as live links to Microsoft SQL 
Server, MySQL and Oracle data¬ 
bases are made relatively straight¬ 
forward in this new release. 

FileMaker Pro Server 9 
customers will enjoy some 
significant changes in the latest 
release, as well. A PHP Site 
Assistant will help users build a 
web site from two to eight pages, 
all in a wizard-like format, 
easing the burden of trying to 
build the site manually. 

The server version has also 
undergone what FileMaker char¬ 
acterises as the “most significant 
redesign of the server interface ever.” 


FileMaker Pro 9 
breaks through 

F ILEMAKER Pro 9 was unveiled as this issue went to press 
in what Regional Manager Steve McManus called “a 
breakthrough release”. Unlike recent releases, which have 
focussed on under-the-bonnet improvements in performance, 
feature set and Intel compatibility, the focus of FileMaker Pro 9 
is very much on ease of use, according to McManus. It includes 
a radical overhaul of the user interface, from the moment you 
start up to the production of reports. 

Among the new features in FileMaker Pro 9 is a Quick Start 
screen for new users, including quick access to favourite data¬ 
bases whether remote or local; Wizard-based setup that enables 
users to build new databases in minutes and host them on the 
web with a minimum of fuss (as well as the ability to e-mail links 
to databases to other users, making sharing data easier than ever). 

Reporting enhancements include Conditional Formatting, 
which highlights data based on parameters the user sets - so, 


Tell ’em the price, son. All FileMaker Pro 9 products are 
immediately available. For new users FileMaker Pro 9 costs $499 
and FileMaker Pro 9 Advanced costs $799. Existing users of 
FileMaker Pro 7, 8 and 8.5 can upgrade to FileMaker Pro 9 for 
$299. Existing users of FileMaker Developer 7, FileMaker Pro 8 
Advanced and 8.5 Advanced, and FileMaker Pro 7, 8, 8.5 and 9 
can upgrade to FileMaker Pro 9 Advanced for $495. 

FileMaker Server 9 costs $1645 and FileMaker Server 9 
Advanced costs $4175. Existing users of FileMaker Server 7 and 
8 can upgrade to FileMaker Server 9 for $990. Existing users of 
FileMaker Server 7 Advanced and 8 Advanced can upgrade to 
FileMaker Server 9 Advanced for $2495. 

License discounts are available for volume purchasers, non¬ 
profit and educational organisations. There are also several 
limited-time offers: Buy FileMaker Pro 9 Advanced before 21 
September and get a free one-year FileMaker Technical Network 
membership, valued at $149; and the FileMaker 9 VLA 
Workgroup Bundle - which includes ten FileMaker Pro 9 licences, 
one FileMaker Pro 9 Advanced Licence and one FileMaker 9 
Server licence - is available until 28 September at a saving of 
$1100 over buying the products separately. 

For more details contact FileMaker on 1800 028 316. 

— Matthew JC. Powell and Jim Dalrymple 
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■ COMP WINNER 

© 

Hot Links 

www.simms.com.au 

www.elgato.com 

Prize sponsors 

There once was a man 

Our limerick competition from the 06.2007 issue generated a flood 
of responses - we had no idea our readership included so many 
budding McGonagals. In truth, many of the limericks, even within 
the constraints we’d set, came out rather clever. 

After wading through them, and wading through again, and 
cutting out ones we loved in favour of ones we loved more, we 
finally came to our short list. Here, then, are the winning limericks. 

First prize: 

’’Win” AMW thundered! 

However, I stopped and wondered: 

Will the IceTV 
and Diversity 
Work on my 8600? 

Chris Cousins, Ashtonfield NSW 

A very close second prize 
(and the sheer persistence award): 

I’m a bit of a Luddite, I know, 
but AMW s helping me grow 
and with EyeTV set 
on my iBook, I’ll get 
to see Neighbours wherever I go! 



Third prize, plus the bonus for getting all the key 
words in vaguely sensibly: 

Make El Gato Diversity stew! 

Put Australian Macworld in the brew. 

Throw TV (Ice and Eye), 

Simms and Sphere in the fry, 

DataTraveler and iDog in too. 

Jen Cole, East Malvern Victoria 


Plus an honourable mention for getting them ail in 
regardless goes to: 

A means of accessible viewing 
is what I am duly pursuing. 

When I e-mail this 
I make sure that I list 

El Gato, EyeTV, Ice TV, Simms, Diversity, Sphere, iDog, 
DataTraveler, AMW (That’s what I’m doing). 

Gav Stevenson (no address supplied) 


Congratulations to all our winners. Your prizes will be with you 


Laurie Faen, Leichhardt NSW 


shortly. — Matthew JC. Powell 


LITIGATION 


© 


Hot Links 

compreviews.about.com/od/multimedia/a/LCDColor.htm 

All about colour depth 

When "Millions" 
means 262,144 


T WO Mac users have filed a class-action lawsuit against 
Apple that contends the company misrepresents the number 
of colours its laptops can display. Specifically, the suit 
alleges that MacBooks and MacBook Pros are capable of displaying 
only the illusion of millions of colours through a technique called 
dithering, in which coloured pixels from within the available 
palette are blended together to approximate other colours. 

The merits of the case will be decided in due time; however, 
the dispute has raised some interesting questions about how hard¬ 
ware makers — including Apple — market their displays. 

Upon hearing of the lawsuit, the first thing I did was look up 



the stats on my own MacBook. 
It uses an LG Electronics 
LP133WX1-TLA1 display, 
which, according to LG Philips, 
is 6-bit and capable of 
displaying 262,144 
colours. Contrast that 
with the tech specs 
Apple lists for the MacBook: a 13.3-inch (diagonal) glossy TFT 
wide-screen display with support for millions of colours. 

An article on About.com (see “Hot links”) explains that it’s a 
standard industry practice to say that 6-bit displays support 16.2 
or 16 million colours, even though they can’t actually display 
those colours without dithering. 

Many Mac users are extremely colour-sensitive design and 
graphics professionals. Even if it turns out that the display 
industry’s standard practice is legitimate, Apple owes its 
customers a more-thorough disclosure of what they get when 
they buy an Apple computer or display. — Jason Snell 
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■ MOBILITY 

® 

Hot Unks 

www.apple.com/au/macbookpro/design.html 

The nearest thing there is to a MagSafe page at Apple 

au.kensington.com 

Kensington 

www.igo.com 

iGo 

www.mikegyver.com 

If you dare ... 

Searching for 
MagSafe accessories 

O NE of the niftiest features introduced when Apple rolled 
out its Intel-based laptops in 2006 was the MagSafe 
power connector — the magnetic ring surrounding four 
small power nubs at the end of the notebook’s power cable. If 
you move the connector close to your laptop, the magnetic 
attraction will snap it into place. Even better, if you trip over 
your power cord, the MagSafe connector comes loose, saving 
your MacBook a trip into orbit. 

There’s only one problem with Apple’s move to this new 
connector: There aren’t any third-party MagSafe accessories. 

For example, consider the Thin 8t Light power adapters from 
Kensington or the juice70 from iGo. These products, through 


interchangeable tips, let you use a single 
power adapter with several devices (or 
even multiple devices simultaneously). 
And they work with multiple power 
sources - AC wall outlets, car accessory 
jacks, and airline-seat DC power ports. But 
these products aren’t compatible with the 
MagSafe connectors on MacBooks and 
MacBook Pros. The only accessory you can 
get for them is Apple’s own MagSafe 
Airline Adapter. 

(There is also a third-party solution from the appropriately- 
named Mike Gyver that involves MagSafe plugs purchased from 
Apple and grafted onto a Kensington adapter. This is unsupported 
by Apple, as well as being quite expensive (since Mike Gyver 
pays full price for all the MagSafes he’s chopping up.) 

Why the dearth of third-party Mag-Safe products? Because the 
MagSafe connector is a patented technology and, according to a 
Kensington representative, Apple has yet to license the use of 
that technology to other vendors. Apple has confirmed that stance 
in the past, but did not respond to our more recent questions on 
whether that policy has since changed. 

Interestingly, iGo’s web site now features a page for a product 
now in development dubbed “notebook tip S32” that supposedly 
offers compatibility with the MacBook and MacBook Pro. Could 
this mean the arrival of a third-party MagSafe accessory after a 
year and a half of slim pickings? Stay tuned. — Dan Frakes 
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SYMBIOTIC AUSTRALIA 


Experts in Point of Sale & Inventory Management 


H Robust ond adaptable...POS*IM edges out in front when it comes to ^ ^ ^ 

hitting the ground running and (providing) flexibility for your needs. 11 , 
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POS'IM POS’IM is cost-effective, tried, true & proven with thousands of installations. POS'IM 

Easy to Use LightSpeed is ground-breaking, new multi user Point of Sale software. Barcoding options 

Single and Multi User Hansa provides integrated POS, Job Costing, ERP, CRM, Customisable reports 

Multi Store, Multi Site Accounts, Project Managements/ more. Stock ' invoicing, Debtors... 

Mac and Windows compatible Integrates with accounting 

Suitable for all Retailers & Stock Managers Since 1990 


Call Symbiotic Australia on 03 9895 2999, or email sales@symbiotic.com.au 
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■ BRIEFS 

0 

Hot Links 

www.adobe.com 

No place here for FreeHand, but Lightroom’s getting better 

www.audion-mm.com 

Audion Innovision 

www.powermove.com.au 

Power Move 

www.logitech.com 

Logitech Squeezebox 

www.xtralean.com 

ImageWell 


Adobe tells FreeHand 
users to move to Illustrator 

The end is nigh for FreeHand MX, the venerable vector-based 
illustration program that became the property of Adobe after the 
company bought Macromedia in 2005. Adobe has told FreeHand 
users that it won’t develop any new features for FreeHand, which 
was last overhauled four years ago, nor will it deliver patches or 
updates for new operating systems and hardware. To ease the 
transition, Adobe has created an FAQ; it will also offer an upgrade 
path to the newly-released Illustrator CS3. 

TV on your Mac from Audion 

Audion Innovision, best known as a distributor of iPod accessories 
and speakers, has announced that it will be importing TV tuners for 
the Mac made by Pinnacle Systems, a division of Avid. Audion will 
be carrying two products: the Pinnacle TV for Mac DVB-T Stick, 
which allows users to watch, TimeShift and record digital TV and 
radio (DVB-T) programs; and the Pinnacle TV for Mac Hybrid Stick 
which delivers the same functionalities as the DVB-T Stick and adds 
analogue TV reception. It also acts as a video capture device. 

Both products come with ElGato’s EyeTV Lite software and a 
three-month subscription to the IceTV electronic program guide. 
The DVB-T Stick is $ 100 while the Hybrid Stick is $200. For more 
information contact Audion Innovision on 03 9817 7799. - M.JC.P 

TV on your Mac 
from PowerMove 

In an indication that the market for Mac-based TV tuners has 
heated up markedly in the wake of Apple TV, PowerMove has 
announced that it is distributing TV tuners for Mac made by 
Miglia. These, plus the Pinnacle tuners mentioned above, join the 
established El Gato EyeTV tuners distributed by Simms 
International. Unlike the others, though, the Miglia solutions don’t 
come bundled with EyeTV software. 

The Miglia range includes three devices: the TVMini Express is 
a USB 2.0 DVB-T tuner that allows you to watch, record, pause 
and more with live TV broadcasts via Miglia’s The Tube software; 
TVBook Pro Express, an ExpressCard device specially designed 
for the MacBook Pro (finally, something to put in that slot!) and 
also comes with The Tube software plus an extension antenna for 
watching TV on the go; and finally the TVMax+, a set-top box 


styled to resemble the Apple TV. As well as its TV tuner, TVMax+ 
includes a hardware encoder, thus taking the strain off your Mac 
and making it easier and faster to stream content directly to your 
Apple TV or store it on your iPod. 

The TVMini Express costs $150, while TVBook Pro Express 
comes in at $260. TVMax+ costs a cool $500. For more informa¬ 
tion contact PowerMove on 03 9464 4999. - M.JC.P 

Logitech puts on the Squeeze 

Logitech announced in early July that it would be bringing its 
popular Squeezebox wireless music player to Australia. 
Squeezebox allows users to play a wide variety of music files - 
though not those protected by Apple’s FairPlay DRM - across 
802.11 g wireless or Ethernet connections. Formats supported 
include MP3, WMA, WAV, FLAC, AAC and Ogg. It can also stream 
Internet radio to any stereo in your home. 

Perhaps its coolest feature is the MP3tunes Music Locker, where 
users can store their songs online and access it from any 
Squeezebox they own, wherever it might happen to be - one at 
home, one at the office, for example. Squeezebox costs $500 and 
is available now from Logitech on 1800 133 274. - M.JC.P 

Adobe updates Lightroom 

Just as our last issue was hitting the stands, Adobe released its 
1.1 update to Photoshop Lightroom, thus rendering many of our 
criticisms of it in that issue moot. The update adds support for 
Raw format images from 13 additional cameras, including the 
FujiFilm FinePix S5 Pro. It also makes the image-management 
system more flexible for multi-user environments and fixes prob¬ 
lems with some of the filters. The update is available as a free 
download to Lightroom 1.0 users. - M.JC.P 

ImageWell adds 
Flickr, SmugMug, 

ImageShack support 

XtraLean Software has released ImageWell 3.2, an update to its 
image editing software for Mac OS X. ImageWell is free, but an 
“Xtras” pack that adds addition features costs $US 14.95. 

ImageWell is aimed at users who want to resize, crop, water¬ 
mark and edit images then upload them to the web. You can 
annotate them with text, shapes, arrows and lines, add drop 
shadows, shaped borders, flip and rotate and more. 

New to this release, ImageWell now features a font control 
panel and the ability to create font collections. ImageWell is now 
faster to launch, as well. ImageWell also has added direct 
uploading support for the Flickr, SmugMug and ImageShack - 
users with accounts on those services can upload images directly 
and access user-specific options. 

ImageWell also supports .Mac support, FTP and SFTP, WebDAV, 
save and export to folders, and drag and drop support for e-mail 
messages and other documents. 

ImageWell 3.2 requires Mac OS X vlO.3.9 or later and is a 
Universal binary. — Peter Cohen 
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■ ODD SPOT 

© 

Hot Links 

playlistmag.com/news/2007/05/24/ipodbin/index.php 

Read more about this 

Microsoft: All Your 
iPods Are Belong to Us 

M ICROSOFT may be turning to more-inventive ways to 
get people to try the Zune MP3 player, its would-be 
iPod killer. The Zune team at Microsoft’s headquarters 
has set up an “iPod Amnesty Bin” where employees can drop in 
iPods they don’t want to use anymore. MSNBC.com employee 
Rex Sorgatz took a picture of the bin and posted it at the Flickr 
photo-sharing site. 

Whether a morale-boosting joke or a desperate attempt to get 
someone - anyone - to swap the popular iPod for the less-than- 
hot-selling Zune, it got us thinking about other exchange 
programs Microsoft might set up: 

• A program in which Microsoft employees can trade in The 
Pirates of Silicon Valley DVDs for a VHS tape of the cast of 
Friends extolling the virtues of Windows 95. 



• A currency exchange window where they can swap ten-dollar 
notes for fives. 

• An amnesty program where Microsoft employees can surrender 
all their copies of the Steve Ballmer “Developers!” video, no 
questions asked. 

• A freecall number that open-source-software users can call up 
to receive a demand for royalty payments from Microsoft’s legal 
department. 

• A mail-in program where frustrated Windows users can turn 
in older versions of Microsoft’s operating system for a version 
of Mac OS X (Tiger) that will arrive on an installation disc 
labelled “Vista”. — Philip Michaels 



Need an upgrade to the latest 
machine to take advantage of 
Creative Suite 3? Looking to run 
the Intel-only Production Suite 
or Master Collection in June? 
These bundles are ideal for the 
mobile or studio-based design 

professional. Call for more details. 


123 Charlotte St Brisbane ■ 07 3210 7400 


Mac Pro 2GHz, 2GB RAM, 500GB + 500GB external, 
Apple 20" Cinema HD Display, 3 year care $54/wk 


http://www.infinitesystems.com.au/mw 


MacBook Pro 2.33GHz, 15.4" display, 2GB RAM, 120GB 
+ 120GB external, 3 year care, stm bag $40/wk 


J 


For the details on the latest Adobe Creative Suite 3: 
http://www.infinitesystems.com.au/training.html 
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■ MUSIC 

® 

Hot Links 

www.apple.com/au/itunes/download 

You don’t always need protection 


protected version of the track; with iTunes Plus disabled, you 
aren’t provided with links to the DRM-free tracks unless you click 
on the Learn More link and, in the subsequent window, click on 
the iTunes Plus button to enable the iTunes Plus preference. To 
turn it off, go to your iTunes Store account page, where you 
access the option via a Manage iTunes Plus button. 


What you need to 
know about iTunes Plus 

T N April, Apple and EMI Group vowed to put DRM-free (digital 
rights management) versions of the record label’s entire cata¬ 
logue on the iTunes Store. In June, the companies delivered with 
the launch of iTunes Plus, which offers DRM-free tracks encoded at 
a higher bit rate and priced for 50 cents more than the $1.69-cent 
tracks offered elsewhere at the Store. Here’s 
what to expect from the new service. 

Updated iTunes. Although you’ll spot 
an iTunes Plus link at the Store no matter 
what version of iTunes you use, you must 
upgrade to iTunes 7.2 to buy iTunes Plus 
tracks (the subsequent iTunes 7.3 upgrade 
only adds iPhone compatibility, so isn’t 
necessary for Australian users at this stage). 

Once you’ve updated, the link will take you 
to an iTunes Plus page, which holds What’s Hot and Featured 
Albums boxes similar to those on the Store’s main page, as well as 
Top Albums and Top Songs columns. The page also contains a Genre 
pop-up menu, from which you can choose assorted genres that will 
change the contents of the What’s Hot and Featured Albums boxes. 

iTunes Plus preference. When you click on an album on 
the iTunes Plus page, you’re asked if you’d like to set your iTunes 
Plus preference. If you click on the iTunes Plus button in the 
dialog box, you’ll always be shown the iTunes Plus version of a 
music track or music video if one is available. With the iTunes 
Plus preference enabled, you aren’t shown the less-expensive, 


Downloads. Downloading an iTunes Plus track or album is 
almost exactly the same as downloading protected tracks - the one 
thing you can’t currently do is gift unprotected music as you can 
with the Store’s protected music. A small iTunes Plus caption 
appears just above the Buy Album button on an album’s page, and 
a plus sign (+) followed by the price sits to the left of each track’s 
Buy Song button. The resulting files are encoded at a bit rate of 
256 Kbps and are tagged with an .m4a extension. (This is the exten¬ 
sion for unprotected AAC files, versus the .m4p extension appended 
to the Store’s protected AAC files.) A four-minute track comes in 
at just over 8MB. 

Upgrading past purchases, when 

you’re logged in to the Store, click on the 
iTunes Plus link, and you should see an 
Upgrade My Libraiy area in the upper right 
corner of the resulting iTunes Plus window. 
This allows you to upgrade compatible 
content - that is, other EMI music - to an 
unprotected form. You can upgrade an 
album for 30 percent of the current album 
price (note that if you want to use the “Complete My Album” 
feature with iTunes Plus, you must first upgrade the tracks you 
want to “complete”). Upgrades to individual music tracks cost 50 
cents per track, and upgrading music videos costs a dollar per 
video. You can’t choose to upgrade individual tracks or albums - 
this is an all-or-nothing option for your entire compatible libraiy 
(of course, if your entire libraiy is not yet available in iTunes Plus 
yet, you should check back from time to time in case things have 
been added). You can’t upgrade tracks you received for free, 
including tracks that were gifted to you by other users. However, 
if you have store credits for free songs or videos, you can use these 
for iTunes Plus content. — Christopher Breen 



■ VIRTUALISATION 

® 

Hot Links 

www.vmware.com 

Maker of Fusion 

Intel backs VMware 

I NTEL Capital, the global investment arm of Intel, has become 
an investor in virtualisation software maker VMware. The 
company will invest $US218.5 million in VMware’s Class A 
common stock, subject to customary regulatory approval. 
Ultimately, Intel Capital will own about 2.5 percent of VMware’s 


outstanding common stock. What’s more, an Intel executive is 
expected to be appointed to VMware’s board of directors. 

“Intel’s investment is intended to foster strengthened inter¬ 
company collaboration towards accelerating VMware virtualisa¬ 
tion product adoption on Intel architecture and reinforcing the 
value of virtualisation technology for customers,” said the compa¬ 
nies in a joint statement. 

VMware is a leading provider of virtualisation products for 
Intel-based computers that is making its first foray into the 
Macintosh market with VMware Fusion, a competitor to Parallels 
Desktop for Mac that’s currently in late development. The soft¬ 
ware enables Intel-based Macs to run Windows and other x86- 
compatible operating systems alongside Mac OS X. Fusion went 
“release candidate” in early July. — Peter Cohen 
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■ USERS AND GROUPS 

® 

Hot Links 

matthew.powell@niche.com.au 


Mac user group activities for August 2007 


Wed 1 

ClubMac [NSW] 
www.clubmac.org.au 
Toowoomba Apple 
& Mac UG [QLD] 
www.taamug.org.au 
Thu 2 

ACT Apple Users Group[ACT] 

www.actapple.org.au 

TasMac [TAS] 

groups.yahoo.com/ 

group/tasmug 

Fri 3 

SA Apple Users Club [SA] 
www.saauc.org.au 
Sat 4 

AUSOM Incorporated [VIC] 
www.ausom.net.au 
Mon 6 

Southern Highlands Macintosh 
Users' Group [NSW] 
www.shcug.org.au 
Sydney Apple Macintosh Users 
Groups (AMUG) [NSW] 
homepage.mac.com/sydamug 
Coffs Harbour Mac User Group 
[NSW] 

groups.yahoo.com/group/ 
coffs_mac_users 
Gold Coast Macintosh User 
Group [QLD] 

www.goldcoastmacusers.org.au 
Tue 7 

MacTalk - Newcastle & 

The Hunter Macintosh User 

Group [NSW] 

groups.yahoo.com/ 

group/MacTalk 

Western Australia Mac UG 

www.wamug.org.au 

Retirees & Others [VIC] 

www.ausom.net.au/retirees.html 

Wed 8 

SA Apple Users Club [SA] 

www.saauc.org.au 

Club Mac [NSW] 

www.clubmac.org.au 

Bellarine Mac User Group[VIC] 

www.bellarinemac.org.au 

Sun 12 

Gold Coast Apple Users Group 
[QLD] 

home.worldlink.com.au/ 
appleserv/GCUsers.html 
Mon 13 

Macintosh Users Group 
Sunshine Coast [QLD] 
www.mugsunco.org.au 
Southern Highlands Macintosh 
Users' Group [NSW] 
www.shcug.org.au 


Tue 14 

Macintosh Multimedia Group 
[VIC] 

www.ausom.net.au/ 
multimedia.html 
www.imug.com.au 
Sun 19 

Apple-Q [QLD] 
www.apple-q.org.au 
Mon 20 

Byron Shire Macintosh Users 
Group [NSW] 
www.ozshop.net/bsmug 
Southern Highlands Macintosh 
Users' Group [NSW] 
www.shcug.org.au 
Thu 23 

BEAUT (Bendigo Education 

Apple Team) [VIC] 

www.beaut.org.au 

Central Victorian Macintosh 

Users Inc [VIC] 

www.cvmu.net 

Sat 25 

Geraldton Macintosh User 
Group [WA] 
www.gmug.org.au 
Mon 27 

Southern Highlands Macintosh 
Users' Group [NSW] 
www.shcug.org.au 
Tue 28 

iMug (Internet Macintosh 
User Group Inc) 
www.imug.com.au 
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See us now at www.zytech.com.au 
















































































I ANALYSIS 




Hot Links 

www.apple.com 

iPhone 

www.nokia.com 

N95 

www.samsung.com 

Blackjack 

www.rim.com 

BlackBerry Curve 

www.palm.com 

Treo 750 


How Apple 
sees the iPhone 

S MARTPHONE or consumer gadget? 

Serious business tool or high-tech 
toy? Ever since Steve Jobs first 
pulled an iPhone out of his pocket in 
January, the debate has raged over just 
who makes up the target audience for this 
mobile phone. 

Back in January, some mobile device 
analysts told Computerworld that the iPhone wasn’t so much a 
smartphone as it was “a super-smart iPod with phone function¬ 
ality”. Other analysts predicted that Apple’s device would put pres¬ 
sure on other handset makers, particularly those at the higher-end 
of the market. More recent times have seen the research firm 
Gartner advising its IT clients to keep the iPhone away from their 
networks, with IDC analyst Randy Giusto describing the iPhone as 
“not positioned at all for the IT world. It’s a personal device”. 

Apple weighed in with its own opinion on the iPhone’s place 
in the mobile device market just before the device went on sale in 
the USA at the end of June. The company sent out a data sheet to 
reporters, comparing the iPhone to four other phone models made 
by Nokia, Samsung, Blackberry and Palm. 

Apple’s side-by-side comparison doesn’t necessarily mean the 
company sees the iPhone taking on those four specific models. “I 
don’t think Apple is targeting any specific vendor or operator by 
releasing additional specs on iPhone,” said Bonny Joy, an analyst 
at Strategy Analytics. But it does offer a glimpse into Apple’s 
thinking on the company it would like the iPhone to keep. 

The phones Apple selected for its side-by-side comparison 
include the Nokia N95, the Samsung Blackjack, the BlackBerry 
Curve 8300, and the Palm Treo 750. 

Just glancing at the names on that list, it’s clear that whatever 
analysts think of the iPhone, Apple sees it squarely in the middle 
of smartphone territory - all four of those devices are targeted 
at business users or consumers looking for a multifunction device 
to keep them in touch with the office via e-mail, web, and voice 
services. 

It’s not surprising that in a comparison arranged by Apple, the 
iPhone comes out on top. It’s the thinnest of the phones listed, 



beating out the Blackjack by a tenth of 
a millimetre; It also features the widest 
viewable screen area. It also helps 
Apple’s comparison that the data sheet 
was released after Apple’s announce¬ 
ment of improved battery life for the 
iPhone. Apple also announced that the 
iPhone’s display surface would be glass, 
compared to the plastic surface on the 
four other smartphones. 

Improved battery life is particularly 
key, according to Joy. “In our studies 
we found that the battery life of their 
cell phone is one of consumers’ major 
concerns,” he said. That’s important 
particularly for cell phones that are also 
multimedia capable, Joy added - a 
market segment for which the iPhone is 
tailor-made. To that end, Apple’s data 
sheet notes that the four would-be 
iPhone competitors don’t offer specs on 
how long they last when accessing the 
internet, playing back video or playing 
audio files. 

“By announcing iPhone has extended 
battery life, Apple is targeting existing 
iPod customer base to upgrade to iPhone, 
especially the ones who believe features like battery life could be 
sacrificed for the sake of additional functionality,” Joy said. 

The iPhone is not a “3G” phone - a mobile phone that has true 
high-speed networking capabilities over a carrier’s data network. 
But the iPhone, unlike all others on the list except for Nokia’s N95, 
can eschew a carrier’s data network for a local Wi-Fi network 
instead, boosting its internet surfing capabilities. 

“The iPhone doesn’t have 3G so Wi-Fi gives it an edge,” he added. 
“There’s a reasonably good penetration of Wi-Fi [in North 
America].” 

Despite Apple’s positioning of the iPhone, Joy notes that the 
comparisons to the other four devices don’t tilt entirely in 
Apple’s favour. Some of the phone models trounce the iPhone 
on price: The Samsung Blackjack is available for free with 
certain plans, for example. 

While it may be on the upper end of the pricing spectrum for 
a mobile phone at a starting price of $US499, the iPhone should 
compete against other devices that emphasise multimedia capa¬ 
bilities, says Joy, citing Sony Ericsson’s Walkman-branded 
phones - models that Apple doesn’t compare in the matrix. 

“Walkman phones are particularly popular in Western Europe,” 
Joy said “And Walkman phones are priced from about $US150 
to $US500.” 

Regardless of what specific brands the iPhone takes on, it’s clear 
that if Apple is to meet its stated goal of selling 10 million phones 
in the next 18 months, it will have to target the growing smart¬ 
phone segment. And it’s equally clear from this bit of pre-release 
marketing that Apple understands that. 

By the way, Apple estimates that it sold 700,000 iPhones on the 
first weekend they were available. — Peter Cohen and Philip Michaels 
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By Dan Warne. 



Off the net 

Latest shareware and 
free downloads 

Hot Links 


All your business 
processes in a 
single application 


www.ausmac.net 

If you download these apps from 
just one place, this is it. 
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The Unarchiver 1.6 Freeware X (10.3.9, 
10.4) Intel ‘PC 

If there’s one app you download this year, 
make it this one. Finally you can toss out the 
slow and annoying Stuffit Expander forever 
— The Unarchiver is a single utility that can 
unarchive every archive format, including 
.sit. It has some other neat features: if you 
use Firefox and miss the automatic 
installation of downloaded Dashboard 
Gadgets, The Unarchiver will do it for you 
after unarchiving the widget’s archive. 
Overflow 2.0.6 $US14.95 Freeware X 

(10.4) Intel/PPC 

I can't help feeling this app is overpriced, 
but it is a nice solution to the fact that the 
Dock can only hold so many programs 
before the icons get too small. Click this 
app’s icon and it will pop up a nice smoked- 
glass window with additional program icons 
of your choice, sorted in groups. (“Stacks” 
in Leopard will do something similar.) 

Xee 2.0 Freeware X (10.4) Intel/PPC 
From the maker of The Unarchiver — 
another brilliant app which very nearly 
replaces Apple Preview. "Nearly,” because 
it doesn’t display PDFs, but it displays 
every other graphics format and has some 
terrific enhancements over Preview: GPU 
acceleration, resizing of the window when 
you zoom, losslessly rotate and crop JPEG 
images, and more. 
iStat Menus 1.0 Freeware X (10.4) 
Intel/PPC 

Monitor your CPU, memory, disk space and 
activity, network usage, system temperature, 
fans, Bluetooth status and the date and time, 
all from your menu bar. From the Australian 
maker of the popular widget iStat Pro. 


PicasaWebAlbums 1.0.1 Freeware X 
(10.4 and iPhoto 5) Intel/PPC 

Upload photos to Google’s web photo 
album service directly from iPhoto. 
PicasaWebAlbums competes with Yahoo’s 
Flickr and offers 1GB of free online 
storage for photos. 

Radiotastic 0.9 Freeware X (10.4) 
Intel/PPC 

Set up and listen to your favourite internet 
radio stations via this Dashboard widget. It 
works with any stream that is in RealAudio, 
Windows Media, QuickTime or Shoutcast 
format. The $US15 pro version can even 
record audio — the free version can 
capture up to 15 minutes. 

Breakaway 1.0 Freeware X (10.4) 
Intel/PPC 

Unplug your headphones or press the mute 
button on your keyboard, and Breakaway 
will pause iTunes for you. Makes it easy to 
take a call at work or walk away from your 
desk without accidentally missing good 
parts of the album you’re listening to. 

Nokia Media Transfer 1.0 Freeware X 

(10.4) Intel/PPC 

Got a Nokia N-series phone? You'll want 
to grab this new official utility from Nokia 
that syncs photos from iPhoto and music 
from iTunes (non-DRMed music only 
unfortunately). 

Facebook Exporter for iPhoto 1.0.1 
Freeware X 

(10.4 and iPhoto 5) InteI PPC 

Well, who’d have known it? Apple must 
have some Facebook fans — it created this 
plugin for iPhoto that allows you to tag 
people’s faces in your photos and then 
upload them directly to Facebook. 
Facebook Screensaver 1.0 Freeware X 

(10.4) Intel/PPC 

Get an animated screensaver of pictures 
from your friends’ Facebook albums. Uses 
Apple Quartz Composer to create similar 
animations to the Apple TV’s photo 
screensaver. And, if you’re kinda 
desperate, you can filter your friends by 
gender and relationship status. 





Accounts 
Job Costing 

Contact Management / CRM 
Point of Sales 
Stock Control 
Service and Repairs 
and more... 

Suitable for businesses of any size 

HansaWorld Australia Ltd. 

Tel: 0418 601 868 
Email: wood@hansaworld.com 
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Lessons from the south 


www.etechgroup.com.au 

Etech Group 

education.apple.com/instructionalmanagement/large/ 

Studywiz and Apple 

www.apple.com/webobjects 

Apple page on WebObjects 


F AR from Australia's big cities, one independent software devel¬ 
oper has found global success in the competitive e-learning 
and school resources market in partnership with Apple. 

When AMW spoke to Etech Group chief executive Geoff Elwood, 
he had just landed in the UK on a plane from Europe and was driving 
furiously south from Birmingham. Interviewing was done, of neces¬ 
sity, against a background cacophony of his TomTom navigation 
system's commands. 

Like so many people who have struggled to any sort of international 
success in the early 21st century, he's always on the move. Running 
to stand still? Far from it: Elwood's Tasmania-based company has 
mapped its strengths: today it seems more than on track to land a 
position at the forefront of global e-learning. 

"I started the company 14 years ago,” Elwood says. “We've got 
about 50 people worldwide — 35 in Hobart, about 44 in Australia alto¬ 
gether and two in St. Petersburg (Russia), one in Edinburgh (Scotland), 
two in London (UK), one in New York (US), one in California (US) and 
two in Hong Kong.” Etech's main development team is in Australia — 
global support in Hobart and main development in Melbourne — but 
some is also done in Russia, with the other overseas staff mainly in 
sales or marketing roles. “Although Henry in New York is there to help 
mainly with the Apple relationship,” Elwood said. 

The Apple relationship is critical for Etech, which has a stated aim 
of clawing its way to a number one spot in e-learning, multiplying its 
user base of some half a million worldwide by ten within five years. 
Etech's homegrown e-learning platform, Studywiz, has made real 


inroads into Australian and overseas markets: Apple itself is pushing 
Studywiz (now in version 9.1) as a preferred e-learning platform in US 
schools that have a laptop per child policy — a policy talked up as 
“one to one” schooling. 

In Australia, Melbourne's Heathmont College is piloting iPods as a 
tool to store and replay audio-visual lesson materials via student 
laptops with Studywiz. Heathmont College has done such things as 
filming sports coach sessions, including cricket (“How to Bowl") 
instruction videos. Students can catch up or review a lesson by down¬ 
loading the clip to an iPod, Elwood says. 

Although it is not known how many Australian school children own 
an iPod — Apple itself is notoriously cagey about sales per country 
— if the percentage even approaches that of the general population, 
Studywiz-assisted features may help large numbers of students. The 
project is being marketed and promoted by Apple, the Victorian 
government and Etech itself. 

Studywiz also comes in a corporate flavour, Elwood says. 
Reportedly, a main reason for Studywiz’s international success is it 
ties in with educational admin system Powerschool — which unfortu¬ 
nately isn't much used in Australia. 

Navigating the globe. ‘We've had sales in 16 or 17 countries, 
at least. Japan, France, Germany, Ireland, China, Singapore, 
Malaysia, US, UK, Australia, Vietnam,” said Elwood. “We use 
WebObjects, which makes it very easy for us to translate Studywiz 
into another language.” WebObjects is an object-oriented Java appli- 



media re-defined. 



® Audioengine 5 is a full- 
size iPod speaker system in 
a bookshelf-sized package. 
And with built-in subwoofer 
ports, the Audioengine 5 
adds incredible low-end 
bass without the need for 
an external subwoofer. 
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vistra australia 
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1300-850 933 


Etymotic Research 
0 6i Isolator earphones are designed 
specifically for use with the Apple 
iPod® and other small portable play¬ 
ers, providing greater sound output 
and enhanced bass. 

- In-the-ear secure fit for optimal 
performance 

- Highly accurate music reproduction 
with greater sound output and en¬ 
hanced bass 

- Exceptional noise isolation 


Wicked Digital 

Phone 1300 652 802 
www.wickeddigital.com.au 
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cation server developed by NeXT and now sold by Apple. According 
to Elwood, language translations that would take weeks or months 
using other approaches can be done in a matter of minutes — 
offering all-important real-time flexibility in the service Etech can offer 
to its software customers. "[WebObjects] is also used to power the 
iTunes music site,” Elwood said. 

The combination of Studywiz with iPods is already being used at 
England's Kingswood School, Scotland’s Gracemont High, China's 
West Academy and the US’s Empire High, according to Etech's 
marketing manager Fiona Martin (no relation to the Apple 
spokesperson of the same name). “The technology is designed to 
enhance student learning, engage disaffected students and enable 
learning to continue outside the classroom,” Martin wrote in an e-mail. 

Like most platforms, Studywiz undergoes constant development 
to meet new user needs as they arise. “Studywiz’s new features 
include: iPod syncing, which allows students and teachers to down¬ 
load schoolwork to their iPods for learning anywhere, any time; e- 
portfolios for tracking student achievements and storing certificates; 
Podcast Gallery collaborative spaces for students to make and 
publish podcasts and blog spaces that can be kept private or 
shared," Martin wrote. 


Elwood says that CPA, a prominent Australian accountants' association, 
uses Studywiz to train its members. “That’s 120,000 accountants that 
will be using the system,” he said. Etech is also working with the Gould 
Group to create a practical online learning program for Australian schools. 

And the British Educational Communications and Technology 
Agenda (BECTA) last December named Etech as the only non-Europe- 
based preferred supplier of IT software to UK schools. A Studywiz 
rollout for Slough — an outlying suburb of London — alone represented 
20,000 students. Meanwhile, Etech has also notched up deals in 14 
US states. At press time, about 100,000 students worldwide had signed 
up so far this year to use Studywiz. 

The company has come a long way from its early days of making 
CD-ROMs for Bananas in Pyjamas and the Wiggles. Elwood notes that 
Studywiz itself evolved organically, out of an initial project for a group 
of Hong Kong primary schools that approached Etech and asked if it 
could build them a user-friendly learning platform. 

Etech's success heavily relies on ongoing research and develop¬ 
ment in each individual market. Based as it is in Tasmania, though, 
the company has clearly needed more than GPS to maintain a 
continual presence in the minds of its culturally and geographically 
varied client portfolio. 

As Elwood talked, he drove past Bristol and towards the south of 
England, charting his course to yet another succession of meetings. 
He'd just flown back from Salzburg — near the mountains, a good 
location to indulge in his beloved mountain biking. He often carries a 
folded-up bicycle with him when he travels. Elwood rides a unicycle 
as well, a feat which AMW has heard takes more than the average 
concentration and sense of balance. 

That said, travelling from Australia to Europe and back again suits 
Elwood personally as well as being a good move for anyone who 
wants to grow an international business — despite advances in video- 
conferencing. His wife is German, so there's always good reason to 
spend time in Europe, in between Asia, Australia and the US. “We tend 
to be a bit nomadic,” Elwood confirms. ^ 

Fleur Doidge believes that everyone has a story to tell. 



Slim Devices Squeezebox 

• Squeezebox is the afford¬ 
able way to deliver music 
into every room of your 
home. It plays a wide variety 
of digital music files, includ¬ 
ing uncompressed and loss¬ 
less formats - across a true 
802 . 11 g wireless network 
connection. Thousands of 
Internet radio stations and 
RSS feeds too! 



Pixel Magic HD mediabox 
® Use your high definition TV 
to play back all your digital 
media files. HD videos, music 
and pictures in all the popular 
formats no matter where they 
are stored - internal drive (op¬ 
tional), USB drive, networked 
Mac or even a NAS! Easy. 


Pacific HiFi 

Phone 02-9660 6655 
www.pacifichifi.com.au 


The Hi-Fi Trader 

www.hifitrader.com.au 
02-9550 4041 


Resellers wanted! Call today 
1300 850 933 
























suite of free online programs 
replace your copy of 
Microsoft Office? 


Hot Links 

docs.google.com 
Docs and Spreadsheets 

calendar.google.com 

Google Calendar 

www.gmail.com 

Gmail 

www.mozilla.com 

Get Firefox 

www.google.com/accounts 
Get a Google account 

tinyuri.com/9od7o 

Google Apps and Gmail keyboard shortcuts 

www.google.com/google-d-s/privacy.html 
Docs and Spreadsheets privacy policy 
maii.google.com/mail/help/privacy.html 
Gmail privacy policy 
www.google.com/talk 
Google Talk 

www.goog!e.com/a/help/intl/en/admins/editions_spe.html 

Google Apps specifications 
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MAGINE being able to access all your 
important documents from any computer 
with an internet connection — or never 
having to buy, install, or upgrade office 
software again. You may already use a 
web-based e-mail service instead of an e- 


Google is the biggest and best-known 
company that's generating buzz for a 
growing collection of web applications. It 
includes a word processor called Docs 
and a spreadsheet program called 
Spreadsheets, a calendar called Google 
Calendar and, of course, the web-based e- 
mail service Gmail. The price for all of 
these programs is a whopping $US0 (I’ll let 
you work out the exchange rate). 


online could very well be your word 
processor and your spreadsheet program. 

$500 copy of Microsoft Office? If you have 
a slow or unreliable internet connection, 

You can now get a lot done with only a 
humble browser. 

The idea behind web applications is 

the answer is definitely no. However, most 
people who do some word processing or 
spreadsheet work can benefit from 

simple: rather than running on your 

Google’s programs — either as a comple¬ 

computer, a web application runs on a 

ment to Office or, in some cases, as a 

server — you interact with it through 

replacement. 

your browser. These programs don’t need 
to be updated and maintained on indi¬ 
vidual computers, and since your files are 
also stored on a server, you can access 
them from anywhere without schlepping a 
disk around. 

I’ll show you some of the coolest things 
these programs can do. To use them, you 
need a Mozilla-based browser, such as 
Firefox (see “Hot links”). You also need a 
Gmail account or, if you don’t want Gmail, 
a Google account (see “Hot links”). 
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Anywhere wordsmith 


U NTIL recently, no one would have thought seriously about 
doing word processing in a web browser. Sure, you could 
write and do very basic editing in a big featureless text 
field, but the tools for working with text were primitive at best. As 
Google Docs capably demonstrates, those days are over. Docs both 
handles the basics and offers powerful collaboration features that 
make it easy to work on documents with other people. 

Using Docs. If you use Microsoft Word, Docs will feel familiar. 
Docs supports several fonts, multiple text sizes and colours, 
bulleted and numbered lists, adjustable alignment and indenta¬ 
tion, graphics, tables, links and more. You can edit text by copying 
and pasting or by dragging and dropping, check spelling (in more 
than 30 languages), undo and redo multiple edits, and do most of 
the other things that you’d expect to do in a word processor. 

Important features that you won’t find include headers and 
footers, footnotes, text frames, tables of contents, cross-refer¬ 
ences, and a powerful find-and-replace feature. 

Importing and exporting Depending on what you need to do, 
Docs’s lack of advanced text features might not be a problem. Its 
ability to work with Word, however, will likely be important. 
That’s where the program’s importing and exporting features 
come into play. 

Docs lets you import Word documents (.doc), Rich Text files 
(.rtf), HTML files, plain-text files, and OpenDoeument text files 
(.odt); each file can have a maximum size of 500K. To upload a 
file, go to the Docs 8t Spreadsheets home page and click on the 

Keep track of changes. When using Google Docs’ Revisions feature, 
you can compare any two versions of a document. 



Upload link. Then click on Browse, locate the file on your hard 
drive, and click on Open. (If the file is already accessible on a 
web server, enter its URL instead.) Click on the Upload File button. 
(Complex formatting may be lost when you do this.) 

You can also e-mail a file to your account. To do this, go to 
the Docs 8t Spreadsheets home page, click on the Upload link, 
and copy the special e-mail address shown there. Attach a 
supported file to a new message, and send the message to that 
address — the file will become a new Docs document. 
Alternatively, simply send an e-mail with text in its body to that 
address; the text will become the new document, and the 
message’s subject will become the file’s name. (The e-mail import 
feature tends to be flaky; your success may depend on which e- 
mail application and ISP you use, among other factors.) 

Files you edit in Docs are stored online in your Google Apps 
storage space. The system saves your work periodically, as well 
as whenever you click on the Save button. You can also save files 
to your Mac in formats including Word, Rich Text, PDF, and 
HTML. This makes it easy to create a local backup copy or share 
a file with someone who needs to edit it in Word. You can also 
print your documents directly from Docs. However, Docs offers 
no control over document attributes such as margins, paper size, 
or page orientation. 

Tracking revisions. When you’re repeatedly revising a document 
- especially if you’re working on a file with other people - it 
can be helpful to see what has changed from one version to the 
next, and who made the changes. Docs isn’t compatible with 
Word’s Track Changes feature. (If you import a Word document 
with tracked changes, all the text in the document - even text 
that was marked as deleted - shows up in Docs as regular text. 
Comments entered in Word don’t appear at all.) Instead, Docs 
takes a different approach. Every time your document is saved, 
manually or automatically, Docs stores a copy of that version. 
You can go back to any previous version and even compare two 
versions to see what the differences are. (This is similar to Word’s 
Compare Documents feature.) 

To work with revisions, click on the Revisions tab. Select a 
previous version of the file by choosing it from the pop-up 
Revision menu. The selected version will appear in the window. 
To continue using this version, click on Revert To This One, and 
click on OK when the confirmation alert appears. (You can go 
back to any of the other revisions later.) 

To find out what changed between one version and another, 
click on the Compare Two Revisions link and select the versions 
to compare from the two pop-up menus. Text added to or deleted 
from the newer version appears in a colour that indicates who 
made the change (see the screenshot “Keep track of changes”). 
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Uncover hidden commands. Google Docs doesn’t have many menus, 
but it does have extensive support for contextual menus. Right-click (or 
control-click) on a text selection, an image, or a table cell, for example, 
and a selection of relevant commands appears. 

Collaborating. Docs really shines when several people need to 
work on the same document. Without Docs, you might end up e- 
mailing files back and forth numerous times - risking garbled 
attachments and version conflicts. With Docs, you can all edit the 
same document together online, thus avoiding those problems. 

To grant other people permission to view or edit any document, 
click on the Collaborate tab, select As Collaborators (to give 
editing access) or As Viewers (to give read-only access), and enter 
one or more e-mail addresses. Then click on Invite Collaborators, 
type a message (optional), and click on Send. Each collaborator 
will receive a message with that document’s URL. Although you 
can send these messages to any address, collaborators must have 
a Google account to log in and view or edit the document. 

You can also publish your document so that even people without 
Google accounts can see it. Click on the Publish tab, click on Publish 
Document, and copy the URL. You can link to this URL from a web 
site or e-mail it to anyone who needs to see the document. 

Docs tips. For anyone familiar with Word, Docs will be mostly 
self-explanatory. Just click on the New Document link (or click 
on an existing document to open it) and start typing. To get even 
more out of Docs, try these tips. 

Save frequently. Even though Docs saves your work periodically, 
it doesn’t do so as often as Google Spreadsheets does. If your 
browser crashes or you inadvertently close the window at the 
wrong time, you could lose your work without warning. 
Discover hidden options. If you’re at a loss for how to perform 
an action, try right-clicking (or control-clicking) on the docu¬ 
ment’s text or on an element, such as a table or an image. A 
contextual menu will provide helpful commands (see the screen- 
shot “Uncover hidden commands”). 

Publish to your blog. Want to publish a document directly to your 


blog? Don’t miss the Post To Blog link on the Publish tab. Once 
you’ve entered your blog site settings, you can quickly get your 
thoughts online. 

Search your files. Use the Google search box at the top of your 
Docs ft Spreadsheets page to search all your documents or the 
web. Because it’s a Google search, you can use many standard 
Google features - such as quotation marks to enclose a phrase, 
or the minus sign (-) to exclude a word from results. 

Use keyboard shortcuts. Google provides some keyboard short¬ 
cuts for common tasks within both Docs and Spreadsheets. They 
use the control key instead of the key. For instance, press 
control-S to save, control-Z to undo, and control-B to make text 
boldface. (See “Hot links” for the complete list of shortcuts.) 

IS it for yOU? Google Docs is great for collaborating with others 
on a simple document or accessing documents while you’re away 
from your usual computer - say, when you’re working in a 
computer lab. But to use Does as your only word processor, you 
must always have a reliable high-speed internet connection. If 
you need to work on Docs documents offline, you have to use 
Word, TextEdit, or another common word processor, which means 
exporting and then reimporting files. 

For your eyes only 

One big difference between storing your documents on your 
computer and storing them on Google’s servers is that you no 
longer have complete control over who might see them. What 
if Google were required to hand over your highly confidential 
data to the government (ours or someone else’s)? What if a 
Google employee performing routine maintenance stumbled 
across a spreadsheet outlining your top-secret business plan? 

Google’s detailed privacy policy spells out the company’s 
guarantee that it will keep your information safe (see “Hot links” 
for particulars regarding Docs and Spreadsheets, and the sepa¬ 
rate URL for for Gmail). Respecting its customers’ privacy is 
certainly in Google’s best interest — a well-publicised breach of 
privacy could result in a significant loss of business. However, 
it’s also true that Google saves many copies of your data in 
various locations around the world, and that deleting something 
from your account doesn’t immediately delete it from all those 
backups. Theft, corporate espionage, or actions by a disgrun¬ 
tled employee could put your information into the wrong hands. 

You might already trust Google (or another provider) to store 
your e-mail messages. The risk with data contained in docu¬ 
ments and spreadsheets is no greater. However, if you’re 
working with state secrets, confidential medical records, or 
other sensitive information, storing it online — anywhere — in 
an unencrypted form is asking for trouble. 



Australian Macworld August 07 



















































034 

Focus. 








Number cruncher 


I F you carry a laptop around just so you can show clients 
your latest marketing forecasts or call up sales figures at 
company meetings, you can save yourself some bother by 
using Google Spreadsheets instead. The program provides editable 
spreadsheets that are compatible with Microsoft Excel - and, best 
of all, you and your colleagues can modify them simultaneously. 


Using Spreadsheets. When you open a new document in 
Spreadsheets, you see a standard spreadsheet grid with resizable 
rows and columns, and the usual array of options for formatting. 
You enter text or numbers in spreadsheet cells, as you would with 
any other spreadsheet application. Using icons and menus on the 
toolbar, you can merge cells; apply borders and highlighting; 
change fonts, font sizes, and styles; and choose whether to wrap 
text within a cell. You may miss some of Excel’s more-advanced 
features, but for basic data formatting and calculations, the 
necessary features are there. 

Formulas and more. You can enter Excel-style formulas manu¬ 
ally, or click on the Formulas tab to see links that quickly insert 
Sum, Count, Average, Min, Max, and Product formulas. For more 
options, click on the More link to display a pop-up list of 
hundreds of formulas (see the screenshot “Hundreds of formulas”). 
Hover over a formula name to see its syntax, or click to insert it 

Hundreds of formulas. Google Spreadsheets’ formulas are available 
through this pop-up window, which appears when you click on the More 
link. Hover over a formula to see its syntax, or click to insert it in your 
spreadsheet. 



in the active cell. Spreadsheets lacks advanced Excel features such 
as macros, PivotTables, auditing, data filtering, and validation. 
Creating charts. If you need to create a quick visual representation 
of your data, such as a pie chart or a bar graph, Spreadsheets can 
help. Begin by selecting the range of cells you want to chart, and 
then click on the pie-chart icon in the toolbar. Select the type of 
chart you want to make, and supply any optional data you choose 
- such as a title, or labels for horizontal and vertical axes. Click on 
Save Chart. The chart will appear right on top of your spreadsheet; 
you can move it or resize it by clicking and dragging. Note that 
although your spreadsheet can include multiple charts, a 
Spreadsheets chart cannot represent non-contiguous ranges of cells. 
Importing and exporting. You can upload Excel spreadsheets (.xls), 
comma-separated text files (.csv), and OpenDocument spread¬ 
sheets (.ods) in one of two ways (and as with Docs, there is a 
500K size limit). 

The first method is to go to the Docs 8t Spreadsheets home page, 
click on the Upload link, and follow the instructions for 
uploading a file, just as you would for a text document. 

Alternatively, when you’re viewing an existing Spreadsheets 
file, you can choose Import from the File pop-up menu, click on 
Browse, locate the file on your hard drive, click on Open, and 
then click on the Open Now link. At press time, importing via e- 
mail was not available. Also, unlike Docs, Spreadsheets currently 
has no option that lets you e-mail a finished document directly 
from the program. 

Working with multiple sheets. As in Excel, each document can 
have multiple sheets. To create a second sheet, click on the Add 
Sheet button at the bottom of the document window. You can 
rename or rearrange the current sheet by clicking on its name and 
choosing Rename, Move Left, or Move Right from the pop-up 
menu. You can also cut and paste cells from one sheet to another. 
For best results, use the toolbar’s Cut, Copy, and Paste icons. 
Tracking revisions. The Spreadsheets program automatically saves 
your work after almost eveiy change, as well as when you click on 
the Save ft Close button. To see any previous version of a file, 
click on the Revisions tab and select the version you want from 
the Revision pop-up menu. Although Spreadsheets tracks revi¬ 
sions, it doesn’t highlight specific changes in each version, as 
Excel’s Track Changes feature does, nor does it let you compare 
two versions, as Docs does. 

Collaborating. Sometimes you need input from several people - 
for instance, forecasts from the sales department, history from 
accounting, and strategy from project management. Spreadsheets 
makes it easy for multiple people to view and edit the same 
spreadsheet simultaneously. As with Docs, you can publish your 
spreadsheet to a web page where anyone can see it. You can also 
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Spreadsheet chat. Multiple people can not only edit a Google 
Spreadsheets document simultaneously, but also carry on a live chat 
while doing so. All collaborators who are currently viewing the 
spreadsheet appear in the Discuss tab. 

export your spreadsheet in a variety of file formats, and invite 
other people to collaborate on it with you. 

Use the form on the Collaborate tab to invite other people to 
edit or view a spreadsheet. To make the spreadsheet available to 
anyone with a Google account, click on Allow Anyone To View. 
The site produces a URL that you can send to anyone you want. 
To publish your spreadsheet for anyone to view without logging 
in, click on the Publish tab and then on Publish Now. 

Have a quick question about a spreadsheet change? Because 
Google’s chat program, Google Talk (see “Hot links”), is integrated 
with Spreadsheets, you can have a live chat with every collabo¬ 
rator who’s currently viewing or editing the same spreadsheet 
(see the screenshot “Spreadsheet chat”). Click on the Discuss tab 
to see a list of available collaborators. Type your message into 
the field at the bottom, and a message pops up on the other users’ 
screens, asking them to join the chat. 

Spreadsheets tips. Because Spreadsheets shares many 
interface elements with Excel, most people should be able to 
pick up the basics without ever looking at the online help 
documentation. A few interesting features may not be evident 
at first glance. 

Look up data on the web. One thing Spreadsheets offers that Excel 
doesn’t is a pair of special functions that rely on Google’s exten¬ 
sive index of web-based information. Access these functions by 
clicking on the Formulas tab, clicking on the More link, and then 
choosing Google in the Insert A Function box. 

The first function, GoogleFinance, gives you an easy way to insert 
dynamic information about publicly traded companies and mutual 
funds. For example, you can enter =GoogleFinance ( "AAPL", 
"marketcap" ) in a cell to display Apple’s current market capital- 


Group 
dynamics 

All the Google applications described in this article are avail¬ 
able free, a la carte, to individual users. But Google also offers 
them in a special package known as Google Apps (formerly 
called Google Apps for Your Domain). The big difference is that 
if you own a domain and you sign up for Google Apps, Google 
can essentially take over hosting your domain’s e-mail and web 
site — for free or a very low price. You get the full power of 
Gmail, but with addresses in your own domain name (rather 
than @gmail.com). And you get all the collaboration features 
of Docs, Spreadsheets, and Calendar for your group, as well 
as the ability to add as many users as you wish. 

Google Apps comes in three editions. All three give a group 
administrator the ability to set up user accounts and control 
how users share various kinds of information within and outside 
the group’s domain. To give the programs a corporate flair, 
organisations can use their own logo on each page and provide 
company-wide information on each user’s start page (see the 
screenshot “Custom apps”). 

The free Standard Edition is probably what you’ll want if you 
just need to run a small business’s web site or manage your 
family’s domain online. It includes Docs, Spreadsheets, Gmail, 
Calendar, Google Talk, and Page Creator (an online web-design 
program), but it offers less storage (2GB per user) than the 
Premier Edition and no advanced features such as telephone 
support or conference-room scheduling. The Premier edition 
costs $US50 per year — for an entire organization — and adds 
more e-mail storage space (10GB per user); it also includes tele¬ 
phone support and several other administrative features. The 
Education edition is free to accredited institutions. It’s similar to 
the Premier edition but includes less storage (only 2GB per user) 
and gives the option of removing advertisements from students’ 
e-mail. (See “Hot links” for more details about the editions.) 

To sign up for Google Apps for a group, visit www.google. 
com/a/, click on the Get Started button, and follow the prompts. 
If you don’t already own your own domain name, you can search 
for and purchase one during sign-up for $US10 per year. You 
can use Google Apps without interrupting your domain’s existing 
web and e-mail services, but if you 
want Google to host your domain’s e- 
mail or web site, you must follow 
Google’s instructions for modifying 
your DNS records. 

Custom apps. When you subscribe to 
Google Apps, you can add your 
corporate logo to each user’s start page; 
users can also add or rearrange items 
on their individual pages, including 
news items, weather reports, and 
access to company resources (such as 
a phone directory). 
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isation. You can access stock prices, mutual-fund net asset values, 
and many other types of data with this function. 

The second function, GoogleLookup, lets you insert a wide 
variety of statistical data that can be inferred from web searches. 
This formula takes two arguments - an entity (what you want 
information about) and an attribute (the information you want 
about the entity). Entering =GoogleLookup("France", "popu¬ 
lation" ) in a spreadsheet cell, for example, displays the current 
population of France (a little over 63,000,000). Entering 
=GoogleLookup("Halle Berry", "place of birth") gives 
a result of Cleveland, Ohio, and typing =GoogleLookup ("plat¬ 
inum" , "atomic weight") displays 195.084(9) g*mol. 
GoogleLookup can’t display every piece of information you may 
want, but it can make entering some data much easier. 

Fill in a range of values. Spreadsheets doesn’t have a feature 
comparable to Excel’s AutoFill, which intelligently extends a series 
into new rows or columns, but it does have a limited fill feature 
for columns. Start by entering a formula that refers to the cell 
immediately above it. For example, suppose cell D1 contains the 
value 18. Enter a formula - for instance, =D1+1 — in cell D2. Then 
select (using the mouse or keyboard) cell D2 (but not Dl) and a 
few cells below it. Press control-D, and Spreadsheets applies the 
formula you entered to all the selected cells - if you entered 
=D1+1, cells D3 through D5 would contain 20, 21, and 22. 

Put part of a spreadsheet on a web page. Sometimes you may 
want to embed just a portion of a spreadsheet in a web page (or 
in, say, a blog entry), rather than providing a link to the whole 
file. To do this, go to the Publish tab and click on Publish Now. 


Next, click on the More Publishing Options link, which opens a 
new window. From the File Format pop-up menu, choose HTML 
To Embed In A Webpage. 

Select the sheet containing the cells you want to publish, and 
enter a range of cells on that sheet (such as A1:D5). Click on 
Generate URL, and copy the code that appears in the box. Paste 
this code into your blog or web page to display the selected 
portion of your spreadsheet there. (If you select the Publish tab’s 
Automatically Update Every 5 Minutes option, the spreadsheet 
copy on your blog or web page will dynamically reflect changes 
made to your spreadsheet, without manual intervention.) 

Is it for yOU? Google Spreadsheets is a good choice for main¬ 
taining everything from shopping lists to product-launch plans, 
especially if you want several people to be able to view or modify 
them. And even though it lacks some of Excel’s flashier features, 
Spreadsheets can crunch numbers - including highly complex 
formulas - with the best of them. For traditional spreadsheet 
tasks such as tracking sales figures or account balances, 
Spreadsheets is a perfectly capable application. It’s also a good 
option for people who want basic spreadsheet capabilities but 
can’t afford Excel, or who often need to do quick calculations 
when they’re away from their regular computers — while travel¬ 
ling, for example. 

Just like Docs, however, Spreadsheets is useless when you’re 
not connected to the internet. And if you need high-powered 
features, you’ll have to turn to Excel or another full-featured 
spreadsheet application. ^ 


Schedule master 


G OOGLE Calendar is very much like an online version of 
iCal. You can store events such as appointments and 
birthdays; set up meetings that you invite other people 
to attend; make events repeat on a schedule; view your events 
by day, week, month, or other time periods; set alarms; publish 
your calendars so that others can see your events (even in iCal!); 
and subscribe to public calendars such as lists of holidays and 
sporting events. And as in iCal, you can move an event simply by 
dragging it to a new time or day on the calendar. 

Calendar tips. Learning Calendar is easy, but these tips may 
help you put it to better use. 

Use the quick add feature. You can add a new event by clicking 
on the Create Event link and filling out the form with all the 
details, but for many events, there’s an easier way. Click on the 
Quick Add link, type in a brief description, and press return (see 
the screenshot “Fast scheduling”). Calendar tries to turn your 
description into a specific date and time. For instance, type 


Mireille’s birthday on Thursday, and Calendar immediately adds 
that event on the next Thursday. Since you didn’t specify a time, 
the event is entered as an all-day event. If you enter Lunch with 
Robert noon tomorrow, Calendar blocks out a one-hour lunch 
beginning at noon tomorrow. 

Subscribe to public calendars. In addition to tracking meetings 
and appointments, Calendar (like iCal) lets you subscribe to calen¬ 
dars containing sports schedules, phases of the moon, holidays, 
and other events you may care about. To subscribe to one or more 
of these calendars, click on the plus-sign icon (+) next to Other 
Calendars in the Calendars box. Then go to the Browse Calendars 
tab, and choose from among numerous calendars maintained by 
Google. Or go to the Search Public Calendars tab, and type in 
search terms (such as movie releases) to find matching calendars. 
When you find a calendar on either tab that you want to use, 
click on Add Calendar. 

Try phone notification. By default, when you’re logged in to 
Google Calendar, reminders of upcoming events pop right up on 
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your screen. You can also choose to have reminders e-mailed to 
you or SMS notifications sent to your mobile phone. 

To set this up, click on the Settings link at the top of the page, 
and go to the Mobile Setup tab. Enter your mobile phone number 
in the Phone Number field, choose your network from the list, 
and click on Send Verification Code. Calendar will send you an 
SMS message containing a numeric code. Enter that code in the 
Verification Code field and click on Finish Setup. Verily that the 
SMS Event Reminders option is selected, and click on Save. From 
now on, you’ll get SMS reminders of upcoming events (ten 
minutes ahead of time). 

Is it for yOU? Google Calendar has most of the major features 
found in high-end corporate scheduling systems, but its inter¬ 
face is as understandable as iCal’s. So it makes for a fine all¬ 
purpose calendar program. If you need to share calendar 
information with others, Calendar gives you a great deal of flex¬ 
ibility. Unlike iCal, it can remind you of upcoming events even 
when your computer is turned off. 

Still, mobile phone notification notwithstanding, Calendar isn’t 
the best place to keep your schedule if you spend a lot of time 
disconnected from the internet. ^ 



Fast scheduling. Using the Quick Add field, you can add an event to 
your calendar without having to fill out a whole form. 


Mighty messenger 


G OOGLE wasn’t the first company to offer free e-mail 
accounts that you could access in a web browser. But 
Gmail provides an unusually hefty amount of storage, 
excellent spam filtering, and the convenience of fast, reliable 
Google searching through all those gigabytes of stored e-mail. 

Using Gmail. Gmail has many (though by no means all) of 
the same capabilities as a desktop e-mail client such as Apple 
Mail or Microsoft Entourage. You can sort your messages with 
filters, categorise mail with labels, and compose fully-formatted 
HTML messages. And because Gmail is a web application and 
your messages are stored on Google’s servers, you can access 
your messages from any web browser. 

Application hopping. Gmail is well integrated with the other 
Google applications, too. For example, if you receive an e-mail 
message with an attached Word or Excel file, you can click on 
it to open it directly in Docs or Spreadsheets. If you receive a 
meeting invitation, you can add it directly to your Google 
Calendar; you can also create a meeting request while 
composing a new e-mail message and add it to your calendar at 
the same time. 

Chatting with friends. Gmail is integrated with Google Talk, which 
means that you can reply to an e-mail message with an instant 
message if the sender is online, and you can do so without even 


having to open a new window. Transcripts of all your chats and 
e-mail messages are saved (and searchable). 

Gmail tips. Gmail has lots of tricks up its sleeve, and learning 
about some of them can make your life easier. Here are my 
favourites. 

Use keyboard shortcuts. Like Docs and Spreadsheets, Gmail offers 
an extensive array of keyboard shortcuts - such as C for 
Compose Mail and R for Reply - but they’re disabled by default. 
To turn them on, click on the Settings link at the top of the Gmail 
window. Go to the General tab, select the Keyboard Shortcuts On 
option, and click on the Save Changes button. 

Use the archive button. Even though Gmail makes it easy to 
search through gigabytes of e-mail, there’s no reason to let every 
single message you’ve ever received clutter your inbox. Once 
you’ve read, replied to, or dealt with a message, select it and click 
on Archive. This moves the message out of your inbox, without 
putting it in a specific mailbox. (To see all your messages, even 
the archived ones, click on the All Mail link.) 

Label your messages. Google’s searching is good, but sometimes 
it isn’t as smart as you might like - for instance, when you have 
985 messages that include the words Apple and Jobs, but you 
need to find the few that pertain to your search for employment 
in Cupertino. 


Australian Macworld August 07 





















































Focus 


038 



Label it. Use Gmail’s labels — descriptive words or phrases — to help 
you locate e-mail messages related to a specific project or topic. To apply 
a label, select one or more messages and choose the label name from the 
More Actions pop-up menu. 

Labels can help. These text tags let you group messages by topic, 
and they take the place of a hierarchy of folders or mailboxes. They 
make searching easier and more accurate, too. To create a new 
label, click on the Edit Labels link in the Labels box. Type a label 
name in the Create A New Label field, and click on Create. To apply 
a label to the current message or selected messages, select the label 
from the More Actions menu (see the screenshot “Label it”). 

Help Google fight spam. Gmail has an excellent spam filter, which 
routes suspected spam into your Spam mailbox. If a spam message 
gets through to your inbox, be sure to select it and click on Report 
Spam; this helps Google improve its spam-filtering accuracy. 


Forward mail to your phone. You can use filters to label your mail, 
but a more interesting use is to forward selected messages to your 
mobile phone as SMS messages. (Most Australian networks support 
this, and there are also third parties that provide the service - do 
a Google search for email to SMS Australia.) 

Click on the Create A Filter link at the top of the Gmail page. 
Now fill in some criteria for messages that you want forwarded 
to your phone — for example, mail from your spouse with the 
word urgent in the subject line. Then click on Next Step, select 
Forward It To, and enter the e-mail address for your SMS 
gateway. Click on Create Filter. 

Take Gmail with you. Like any web-based e-mail service (and like 
the other Google web applications), Gmail works only when 
you’re connected to the internet. Sure, you could set up POP 
access to your account through your favourite e-mail client, but 
then you might encounter problems keeping all your messages 
in sync. You’ll also waste a lot of space storing all those messages 
on your hard drive. Instead, try installing Google Desktop, a free 
desktop search utility. One thing it does is index your Gmail 
messages and cache them locally in a highly compact form, so 
you can search and read your Gmail messages even when your 
computer is offline. 

Is it for yOU? Gmail is reliable, versatile, and easy to access 
from almost anywhere. If you’re using other Google programs 
heavily, it can also help you by allowing you to switch applica¬ 
tions less frequently. Still, it won’t work for everyone. Although 
it’s possible to access your Gmail messages when you’re offline 
(using Google Desktop or a POP client), you lose all integration 
with other Google applications. That makes Gmail less than ideal 
for people who need to spend a great deal of time without 
internet access. ^ 


Beyond Google 

Although Google is the big name in free web-based office tools, it’s not the only game in town. Here are some similar programs. 


Product 

Word 

processing 

Spread 

sheets 

E-mail 

Calendar 

Chat 

Presentations 

Web-page 

creation 

Project 

management 

Comments 

Glide 

glidesociety.com 

• 

O 

• 

• 

• 

• 

• 

O 

Offers a large collection 
of free online services 
delivered in a rather 
cumbersome Flash- 
based interface. 

iNetWord 

www.inetword.com 

• 

O 

O 

O 

O 

O 

O 

O 

Reasonably full-featured 
Word-compatible online 
word processor. 

ThinkFree 

Online Office 
www.thinkfree.com 

• 

• 

o 

O 

O 

• 

O 

O 

Word processor and 
spreadsheet programs 
are closer to Word and 
Excel in functionality 
than Google’s. 

Zoho Office Suite 
zoho.com 

• 

• 

o A 

• 

• 

• 

• B 

• 

This suite is generally 
considered to be Google 
Apps’ primary competitor. 


• = yes. O = no. A At press time, this feature was in private beta testing. Tor creating forms and online database applications, not generic web sites. 
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The Sea is Move 
You're m Luck 
Sleeping in the T 
Varsity Drag 
Usual Chords 
Love and Doubt 
Class of "86 
Happy 


dlo transdock 

Latest generation of the award-winning TransPod 
the best-selling way to play and charge 
your iPod on the road. Now with video output for 
showing iPod downloads on your 
mobile video systems. 


dlo homedock deluxe 


All-in-one way to connect your iPod 
to your home TV and stereo. Out of the box wireless. 
Enjoy your iPod music & movie library from your 
sofa. 


dlo am jacket 
cable management 

Gripable silicone case for 2nd generation 
iPods. Headphone Management System secures 
cord & earbuds. Comfortable, form-fitting scratch 
and slip protection. Available Black & Clear. 


► Now Playing 

Streamlined 
Slow Runner 


dlo homedock 
music remote 


Dock & control your iPod while you 
browse & control wirelessly from 



anywhere in the house. Displays 
iPod instantly. Build a playlist on the 
fly, charge your iPod & Music Remote 
in the base dock. Ready to go 
out of the box. 


dlo action jacket 

3 functions in 1: protective case, rotating 
belt clip and workout-ready armband. 
Polyurethane-coated neoprene case 
absorbs shock and repels dirt 
and moisture 


dlo iboom travel 


Compatible with all dockable iPods 
Supreme portability. Charges your iPod 
while it’s docked. Alarm Clock 
& Sleep function White and Graphite 


your lifestyle 


your choice 


Available from all major retailers For local resellers contact hipgizmos.com For more product details visit dlo.com 


phone 03 9532 3300 fax 03 9532 3211 email sales@iworldaustralia.com.au web iworldaustralia.com.au 
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The ways of the web. 


By Dan Warne. 



Hot Links 


What the broadband? 


www.alp.org.au 

www.liberal.org.au 

It's party time 


S INCE that scurrilous story about Phonestra being dragged to 
the guillotine last month made it past the AMW bouncers, 
much has transpired — in real life — in relation to Australia’s 
broadband landscape. I’ve tried to untangle the various political 
parties’ promises below. 

Labor: if we fund it, they will 

COme. If Labor wins the upcoming 
federal election, it is promising 98 percent 
coverage of premises in Australia with fibre 
to the node. The remaining two percent of 
people in remote areas will get subsidies 
to cover the installation of wireless broad- 
band such as satellite or wireless. 

Labor will pay for the building of the fibre 
network using public money — $4.7 billion 

of it. Naturally, Optus and Telstra have welcomed the proposal with 
open arms and public shows of support in the way that only enormous 
treasure chests of public funding can inspire. 

Under Labor’s publicly-funded plan, the network builder/operator 
would have to provide open access to the network so everyone in the 
industry can offer services over it, rather than having to fight every step 
of the way for access as they have to do with Telstra now. This should 
ensure a good level of price competition in the marketplace ensuring 
companies can’t get away with price gouging. 

Liberals: in the trenches before the election, it might 

have taken the Libs a long time to come up with any sort of strategy 
for broadband (about ten years and millions of frustrated voters, to be 
precise) but it has now come out guns blazing. 

The Libs have established a panel of experts to consider detailed 
bids from telcos about how they would build a fibre network. 

The key difference is that the Libs expect the fibre-to-the-node 
network to be 100 percent paid for by the company that ends up 
building it. Although this sounds good in terms of less taxpayers’ 
money being spent, it may also mean the government has to cede 
virtually all control of the network to the company that builds it. That 
may not be good at all for competition between providers and could 
result in higher monthly fees. 

The Government has splashed out $958 million on a network to top- 
up areas that the fibre network doesn’t reach, however. It will be built 
by Optus and Elders, who are tipping in another billion of their own 
money, and they will construct a WiMAX and ADSL2+ network for rural 
and regional Australia. 

The network, called OPEL, uses Intel’s new WiMax wide-area wire¬ 
less technology (which will start appearing built into PCs and presum¬ 
ably Macs in 2008/9). Optus also says 426 exchanges that don’t have 


ADSL2+ will have it installed, which is the biggest rollout of ADSL2+ 
in Australia yet, behind Telstra (which is keeping its ADSL2+ hardware 
switched off for various political reasons — screw the customers). 

The combination of the fibre network and the OPEL network will 
provide 99 percent population coverage, 
the government says, with government 
subsidies for the remaining one per cent 
''{Jr of the population to get satellite installed. 

So, which is better? The interesting 
thing about the two proposals is that 
regardless of which party prevails in the 
election, the fibre network — which is the 
main thing here — is going to be built by 
one of just a few companies. 

Labor is promising much wider 
coverage of the country with fibre — 98 percent versus an undisclosed 
percentage by the Liberal party, which claims it’s impossible to install 
fibre to that many people. However, the Libs are promising their 
network will be completely built by 2009, while Labor’s date is much 
further away — 2013. 

Labor will ultimately be using the OPEL network anyway as part of 
its plans, since the Government has already spent the money for the 
network to be built. 

Both parties’ policies have upsides and downsides. In my opinion it 
would be tragic to see the country make the mistake of letting one 
giant company control the company’s critical communication infra¬ 
structure, as Telstra does today with the copper phone lines. But then, 
it’s tempting to have higher speed broadband available to everyone by 
2009 through the Liberal proposal. ^ 


Fibre, schmibre 

Will the fibre networks bring Australia the practically unlimited 
speeds fibre can deliver? In a word: no. Both Optus and 
Telstra are proposing “fibre to the node” networks, where fibre 
runs to a street-side cabinet and existing copper phone lines 
run from there into your home. Optus plans to use existing 
ADSL2+ modems which run at up to 24Mbit/s, while Telstra 
plans to use VDSL modems, which run at up to 50Mbit/s (but 
that extra speed on a technical level doesn’t mean it will be 
affordable, or made available.) People connected through the 
OPEL network on WiMax will only be able to get “up to 
12Mbit/s”. 


Dan Warne is passionate about the state of broadband in Australia. 
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New Products from Try & Byte 


Lineform $109.95 


Lineform is a completely new drawing program. Winner of a 
2006 Apple Design Award, it is the ideal tool for vector based 
diagrams and illustrations. Powerful features combine with a 
simple interface to create an intuitive artistic process. 

* Core Image support provides real-time, nondestructive 
filters 

* Launches in under a second 

* Powerful Bezier editing tools 

* Boolean operations 

* Expert typesetting 

* Artistic strokes 

* SVG for full document import/export 

* and much more... 



Lego Star Wars 2 


$64.95 


Techshell for MacBook 13" 


$69.95 


A long time ago, in a galaxy made of small plastic bricks... 

LEGO Star Wars ILThe Original 
Trilogy combines the endless 
customizability of LEGO with the 
epic story, characters and action of 
Star Wars: Episodes IV, V& VI. Build 
and battle your way through all 
your favorite moments from the 
films. 

From the pursuit of Princess Leia's 
spaceship by Darth Vader,to the 
final showdown between Luke Skywalker and the evil Emperor 
on the second Death Star, the game includes even more of the 
pick-up-and-play LEGO action, puzzles and humor that earned 
the first LEGO Star Wars such popularity and acclaim. 



Cool Feet by Cableyoyo 


$19.95 


- Simple snap on/off design 

- Access to all side ports 

- Does not block rear ventilation ports 

- Available in: red, blue, smoke, purple and pink 



Cool feet is designed to provide 
ventilation and ergonomic 
improvements to your laptop. In 
each set there are two tall and two 
short feet which elevates your lap¬ 
top on any surface. 

Create a comfortable angle for 
typing, even on your lap! 




>Po<1/M«BogL'Mx6ooIi Pto/Uptcpi not included 140E. Price* Jnd ipwifkitwm tubjecl to (turn* without notice. Price* do not include delivery. 

Available from your local Apple Reseller or from Try & Byte T R Y ' BYT E w (02)9W3H7 S - hxXTwSs 065 
For your nearest Apple Reseller, go to: http://www.apple.com/au/buy/ W ww.tryandbyte.COITI.aU 








































Connect to the world of data 

Faster and easier than ever before! 



Contact Management 


FileMaker 

Pro 9 Advanced 


FileMaker 


Here's What's New at a Glance: 

1. New! FileMaker Quick Start Screen 

remembers your favorite databases so 
you can open them instantly. 

2. New! Conditional Formatting visually 
formats fields and objects based on 
conditions you decide. 

3. New! Send Link makes it easier to share 
FileMaker Pro databases via a clickable 
email link. 

4. New! Append to PDF appends multiple 
reports into one Adobe® PDF file for 
easier distribution. 

5. New! Connect to External SQL Data 
Sources lets you integrate live data 
from Microsoft® SQLServer, Oracle and 
MySQL with your FileMaker Pro data.* 


Find out more at: 

www.filemaker.com.au/mw/products 


6. New! Scripting Tools put you in control 
with script folders and script copy and 
paste. 

7. Enhanced! FileMaker Web Viewer and 
Tab Control options help you design 
better, more intuitive layouts faster and 
easier. 

8. New! Auto-Resize controls how objects 
resize and move when the window size 
changes. 

9. New! Software Update Notification 

automatically notifies you when a new 
update is available. 

10. And Many More Great Features like 
multiple levels of Undo and Redo, field 
level spell checking, enhanced toolbars 
and new shipping label formats. 

* Third-party drivers required. 


© 2007 FileMaker, Inc. All rights reserved. FileMaker and the file folder logo are either 
registered trademarks or trademarks of FileMaker, Inc., in the U.S. or other countries. 


^.FileMaker 
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By Seamus Byrne 


CD 

Hot Links 

www.sony.com.au 

Sony 

www.canon.com.au 

Canon 

www.jvc-australia.com 

JVC 

www.panasonic.com.au 

Panasonic 

www.blackmagic-design.com/products/intensity/ 

Intensity card 

www.apple.com/au/finalcutstudio/ 

The software 


Camera action 



I N amongst the flurry of talk about HD and 
720p versus 1080i and all the rest of it, 
there has also been an explosion of 
formats and storage methods for the 
devices most necessary to create this 
content: the humble camcorder. So, while 
the pros worry about their high-end gear, 
AMW thought we’d take a look at what the 
rest of us can buy for under $3000. You 
might be surprised. 

The last twelve months have been spec¬ 
tacular for consumer HD video. The televi¬ 
sions you need to enjoy it are still quite 
pricey, but the cameras seem on a Moore’s 
Law curve of dropping values and rising 
capabilities. We have collected ten of the 
best consumer HD cameras available right 
now. With the tricks on offer through some 
hardware (see the sidebar “That old 
Blackmagic”) and software (see the sidebar 
“Purple ProRes”), you 


could easily produce some world-class 
video with these consumer devices. 

The formats. A camcorder is a 
camcorder is a camcorder, right? Oh, so 
wrong. 

MiniDV. Tapes are very 20th century, but still 
a robust, reliable way to capture footage. 
The great plague is dropping the tapes into 
a drawer and never actually doing anything 
with them again — if that sounds like you, 
look at hard drive and flash for something to 
push you into action.AII miniDV cameras 
shoot HDV footage, and they are by far the 
most compatible way to shoot footage and 
be sure of having zero hassles when it 
comes time to import for editing. 

Canon HV10. This is Canon’s palm-style 
camcorder, which gets a mixed vote on 
whether that is easier to use. I personally 
find I shake things up more when holding 
this style of camera. You get lOx 
optical zoom and optical image 
stabilisation, and 3.1 MP stills can 
be captured even while shooting 
video. The camera has a true 
1920x1080 CMOS sensor, but no 
HDMI output to take full advan¬ 
tage. Not bad, but its big brother 
is a better choice unless you love 
this form. 

$1,799 

Canon HV20. For just a little 
more than the HV10 you get a 
much better camera. HDMI is 
here for the best possible output 
and live image throughput, and 
you can also shoot with a few 
more manual-style controls (still 
not very manual, but better than 
many consumer cameras) for adjusting 


shutter priority, creating zoom presets, expo¬ 
sure correction and zebra functions. 

Low light shooting does get a little grainy 
(the HV10 has a better on-board camera 
light for video), but it is still very watchable. 
Net result is arguably the sweet spot camera 
out of everything in this list. 

$1999 

Sony HDR-HC5. This isn’t the latest of the 
Sony HDV models, but it is still a solid option 
at the price. Sony’s early support for xvYCC 
colour space is a great bonus, with its 
support for 1,8x the gamut of standard 
imaging — it is said to be accurate to the 
human visible spectrum, and when you see 
it in practice your eyes do perceive an 
improvement that is both subtle and striking 
in colour reproduction. Almost like a trick of 
the mind that makes you feel like you are 
looking through a window rather than just at 
a screen. There are no televisions in the 
local market that support xvYCC yet, so this 
is something you will only truly appreciate 
once you get a screen that can reproduce it. 

Stabilisation is digital rather than optical, 
and there is no HDMI output. You can step 
up to optical stabilisation, HDMI and support 
for external microphone and headphones 
with the HC7 ($2299), which also offers 
better still shooting (though, strangely, you 
would be slightly worse off on low light and 
shutter controls). 

$1,799 

HDD. Small hard drives can now be 
embedded in cameras. It may be a perma¬ 
nent, non-removable piece of storage, but 
its great advantage is capacity, with the 
latest offering tens of hours of HD recording 
at a single run. No need for a bag full of 
tapes. These cameras are more at risk of 
malfunction than most others here, particu- 
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larly in light of housing a hard drive with 
moving heads and all the usual risks, but 
they are generally constructed to protect the 
hard disc should shocks occur. Not the best 
for those who like to have a master they 
can put away for safe keeping 
(unless you have lots of spare drive 
space). Capturing to edit isn’t as 
easy as it should be. You can’t 
drag and drop from the hard 
drive, but instead must capture as 
a data stream, much as you 
would with a miniDV. Actually, you 
can drag footage off these drives, 
but it then requires processing 
before you can use in iMovie or 
Final Cut. 

JVC GZ-HD7. The inventor of VHS has 
been in the HDD camera game longer than 
anyone, and while I’ve had long-term reser¬ 
vations regarding its choice of video 
formats, the HD7 looks like a leading light 
now for HD hard drive cameras. It uses a 
high level MPEG-2 profile, which actually 
records in full frame 1920x1080, while HDV 
actually records at 1440x1080 regardless of 
the chip size (it stretches pixels to remain at 
16:9 ratio). 

The camera includes a 60GB hard drive, 
lOx optical zoom with optical image stabili¬ 
sation, a 3CCD chip, an excellent quality 
lens plus a manual focus ring. 

I must admit, when I saw this footage on 
an HD panel for the first time, I was taken 
aback, and pressed JVC on whether this 
was genuinely shot on a production model 
HD7. Turns out it was in studio lighting, and 
reports suggest this model isn’t the best in 
low light. 

If you must have HDV, the camera can 
shoot to an HDV equivalent data stream, 
which imports over FireWire as though it 
were HDV footage. USB and HDMI inter¬ 
faces are also included. 

It’s the most expensive camera on the list, 
but its range of manual controls make it 
worth a look for people who want the control 
and the compact HDD camera convenience. 
$2749 

Sony HDR-SR5. The original SRI has now 
disappeared and been replaced by a range 
of SR series Handycams, and the SR5 is the 
entry point. Here we find 40GB of storage 
on offer, or around five hours 20 minutes at 
highest quality settings. 


That old Blackmagic 


BlackMagic Design, an Australian 
company known for offering some of 
the best (and, amazingly, cheapest) 
professional video hardware in the 
world, has recently launched its 
Intensity line of HDMI cards for input 
and output of video. 

The most incredible aspect of these 
cards is their ability to capture live 
footage from your video camera over 
HDMI, giving you a final quality far in 
excess of anything your camera could 
record to its internal media. 

By capturing live, your camera is 
delivering images direct from its HD 
sensor, as opposed to storing these 
images in a heavily compressed MPEG, 
HDV or AVCHD format before later 
reproducing them. 

These cards can even be paired, and 
BlackMagic includes software called On- 
Air for free that allows you to mix 
incoming live footage in a studio fashion. 
Effectively, you can use these to run an 
HD studio at a quality far in excess of 
what anyone would expect 
these cameras could 
otherwise produce. On-Air 
even includes auto frame 
sync so you overcome the need for 
genlock cameras to do live mixing. 

The Intensity cards support NTSC, 


PAL, 720p and 1080i video, with one 
input and one output terminal on board 
for HDMI. The Intensity Pro also includes 
support for analogue video (component, 
NTSC, PAL or S-Video) and audio (2 
channel RCA Hi-Fi audio in 24-bit as well 
as SPDIF audio output). The cards are 
compatible with both OS X and 
Windows, and the latest updates avail¬ 
able now support direct import to 
Apple’s ProRes 422 format. 

Of the cameras discussed here, only 
the Canon HV10 and the Sony HC5 lack 
HDMI output. Everything else could play 
a very interesting role in a low budget 
studio. If you don’t find quite what you 
want here, this HDMI factor is well worth 
keeping in mind, even in higher end 
cameras — a very cheap alternative to 
Genlock and HD-SDI arrangements. 

The Intensity sells for a very reason¬ 
able $415 and the Intensity Pro for $565 
(see “Hot links”). 



Australian Macworld August 07 
















The Hub. 


Video. 




You get a lot fewer of the picture effect 
modes and functions in the AVCHD 
cameras, but if you’re reading this then 
there’s a good chance you don’t go near 
such functions anyway. You also get a 
microphone that captures 5.1 
channel surround sound 
— it isn’t the 


most amazing impact, but it definitely adds 
some depth. 

The updates aren’t just about capacity 
either. One of the best features for working 
with the footage you have captured is 
smarter indexing. You can scan footage film 
roll style, setting intervals of 3, 6, or 12 
seconds, or 1 or 5 minutes. This offers a 
look at a frame from these set spaces, 
giving you a quick look at what the overall 
footage was about — something you just 
can’t get from the standard view of the 
starting frame. Even better, a face detection 
system allows you to view a face index, with 
every identifiable face being presented for 
you to jump to, which can be a very big 
help. If you are planning on shooting close 
to the maximum capacity of the hard drive, 
these indexing methods will be a big help 
when it comes time to edit down. 

If you need more capacity at each run, the 
SR7 offers 60GB of storage and the SR8 a 
ridiculous 100GB. That’s over 13 hours at 
highest quality. These higher end options 
also step up from electronic to optical stabil¬ 
isation and give higher resolution stills, as 
well as offering a viewfinder (though like 
most modern consumer cameras, it isn’t 
very usable). 

$1899 

DVD. It seems a little strange to shoot HD to 
a format synonymous with standard defini¬ 
tion, but the 8cm DVD is quite popular as a 
video camera option. That 
these discs are also 
compatible with Blu-ray 
Disc players 


(though not guaranteed to play on all hard¬ 
ware) adds some more direct playback for 
those kitted out with HD at home. Capacity 
limit is the main downfall, and while nothing 
has been announced this style of camera 
may become seriously compelling once 
manufacturers shift to HD disc formats. 

Some good news is the cameras we’ve 
seen aren’t too fussy about which kind of 
DVD media you use (as long as it is 8cm 
disc, of course). You find the same compati¬ 
bility issues here as with HDD — streamed 
import is easiest, with record formats incom¬ 
patible, especially for Mac. AVCHD cannot 
be edited natively in iMovie nor Final Cut, 
and Apple makes no apologies. If you go 
this route, you must use streamed capture 
or intermediate codec options. 

Panasonic HDC-DX1. The DX1 is 
Panasonic’s DVD camcorder for HD 1080i 
footage captured in AVCHD. Panasonic is a 
long time exponent of 3CCD in consumer 
cameras, and that’s what you have here, 
along with optical image stabilisation on a 
12x optical zoom. 5.1 channel surround 
sound is also captured through the onboard 
microphone. 

The camera is limited to DVD-R formats, 
but this includes DVD-R DL and DVD-RAM 
discs. Footage can also be recorded to SD 
memory cards, making this a fit with the 
flash memory gang as well. 

$2199 

Sony HDR-UX5. The UX5 gives you AVCHD 
recording to DVD media, ready for playback 
on Sony Blu-ray players and the Playstation 
3. The imaging and 5.1 channel audio 
features of other Sony cameras are also 
found here, including video captured in the 
xvYCC colour space and HDMI output. 

If you choose the UX7 ($2099) you gain 
optical image stabilisation, better 
stills, and more control over 
white balance and AE mode 
control. The UX5 supports 
DVD±R/RW formats, as well 
as DVD+R DL for additional 
capacity on a single disc. 
$1799 

Flash memory. In the long 
term, flash is “format most 
likely” to replace miniDV — 
it’s more portable, sturdy, 
and shock-resistant than any 
other option here. Trouble right 


Purple ProRes 

Apple is touting the very high quality 
of its new ProRes 422 codec as an 
excellent intermediate format to 
work with when manipulating video 
in Final Cut Studio, and this is 
especially true for heavily 
compressed formats like AVCHD. 

Final Cut does not even support 
AVCHD as a real-time edit option, but 
there are advantages to using ProRes 
422 as an intermediate for both this 
and HDV anyway. The main attraction 
should be for those who plan on 
doing a lot of work on their footage. 
ProRes will do a much better job of 
maintaining integrity with each 
generation of effect and edit adjust¬ 
ment, so you will reach the point of 
final output with something less likely 
to be showing glitches. It may not end 
up being what every user prefers, but 
if you are using Final Cut Studio it is 
well worth some experimentation to 
see if this will get you the best result 
you could hope for. 
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now is capacity and price, which makes 
shooting more than an hour of HD footage 
an expensive proposition. But these 
cameras show there is a lot of promise, and 
are very much here right now for those who 
need to shoot HD with something super 
compact. Editing often requires a change of 
format, with footage more easily dragged off 
storage but still incompatible with iMovie, in 
particular, with missing audio a common 
issue with some .MOV record formats. Final 
Cut is better with such files, but in general 
you will at least need QuickTime Pro to 
convert to a more suitable edit format. 
Canon TX1 . Technically, Canon markets this 
as a digital compact that as an added extra 
can shoot 1280x720 video at 30 frames per 
second (it seems to avoid labelling this 720p 
on the Canon site, but that’s basically what 
we are talking about). Unlike many compacts, 


the form factor almost suits video better than 
stills — a hint that this may have always been 
the intention. A lOx optical zoom with optical 
image stabilisation is on board, and while it 
feels a little strange at first grasp (its as “palm¬ 
sized” as such a form can get), within minutes 
everything clicks and it is a breeze to operate. 
Perhaps not well suited as a main video 
camera, but an excellent option as a good still 
camera that will also shoot great video spots 
at the spur of the moment. 

$699 

Panasonic HDC-SD1. For some extra money 
over the DX1, the SD1 sheds the weight of a 
DVD bay and is focused on flash recording 
only. Included is a 4GB SDHC card and apart 
from this almost everything is the same — 12x 
optical zoom, optical image stabilisation, 
3CCD sensor, HDMI output, 5.1 surround 
audio recording. So your extra money goes 


largely toward the 4GB SDHC card, along with 
the advantages of a smaller, sleeker body with 
less moving parts to crack under pressure. 
This also leads to faster start up and record 
times, with just 1.7 seconds from its Quick 
Start mode. 

$2419 

Sony HDR-CX7K. Still steaming hot off the 
production line, Sony’s CX7 is the 
company’s first step into flash memory 
high-definition video. This uses Memory 
Stick Pro Duo, of course, and comes with 
one 4GB card included which will get you 
around 30 minutes at highest quality 
recording. When buying more cards, you 
should expect to pay around $120 (prices 
have really dropped quickly this year). This 
is definitely smaller than Sony’s HDD and 
HDV cameras, with a much more slimline 
body, and it is super light in the hand. Again 
we find all the imaging and audio features 
found in other AVCHD Sony Handycams 
here, so the only point of difference is really 
the mode of capture. 

$2099 

Making a choice. It may seem like 
many of the exciting new formats have done 
nothing to make import and edit easier, but 
keep in mind we are looking at the low-end 
of the field here. A glance skyward to the 
$1 Ok-h domain shows us much faster and 
smoother formats arriving, whether HDD, 
disc-based, or solid state, that play very 
nicely with editing software. 

Right now the best possible result out of 
these low-end cameras is in combination with 
hardware and software assistance. Even with 
such additions to the budget, it is amazing 
how far we have come with producing first- 
rate HD for very little money. ^ 


A little from 
column A... 

Hitachi has mentioned that there will 
be an HD video camera coming soon 
to its range of Hybrid HDD/DVD video 
cameras. No official announcement 
has been made at time of writing, but 
full word could be out by the time you 
read this. If you like the idea of a 
Hybrid, stay tuned. 
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Hot Unks 

www.wilhelm-research.com 

Wilhelm Research 


Long life 


R ESEARCHER Henry Wilhelm finds 

that life — in a digital print — is often 
not all it’s cracked up to be. 

For someone whose waking hours and 
working life seem to be immersed in deter¬ 
mining the projected archival longevity of 
inkjet prints, Henry Wilhelm seems to be 
totally unfussed at the prospect of making 
educated, carefully researched estimates 
that range well beyond his, my and probably 
your lifespan. 

Meeting him again after two years it was 
obvious his ardour has not diminished. After a 
brief Hello, it was straight into business. With 
Henry a single question propels an answer 
that can run for a quarter hour or more. That’s 
Henry — the full bottle on inkjet permanence. 

He was recently commissioned by Epson 
to research that company’s inks and paper 
and report on their likely archival longevity. 
The brief also ran to the making of parallel 
tests on third-party inks and paper made 
and/or marketed by companies in 
Australia, China, Malaysia, Singapore, 
Taiwan, Thailand, USA, Latin America and 
Europe. You may already have seen or 
used ink and/or paper brands like Calidad, 
G&G, Inkrite, InkStation, Sepoms and 


Staying power 

Henry Wilhelm’s view: Pigmented inks 
have much greater media indepen¬ 
dence. These inks are actual physical 
particles and don’t need to interact 
with the media, unlike dyes. Pigmented 
inks are laid on and not absorbed. 

They could be printed on a whole 
range of papers including, if you 
wanted to, newsprint. It would be an 
example of where you would in fact get 
very good image permanence — but 
the paper itself would yellow and fall 
apart, so the overall print permanence 
would be very poor. The paper plays a 
very critical role. 


others on sale to be here. More on them 
later in this story. 

Transformation, it would be hard to 
find a more gung ho advocate for digital 
photography than this man from Iowa. He 
readily admits to “not having shot a roll of 
film for over six years” and adds, “the one 
thing I am really glad about is to having lived 
long enough to see the entire transformation 
of analogue photography to digital. This is 
an unprecedented period, not only in terms 
of what has happened in the last 12-15 
years but basically the entire world has been 
reborn in imaging. Every part of it. Digital 
cameras, printing and so forth.” 

He notes that the revolution has been 
“very, very fast and certainly in the history of 
colour photography the improvements and 
advancements made in permanence in the 
last eight years have been remarkable". 

The progress of photographic processes 
has not always been a positive one, with 
hiccoughs accelerating since World War II — 
"even the Daguerreotype was protected 
from the atmosphere behind glass cover 
sheets and not affected by light nor fading" 
says Wilhelm. 

In his view photography has suffered major 
setbacks in terms of permanence. The highly 
stable silver image was at the beginning but 
it then “went backwards and even Kodak, 
Agfa and so forth were quite aware that it 
was going backwards but didn’t want to talk 
about permanence”. He adds that none of 
those products “even approached the 
permanence of what we’re seeing today”. 

Additionally, he feels the future for silver 
halide photography looks grim: “R&D in 
traditional photography is essentially 
stopped and I think that we are at the end ... 
we should not shoot film at all, the end has 
passed some time ago." 

21st century image permanence now 
benefits, Henry observes. The introduction of 
inkjet printing now allows the use of a very 
wide range of colours, both with dye-based 



Longevity has its place. Through his 
research arm WIR Henry Wilhelm makes 
carefully researched estimates of inkjet inks 
and papers. (Credit: WIR). 

inks and a lot of pigments. "One of the really 
wonderful things about the digital era, 
capture, Photoshop and inkjet dye and 
pigmented printers is that the entire process 
now is back in the hands of photographers 
and in a way that never was.” 

Many photographers still clinging to tradi¬ 
tional photography forget that, when making 
colour prints, the enlarger offered no contrast 
control (unless you got into masking), no 
independent control over colour saturation, 
the curve shape, how the highlights fell, all of 
that. These are now taken for granted as part 
of what photography is all about. 

Jet it all . There is a danger, Henry 
admits, in the technology’s “media indepen¬ 
dence”. With inkjet you can print on a huge 
range of things: paper, card, plastics, cloth 
etc — “you can jet almost anything!” 

The current concern is that inks and paper 
in particular are available from a torrent of 
companies and sold in countless non-photo 
outlets. “Back in the mini-lab days there 
weren’t any cheap third-party papers. So we 
have the situation that the consumer is 
buying inks and papers at the supermarket, 
stationery outlets or wherever.” Little attention 
is given to the products’ image permanence. 

Third party companies claim their products 
are equal or better in quality to the original, 
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genuine media at lower cost. “Permanence is 
completely out of the story ... in the entire 
history of photography permanence was 
always part of product quality.” 

Companies such as Epson, Canon, HR 
Lexmark et al take great pains to recom¬ 
mend use of their inks and paper products 
(for good reason, Henry observes). And for 
similar reasons, these companies don’t 
advise the use of their inks with other 
makers’ printers or papers: “Epson does not 
expect to have its inks used in an HP 
printer,” Henry comments. 

“The third-party industry is the exact 
opposite of that. By and large none of them 
suits anything correctly. I’ve talked to a 
number of the manufacturers and learnt that 
it’s not that they don’t care about perma¬ 
nence — but what the genuine inks have 
achieved, with huge R&D investment, is very 
difficult to do. This is a combination of very 
bright, brilliant, high gamut colours with a 
very high degree of permanence. 

“It’s very easy to buy dye stuff for inkjets 
on the open market. You could probably 
make inkjet inks in your house — if you 
leave out the permanence factor. You can 
also get inkjet dyes and pigments that have 
very good stability but don’t have as bright 
a colour range. 

“So I think third parties basically cannot 
compete at the same level as the genuine 
inks do. Consequently their business 
strategy is to leave out the entire component 
of permanence in their discussions.’ 

These comments exclude the case of 
Calidad inks and papers: in WIR’s tests 
“Calidad was the third worst of all the third- 
party inks. None of the inks makes a refer¬ 
ence to permanence — except for Calidad. 
They claim it is waterproof, fade proof and 


pigment ink. There are pigment components 
in the ink but it’s a dye/pigment hybrid and 
appears to be very unstable. These three 
claims are completely wrong. 

“Epson has never said that their inks are 
fade proof — fade resistant maybe.” 

Storage. So you make your long-living 
print. How do you keep it alive? 

Henry’s advice for family photographs that 
have historic importance is to make a dupli¬ 
cate of each image: one should be kept in a 
box; the other can be displayed behind 
glass, away from direct light... this will 
protect the image from insects, cooking 
steam, cigarette smoke etc. And store 
accompanying documentation of who’s in 
the picture. 

Image professionals should make their 
prints with OEM pigmented inks and papers 
and store them between acid free tissues in 
acid free boxes. Pay particular attention to 
physical damage, especially with matte 
papers — these are easily damaged, even 
by a finger nail. Things that actually get 
framed often survive better. 

Henry comments that “The only reason we 
take pictures is to preserve a moment in time.” 

Tests. The exhaustive tests were conducted 
in the Wilhelm Research Institute (WIR) in 
Grinnell, Iowa and placed Epson’s DURABrite 
Ultra pigment inks and Epson Premium Glossy 
Photo Paper up against the third-party prod¬ 
ucts. An Epson Stylus C87/C88 inkjet printer 
was used to make the prints. 

All prints were framed under glass; the 
ambient temperature in the test area was 
24 degrees Centigrade with a relative 
humidity of 60 per cent. The prints were 
exposed to a light level of 450 lux for 12 


hours per day in an accelerated light 
stability test. 

The results — in the case of the Epson 
media — are reassuring. But — in the results 
from testing third-party media — alarming. 

Genuine Epson DURABrite Ultra pigment 
inks printed onto Epson Premium Glossy 
Photo Paper achieved a predicted archival 
life of 40 years. 

The third-party ink/paper tests were run 
using a third-party ink with a third-party 
paper — as a comparison, with the same 
third-party ink printed onto the Epson 
Premium Glossy Photo Paper. 

The predicted lives using third party 
inks/third party paper/Epson paper varied 
from 0.2 to 11.6 years — that’s roughly 10 
weeks to 11 years and 31 weeks. A 
worrying situation. 

Note that the Epson ink cartridges used 
were pigment inks, not dye-based (see 
sidebar “Staying power”). 

Here are some of the third-party tests, 
based on products available on the 
Australian market. WIR’s tests covered many 
other brands of ink and paper not neces¬ 
sarily sold on this market. To look further, go 
to WIR’s web site (see “Hot links"). 


Calidad “pigment” ink 
cartridges (Australia) printed 
on Calidad Inkjet Glossy 

Photo Paper. 

0.6 years 

Calidad “pigment” ink 
cartridges (Australia) printed 
on Epson Premium Glossy 

Photo Paper. 

2.9 years 

G&G ink cartridges 
(Latin America) printed on 

Avery Zweckform Premium 
Glossy inkjet. 

3.1 years 

G&G ink cartridges 
(Latin America) printed on 

Epson Premium Glossy 

Photo Paper. 

8.1 years 

Inkrite ink cartridges (Europe) 
printed on Inkrite Glossy 

Photo Paper. 

1.9 years 

Inkrite ink cartridges (Europe) 
printed on Epson Premium 
Glossy Photo Paper. 

7.2 years 


Henry Wilhelm was a guest of Epson 
Australia and presented some semi¬ 
nars on inkjet printing permanence at 
PMA in Melbourne earlier this year. 


WIR Unprotected Ozone Resistance Tests with Epson DURABrite Inks and Epson Premium Glossy Photo Paper 
Compared With Non-Genuine Calidad Inks and Calidad Inkjet Glossy Photo Paper Printed with an Epson C87 Printer 


Equivalent years of ambient ozone 
exposure in an accelerated unpro¬ 
tected ozone resistance test (5 ppm 
ozone. 23°C and 50% RH) with Ep¬ 
son DURABrite Ultra pigment inks 
and Epson Premium Glossy Photo 
Paper printed with an Epson Stylus 
C87/C88 inkjet printer. 


Equivalent years of ambient ozone 
exposure in an accelerated unpro¬ 
tected ozone resistance test with 
third-party Calidad brand 'pigment* 
inks and Calidad Inkjet Glossy Photo 
Paper printed with an Epson Stylus 
C87/C88 inkjet printer. The Calidad 
inks and paper were purchased in 
Australia in February 2007. 



10 Years 25 Years 


Australian Macworld August 07 





























Change the way you 
watch TV. Forever. 


Thu, 28. Sep 

7:00 PM 

8:00 PM 

9:00 PM 


1 

Futurama 

Jamie's Kitchen Australia 

Jericho 

David Tench Toni 

TEN Digital 

Put Your Head on 


Fallout 

Meat loaf / Layne B 

3 

Toyota World Spo 

Inspector Rex 

Storyline Australia 

World News Austr 

SBS DIGITAL 1 


Deadly Tarot (Repeat) 

Bush School 


7 

Home And Away 

Celebrity Survivor 

Bones 

Bones 

7 Digital 



The Man in the Fallout Shelter 

The Woman at the 

9 

Temptation 

Getaway 

The Footy Show (AFL) 


Nine Digital 


Melbourne Tram Dining / Europe Cruis. 

Grand Final Show 


12 



! Jericho 


TEN HD 



^ Fallout 


21 

Foreign Correspondent Media V Australia Wide 

Head 2 Head Australian Story 

Foreign Correspo 

ABC2 

Paraguay Aussies / Thailand 

The Wild Thing (Re 

Paraguay Aussies 


Jericho 

Fallout 

Today 8:30 PM—9:30 PM TEN HD 



One click record. Two channels at once. Record every episode. Play while recording. 

Recording free-to-airTV using IceTV and a Mac running EyeTV couldn't be easier—simply view 
our on screen 7 day TV guide, highlight the program you'd like, then click record. Once recorded, 
your TV programs appear in your library, with their correct name, episode title and description. 

From there the choice is yours. Watch, pause, rewind or fast forward anything you've recorded. 
Snack on TV or sit down for a full feast. Highbrow, lowbrow, short or long. You're in complete control 
of what's shown and when. If your Mac has two tuners you can record 2 programs at once while 
watching a third pre-recorded program. You can even set recordings at work via IceTV's website 
or by using your mobile phone! 


visit icetv.com.au/macworld for a free 90 day trial! 


icetv 




www.desktopmag.com.au 


The Hub. 


Music. 


By David Holloway 



© 

Hot Links 

www.logitech.com 

USB Desktop 

www.rodemic.com 

The Podcaster 

en.wikipedia.org/wiki/Anglepoise_lamp 

Anglepoise style 

www.samsontech.com 

C01U 

www.bluemic.com 

Snowball 


Get the sound in 




053 



W ITH the growth of affordable 
computer-based recording 
options and a growing interest in 
podcasting, there’s been a parallel boom in 
USB microphones hitting the market. 

The two main types of microphone are 
dynamic and condenser, and there are 
important differences between them. Each 
has a different way of converting sound 
waves to the digital domain and therefore 
their uses can vary. The usual rule (and yes, 
there are exceptions) is that dynamic micro¬ 
phones are great for live vocals, drums and 
guitar amps whereas condenser micro¬ 
phones are best suited to acoustic instru¬ 
ments, singing or anything that requires a 
higher level of frequency response. Two of 
the four options listed here are dynamic 
microphones that do really well in a 
podcasting or home recording environment. 

Logitech USB Desktop 
Microphone. For the beginning 
podcaster or person tight on space, the 
Logitech Desktop Microphone is an excellent 
first option. It’s fairly compact for a dynamic 
microphone with a base and looks stylish as 
well. The only criticism I’d make would be the 
small size of the microphone head — I 
initially felt awkward gauging the distance 
between it and myself. Once you know your 
range and adjust your audio settings it’s a 
non-issue though. Two other aspects I like 
are the illuminated power switch when on 
and the mute switch found on the base. The 
weighted base gives the whole product a 
sturdiness that belies its size. It’s not the sort 
of microphone that will cope with a lot more 
than spoken voice work — there are much 
better options for singing. The USB Desktop 
will cost you $50, contact Logitech Australia 
on 1800 133274 for more information. 


Rode Podcaster. Rode is an 
Australian company with significant pedigree 
in microphones. Its Podcaster is one of the 
classier options and recently won an 
Australian Design Award. This is a micro¬ 
phone for the serious podcaster — it’s actu¬ 
ally the little brother of the Rode Broadcaster 
which is used widely in radio stations. The big 
advantage of a higher-end microphone like 
the Podcaster is low “self noise” — you’ll only 
hear what the microphone captures, not the 
components of the microphone itself. There’s 
an LED that shows when the mic is powered 
on and you can even plug your headphones 
into the built-in headphone amplifier at the 
base of the Podcaster for latency-free moni¬ 
toring. For me the optional Anglepoise (see 
“Hot links") table mount arm ($132) is a must- 
have and there’s also a shock mounting 
option available ($53). A five-metre USB 
cable is provided and there’s even a dedi¬ 
cated web site for Podcaster owners to 
upload their podcasts for broadcasting. 

If you regularly record your voice you’ll find 
it hard to go past the Podcaster. 

The Podcaster retails for $345. Contact 
Rode Microphones Australia on 02 9648 5855. 

Samson C01U. Samson is another 
well-known audio outfit that moved to USB 
territory a couple of years ago. This model 
differs from the other three mentioned, as it 
is a condenser microphone and a budget- 
priced one at that. There’s a software appli¬ 
cation called SoftPre that can be 
downloaded from the Samson web site if 
you want Mac-based control of the mic’s 
features. As with the Rode and Logitech 
options there’s a light showing power on 
and a USB cable is provided. Being a 
condenser mic, if your needs involve a 
greater level of frequency response then this 


is your likely choice — it won’t be as good a 
general workhorse but if it’s the right fit for 
you then quality well and truly outweighs the 
generic approach. The C01U retails for $199 
and the Australian Distributor is The Electric 
Factory 03 9480 5988 

Blue Mic Snowball. The Snowball 
has been around a year or two now but its 
striking looks and flexibility have made it a 
popular choice for home recordists. Ignoring 
beauty, there’s quite a feature set. There are 
three options you can switch between 
depending on the recording situation, partic¬ 
ularly in regard to volume levels — cardioid, 
cardioid with -10dB pad and omni mode. 
Omni-mode means your Snowball will pick 
up audio from a 360-degree radius. Not that 
useful for vocals but very useful for some 
instrumental recording. The stand provides 
plenty of height and the optional “Ringer" 
($125) vintage suspension mount maximises 
both the look and performance of the 
Snowball. Firmware upgrades can be down¬ 
loaded from the Blue Mic web site and the 
manual itself is very reader-friendly. 

$249 will get you a Snowball inclusive of 
stand and USB cable and the Australian 
distributor is TL Audio 02 9387 7409. ^ 
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Hot Links 

www.sequel-music.net/ 

The legend continues 


Cubase sequel 


S TEINBERG is an audio software icon 
and although Logic has received a 
huge share of the attention in recent 
years, Steinberg has been steadily growing 
its product line for the Mac. The Cubase 
range is the most well known Steinberg 
offering but an application called Sequel has 
recently joined the stable. Sequel is aimed at 
the beginning musician and the compar¬ 
isons with GarageBand are very easy to 
make — both provide loops to use, and 
have similar interfaces: one window with the 
majority of features directly accessible. 

Creating music is simple, particularly so if 
you’ve had experience with the Cubase 
interface. Dragging any loop into the project 
ensures its tempo and pitch matches. This 

© 

Hot Links 

www.bigfishaudio.com 

Massive library 

www.audiochocolate.com.au/ 

Aussie distributor of Big Fish 

www.zero-g.co.uk 

Search for Apple Loops 

www.eastwestsamples.com 

Aussie distributor of Zero-G 

www.sampleswap.org 

Loops on the cheap 


is guaranteed with the supplied loops but is 
a little more hit and miss when dragging 
your own loops in. No application of this sort 
has a 100 percent hit rate and there are loop 
editing options to get anything to fit. MIDI 
editing capabilities are impressive but not 
overwhelming, and the effects on offer like 
reverb and delay cover the bases. 

5000 loops and more than 600 instru¬ 
ments are bundled with Sequel, all on a 
single 4.7GB DVD. It’s a perfect setup for a 
Mac laptop as the whole musical arsenal is 
in one package. 

The loops cover the gamut of musical 
genres, from breakbeats to country guitar 
riffs. Add a USB microphone and recording 
your own vocals is covered. Import and 


Finding new loops 


L OOPS compatible with GarageBand are a growth industry, with a number of recent offer¬ 
ings outside of the Apple stable. Big Fish Audio is a longstanding loop maker which has an 
extensive range of Apple Loops. The advantage of buying loop collections like these is the 
multiple formats they come in — in this case you get WAV, Apple Loops/AIFF and REX formats 
for each loop. One of the newer releases from Big Fish that caught my eye was Funk Quartet — 
a DVD-ROM full of guitar, piano, bass and drums. They’re obviously the building blocks of any 
good song so a collection of them would be a good addition to any loop collection. Funk Quartet 
will cost you US$113.95 including shipping if you buy direct from Big Fish. Australia’s own Audio 
Chocolate distributes some Big Fish Audio products as well (see “Hot links”). 

Zero-G is another veteran company with a huge range of GarageBand friendly loops. Its web 
site allows you to search by Apple Loops only and there’s quite an inventory. The Chilled 
Grooves appealed to me — Australian distributor East West Samples has it available for $103.50 
(see “Hot links”) 

Don’t underestimate the freebie. SampleSwap.org is a must-visit for any loop lover. There’s 
just under 10000 WAV/AIFF files for you to download and you can also upload any loops you’ve 
created to keep the community sharing. ^ 



Export options are well thought out — a big 
plus is the ability to import Windows Media 
audio files as this expands your pool of 
available loops considerably, particularly if 
remixing songs is your thing. On the export 
side, AIFF, WAV and Ogg Vorbis are avail¬ 
able plus a direct export to iTunes. 

The last word. If you want something 
different from GarageBand without adding 
too much complexity, Sequel is a mighty 
fine proposition. It’s not a GarageBand 
killer but it ought to be treated as a very 
credible equal. 

Sequel will cost you $169 or $99 if you’re a 
student/academic. Contact Musiclink 
Australia on 03 97656565. ^ 


© 

Hot Links 

www.truefire.com 

Order online 

Guitar for 
geeks 

G eek Guitar is a four-CD-ROM set 
that provides detailed video 
tutorials on recording your guitar 
on your computer. There’s a wide range 
of topics covered, including MIDI and 
non-MIDI options for recording your 
guitar, using amplifier simulations, 
creating instrument tracks using your 
guitar, notating your playing and a 
bunch of live performance tips. Macs 
are well and truly serviced within the 
product with tutorials on connecting and 
recording your guitar within GarageBand 
and Sibelius. 

At time of writing Geek Guitar cost 
US$67.75 including shipping and 
handling to Australia — ordering is via 
the Truefire web site only, 
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IjiHardBox 


HipfiizmoS 

Sarotech 2 year Warranty on all Sarotech casing | 5 years Warranty on Hard Disk Drives 


3.5” Hardbox e-SATA, Firewire 800 & USB 2.0 

Luxurious design with advanced aluminium | Oxford 924 Chipset 
Built in Power Supply | Up to 1.5Gbps | Fanless - low noise 


Cutie DX 

Easy backup with “One Push” | Scheduled backup 
with software | Write protection switch 
Available in USB 2.0, Firewire 400 & eSATA | Luxurious Design 

No external power required 


*9L 

• 2006 Good Design Award 

• 2006 Venture Design Award 

• 2006 Australian Design Award 


HD Digital Jukebox DVP-570HD 

HD Movie Playback | Network Supported | USB 2.0 Host 
DVI for high resolution Video | Pivot LCD Display 
Digital Audio Jukebox | Built in FM Transmitter 
e-book supports text files 


• 2006 Venture Design Award 

2.5” Multimedia Player DVP-260 

Play your Video and Audio files anywhere you go 
Powerful Car AV System | Compact & Stylish | Control Buttons 7 
different modes | Perfect 5.1 Ch surround sound 
Supports various video formats AVI, DAT, MPG, VOB, ISO, IFO etc 
Built in FM transmitter | Also works as a USB 2.0 storage device 


Sarotech For stockists and all enquiries phone | 03 9551 8760 cibiQS 

web | hipgizmos.com email | sales@hipgizmos.com fax | 03 9551 8765 ° / 
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Hot Links 

www.sagem.com.au 

Sagem 

www.plantronics.com.au 

Plantronics 

www.motorola.com.au 

Motorola 

On the road again 



I F you’re on the go, you need to keep your 
hands free for important stuff, like driving, 
taking notes (although not at the same 
time) and finding stuff in your bag. I thought 
I’d have a look at handsfree units from 
Motorola, Plantronics and a mob you 
mightn’t have realised were a player in this 
space: Sagem. Two of the units are in-car 
setups while the others are earpieces that 
are much cooler than the one Lieutenant 
Uhura wore on the bridge of the Enterprise. 

Sagem H4 Bluetooth 
Handsfree. If I only had a single word 
to describe the H4 it’d be “tiny”. At 
35x18x12.5mm and 8g it took me a while to 
even find the H4 in its box. 

Setup and use are pretty straightforward. 
There’s a volume control that’s a little tricky 
to use while you’re wearing the unit but the 
Multi-Function Button (MFB), for answering 
calls, is easy to hit. The MFB is used for 
pairing the device, answering calls and has 
an LED built into it for telling you when the 
battery’s low or you’re in pairing mode. 

Sound quality is reasonable and folks on 
the other end of the line didn’t complain 
about not being able to hear me. The only 
issue is that the earpiece is a little too big for 
my ear and needed to be really firmly 
shoved in so that it didn’t feel like it was 
going to fall out. 

Battery life is rated at about 1.4 hours talk¬ 
time and charging through the USB port on 
your computer — no need to carry another 
power supply while you’re travelling. 

The Sagem H4 retails for $99. 

Plantronics Discovery 665. 

Plantronics takes its handsfree units seri¬ 
ously. Whereas for many companies, hands¬ 
free units are a sideline, Plantronics is all 
about the quality of the devices you stick in 
your ear. The Discovery 665 is small, light 
and extremely comfortable to wear. It comes 


with three gel attachments so that getting it 
to fit comfortably is dead simple. 
Plantronics’s extensive research into the 
shapes of ears really pays off in this regard. 

Sound quality is excellent. The specs say 
that the design reduces ambient noise by 
about 50 percent and I couldn’t find a 
reason to doubt that. Both ends of the line 
reported excellent clarity. 

Plantronics sees the Discovery 665 as part 
of an in-car solution. There’s a car charger 
that uses the cigarette lighter as a power 
source but rather than just providing a cable 
it’s a docking device that charges the unit 
and glows when there’s an incoming call. 
Just pull the 665 out, pop it in your ear and 
start talking. In addition, there’s a USB 
charger so you don’t need to carry a sepa¬ 
rate power supply when the 90-minute talk¬ 
time expires. 

The Plantronics Discovery 665 retails for 
$179. It’s not cheap but neither is a BMW. 

Motorola T305 Handsfree 
Speaker. The T305 is not the latest incar- 
nation of Arnold’s Terminator — it’s a 
Bluetooth in-car speaker. Although it’s 
touted as a portable solution, it’s designed 
to be clipped to the visor of your car and 
emulate one of those professionally installed 
expensive car-kits. 

The T305 is easy to use with a power 
button, volume up and down and the call¬ 
answering button and an indicator light to 
tell you when the battery’s running low or the 
phone’s connected. Talk time is rated at 
around 12 hours and charging is handled 
with the cigarette socket lighter that ships 
with the device. You’ll need to remove the 
T305 from your visor for charging, as the 
cable’s pretty short. 

Sound quality was similar to a talkback 
caller on AM radio. The speaker delivered 
plenty of volume although at high levels 
there was a detectable background hiss. 


Sound quality at the other end of the line 
was clear with no complaints about low 
volume or crackle or hiss. 

If you use your phone in the car a lot and 
don’t fancy an in-ear handsfree, the T305 
does the job nicely. It retails for $140 and 
can be used with any Bluetooth phone. 

Sagem myCKlOO Bluetooth 
Handsfree. At 138x40x30mm the 
myCKlOO is not small. However, with a 
55mm speaker and large, clearly-marked 
buttons it is quite easy to use. It’s designed 
to be clipped to the visor in your car and 
ships with two different clips — a solid clip 
and a Velcro strap for attaching to larger 
visors. 

Charging, to get the unit up to its rated 3.5 
hour talk time, can only be done in the car 
using the cigarette lighter cable. This is a 
little annoying as the myCKlOO uses a 
proprietary connector for charging so you 
can’t charge it in the office overnight. 

Like the T305, sound quality at both ends 
of the call was on a par with AM radio 
callers. The volume control, a roller at the 
top of the unit gives plenty of scope for easy 
adjustment. Also, the microphone is also on 
a roller so you can alter its position to direct 
it towards you. 

The myCKlOO retails for $150. It works 
well although the visor attachment setup is a 
little annoying, 



Australian Macworld August 07 














Stuck in Traffic? 

Accelerate your company's workflow. 



Having problems with ‘traffic’ in your studio? 

Finding chaos is the norm and profitability is hard to track? 
Designed and developed on this side of the globe, 
the award winning Streamline is the fastest growing 
software in Australasia for taming the creative industry. 

From quoting and purchase orders to job tracking, scheduling 
and time sheets, Streamline is the job management software 
everyone in the creative industry has been waiting for. 


^ streamline 



Job Ticket 


Quote No 2014 Job No BC04125 
Date In 10 Aug 04 Project 
Job Name Dolphin Swimming Brochure 


Timeline 


•*. OFu - Shidio8n*t 
•» DFu - Anwortt 
•* DFu - Copywntmg 
-» DFu - Pilch to Client 
•* DFu - Photo Shoot 
-» OFu - Web Development 
■*. DFu - Pnnt Deadline 


■lent Name Fendalton Eye CWuc 
Contact John Patieraon 


Phone <64 3 359 3*99 
Mobile 021 727 642 


a -■ a D 


Owner* Aftu] QTjj Branch C • 
Suit Amanda Rudion 


Order No 322 651 



Discover www.previewstreamline.com.au 


m 

k t 


streamline 

time is valuable. 


People's Choice Award Sponsor 



DESKTOP .V : AWARDS2007 


W 

windows 
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Mac 

Universal 


Available from 

New South Wales 

New South Wales 

Queensland 

Victoria 
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povwonmmetia 
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nouu 

ICORP 


Designwyse 

Professional Computer Solutions 


Power Media 

Phone: 02 9280 2333 

Web: www.powermedia.com.au 
Email: sales@powermedia.com.au 

Comp Now - icorp 

Phone: 02 9951 7977 

Web: www.icorp.com.au 

Email: sales@compnow.com.au 

Infinite Systems 

Phone: 07 3210 7414 

Web: www.infinitesystems.com.au 
Email: sales@infinitesystems.com.au 

Designwyse 

Phone: 1800 334 684 

Web: www.designwyse.com.au 
Email: sales@designwyse.com.au 






























GLASS HALF FULU 



life with joy 


Subscribe in 
July and 15% of 
the proceeds will 
be donated to 

World Vision 
Water Health Life 
Program. 


Your contribution will allow 
African communities access 
to clean water and sanitation. 
We can make a difference! 


The Hub: Best camcorders under $3000 

AUSTRALIAN 


World Vision 


Subscribe now: 
2 years $129 (save $42) or 1 year $79 


Web Images Groups News Scholar more» 
Get the most from your Mac 

Google Search I’m Feeling Lucky 
Search: the web • pages from Australia 


Productivity software, fontree 

Google has gone beyond search into online applications that challenge the 
ni&C of Microsoft. Is this the future cf your Office? 

Buy tho r ight stuff 

AMW lab locks at portable projectors, plus we take a good close lock at 
Apple's Final Cut Studio, Epecn's Stylus Pro 3800 and the iRec - a video 
recorder for iFOd. 

Enhance vour Mac experience 

Fix blurry photos before they happen, fix RAM issues, control your Keychain, 
share your computer, tame a wild mouse, clean a cluttered system and 
more. 


Ma wooooooooooorld 


To subscribe: Tel: 1800 804 160 Online: www.niche.com.au/subscriptions 
Subscribe online and get $5.00 off and your choice of free gifts! 
Or simply fill in the subscription card on pages 26-27 or 58-59. 

















Education. 


059 


Apple and education in Australia. 


By Martin Levins. 


© 

Hot Links 


Directory assistance 


ldap-project.berkeley.edu/reports/overview/overview-longer.html 

Probably everything you wanted to know about the history of directories 

macenterprise.org/content/view/50/42/ 

The MacEnterprise project is a community of IT professionals sharing informa¬ 
tion and solutions to support Macs in an enterprise. 

www.thursby.com 

Maker of ADmitMac plug-ins for Mac clients and servers. 


W E’RE all used to directories, regularly using phone, busi¬ 
ness and street directories, TV guides and library cata¬ 
logues to look up stuff. Of course, this stuff needs to be 
structured in some way (a schema) to ensure fast and reliable 
lookup, and there’s the rub: different people have different ways of 
structuring stuff. 

This is what standards bodies such as ISO (International 
Organisation for Standards) are for. In the 1980s, ISO (amongst 
others) was working on a standard called X.500 for a directory that 
would keep track of computing objects such as machines, printers, 
users and groups. The result of an international committee, it was 
horrendously complex and was eventually simplified into “X.500 Lite” 
by workers at the Massachusetts Institute of 
Technology to spawn LDAP: the Lightweight 
Directory Access Protocol. 

LDAP was designed to be extensible, so that 
new parameters about any object in the directory 
could be assigned to the schema and clients of 
the directory could learn of these new additions 
automatically. 

Open source meant that the community could 
contribute to the development of the protocol and 
its software and the directory was not the province 
of any one organisation. 

Like, say, Microsoft — which took the idea and added "features” 
that meant dependence on its software if you were to use its solution, 
called Active Directory. Of course, it could be argued that Apple’s use 
of openldap to provide management for MacOS clients is a similar 
contamination of the schema, but Microsoft has gone further in that 
any implementation of directory services needs Active Directory at the 
top of the tree in management terms. 

So a lot of Mac schools find themselves with account credentials 
such as login, groups and home directories on an Active Directory 
server that does not support Macintosh client management data. 

Directory engineering is not something you want to try at home 
necessarily, but it’s important that anyone involved with managing 
Macs in education have some idea of the possible, before some 
geek drone tells you that “Macs don’t work on a network” or some 
similar nonsense. 

Macs access directory services using, surprisingly, the Directory 
Access application in Utilities>Applications. This app uses a plug-in 
architecture to ensure extensibility with a variety of directory and 
authentication services. 

The Active Directory plug-in is installed by default — you don’t need 
to do anything other than provide the location of the preferred server 


and its domain. Customisation is possible, but that’s outside the realm 
of this column. 

One caveat: Microsoft document servers may be set up to use 
packet signing, a way of ensuring data packets received on the 
network are what they say they are. Addition of Macs to this setup will 
only result in tears as the Tiger plug-in does not support this and 
network managers may complain that they have to lower their security 
to allow Macs on their network. However, a third party plug-in such as 
ADmitMac (see “Hot links”) will overcome this as will Leopard; making 
Macs much better network citizens. 

Users of networked Windows boxes will know the concept of a User 
Profile — a Microsoft specific characterisation of what a user can and 
cannot do, how their machine looks and so forth. 
The Mac equivalent of this is dubbed MCX 
(Managed Client for osX) and, although it is said to 
be possible to put these settings into an unused 
part of the Active Directory schema, it’s generally 
considered easier to put them onto an xServe or 
similar and let the native Mac stuff look after native 
Mac stuff. 

So, the deal is an Active Directory to manage 
authentication, groups, home directories and auto¬ 
matically mounted server volumes, and a Mac 
machine to handle Managed Client settings. 

The Macs and their users can then be put into groups that will get 
their custom MCX settings from the Mac server. 

It is also possible to have single sign-on (give your user ID and pass¬ 
word credentials once per session and let the servers deal with appli¬ 
cations that ask for authentication) by implementing Kerberos 
technologies. Designed at MIT (those guys are king), the technology 
has the Greek name of the three-headed dog with a serpent’s tail who 
guarded the gates of Hell, so it’s gotta be secure. 

With an interesting approach to security, Kerberos authenticates by 
determining that the client and the server know the correct credentials 
for any given user. Assuming each has their clock set to the same 
time, a key composed of these credentials and the current time can be 
exchanged to give an ephemeral ticket to access services. 

The beauty of this system is that the actual password never gets 
sent across the network. 

Kerberos can be set up on the Mac or the Active Directory server. 
Third party plug-ins such as ADmitMac also utilise Kerberos to 
maximise security. ^ 

As an educator, Martin Levins likes empowering people to create 
using computing technologies. 
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How to. 



By Derrick Story 




Hot Links 

www.canon.com.au 

Image Stabilizer 

www.panasonic.com.au 

Mega 0.1.S. 

www.olympus.com.au 

Sensor-Shift Image Stabilization 

www.sigmaphoto.com 

Optical Stabilizer 

www.pentax.com.au 

Shake Reduction 

www.sony.com.au 

Super Steadyshot 

www.fujifilm.com.au 

Picture Stabilization 


Combat blurry photos with image-stabilisation 

Steady your shot 


E VEN if you think you have rock-steady hands, it’s easy to end up with blurry photos 
— particularly in low-light indoor environments where you don’t want to use a flash 
(in a church or a museum, for example). In these situations, the shutter has to stay 
open longer in order to create a good exposure. And the longer it stays open, the more 
susceptible your image is to the effects of camera shake or subject movement. 


T O help battle these problems, 

many camera manufacturers now 
offer cameras and lenses that 
include image-stabilisation technology. 
There are different approaches to image 
stabilisation, each with unique advan¬ 
tages and disadvantages. 

Stabilisation styles. Here’s a closer 
look at the stabilisation options you’ll 
probably find at the camera counter. 

Optical stabilisation. Used in compact 
cameras and SLRs, optical stabilisation 
is the most common image-stabilisation 
method. Different manufacturers have 
different names for it: Nikon calls its 
optical stabilisation Optical Vibration 
Reduction when referring to cameras, 
and VR when referring to lenses. Canon 
calls its optical stabiliser the Image 
Stabilizer (IS); Panasonic, the Mega 
O.I.S.; and Sigma, the Optical Stabilizer 
(OS) system. 

Optical stabilisation uses gyroscopes 
within the camera or the camera’s lens 
to detect camera shake, and then 
steadies the path of the image as it 
makes its way to the camera’s sensor 



(CCD). Canon, one of the first companies 
to develop this technology, employs a 
floating lens element that moves in the 
opposite direction of the shake. For 
instance, if you suddenly move the 
camera upward while snapping your 
shot, the floating lens element moves 
the other way, thus stabilising the image 
as it heads toward the sensor. In SLRs, 
the gyroscopes are often located in the 
lens; in point-and-shoots, they are posi¬ 
tioned in the body (since there is no 
room in the lens on these tiny shooters). 
Sensor stabilisation. This technology 
works similarly to optical stabilisation: 
with sensor stabilisation, gyroscopes 


Image stabilisation at work. These shots 
were taken with Panasonic’s Lumix DMC-FZ8 
compact camera, using a fully extended 12x 
optical zoom. The first photo shows the 
softening effects of camera shake. The second, 
captured with optical image stabilisation turned 
on, is much sharper. 

located in the camera body detect shake 
and then move the image sensor to 
counteract the motion. Although it’s 
available on some point-and-shoots, 
sensor stabilisation is more commonly 
used in SLRs. Olympus refers to this 
technology as Sensor-Shift Image 
Stabilization; Pentax, Shake Reduction; 
and Sony, Super SteadyShot. 

Digital stabilisation. Unlike optical and 
sensor stabilisation, which actually 
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correct the image while you’re capturing 
a picture, digital stabilisation attempts 
to make a picture clearer by changing 
the camera’s settings or by attempting to 
alter the image after it has been 
captured. There are several different 
approaches to digital stabilisation. One 
of the most useful is Intelligent ISO. 

Used primarily in compact cameras, an 
Intelligent ISO feature automatically 
increases the ISO, or light-sensitivity, 
setting when the image sensor detects a 
moving object. As a result, the camera is 
able to use a faster shutter speed to snap 
a picture, thus freezing the motion of 
the subject and reducing blur. When the 
subject stops moving, the camera auto¬ 
matically returns to a lower ISO setting. 
This last part is important because 
higher ISO settings also tend to produce 
more image noise. Panasonic includes 
an Intelligent ISO control in many of its 
cameras, while Fuji employs a similar 
approach called Picture Stabilization. 

Weighing the options, when it 

comes to counteracting camera shake, 
optical stabilisation and sensor stabilisa¬ 
tion are the two best options, since 
neither degrades the image in any way. 
(However, neither will help with blurri¬ 
ness caused by a subject’s movement). 
The advantage of optical stabilisation is 
that it lets you preview an image in the 
viewfinder or on the LCD - so it’s the 
better choice for photographers who 
want to see the effects of stabilisation 
before snapping a shot. 


If you’re buying an SLR, there are a few 
more things to consider. First off, 
because optical stabilisation takes place 
within the lens, you’ll have to buy a 
collection of image-stabilisation lenses, 
which often cost more than their non- 
stabilised counterparts. With sensor 
stabilisation, you don’t need to invest in 
any specialised lenses, since the camera 
is doing the stabilising. However, sensor 
stabilisation does become less effective 
when you use telephoto lenses longer 
than 300mm. If you do a lot of close-up 
photography, you’ll get better results 
with optical stabilisation. 

In general, digital stabilisation is a less 
effective approach than optical or sensor 
stabilisation. Digitally stabilised pictures 
tend to look less sharp and have more 
noise. Of the digital-stabilisation 
options, Intelligent ISO is a good choice 
because it minimises motion blur caused 
by moving subjects, such as two-year- 
old children. This is something optical 
and sensor stabilisation can’t do. 

If you’re shopping for a new camera, 
spend a little more money to get optical 
or sensor stabilisation. Even better, look 
for a camera that offers a combination 
of approaches — optical or sensor stabil¬ 
isation to combat camera shake, and 
Intelligent ISO for moving subjects. 

If you’re a sports photographer who 
likes to do a lot of panning (a technique 
in which you follow a moving subject 
with the camera during an exposure), 
you should look for a camera or lens 
that offers stabilisation on a single axis. 


Generally speaking, image stabilisers 
operate on two axes — meaning that 
they work whether you’re moving the 
camera vertically or horizontally — but 
some cameras also provide single-axis 
image stabilisation, which stabilises only 
vertical movement as you pan. 

Keeping steady without stabili¬ 
sation. If you’re not ready to give up 
your current camera and invest in one 
with stabilisation technology, there are 
still a few ways to reduce camera shake. 
Use a tripod. Your trusty tripod may be 
low-tech, but it’s a reliable image 
stabiliser. For best results, use your 
camera’s self-timer or a remote release 
to trip the shutter. Even if your camera 
is mounted on a tripod, you can still jar 
it when you press the shutter button. 

Firm your grip. If you don’t have a 
tripod handy, place the camera on a 
steady surface or use a firm hold to 
improve sharpness. Lock your elbows 
against your body or lean against a solid 
surface, and then gently squeeze the 
shutter button just after you finish 
exhaling (that’s when you’re at your 
steadiest). 

Adjust ISO. Try increasing your camera’s 
ISO setting from 100 to 400. This 
enables faster shutter speeds and should 
reduce blur. You’ll end up with more 
image noise, though, especially with 
cameras that have smaller sensors (such 
as compact point-and-shoots), so be sure 
to change your ISO setting back when 
you return to bright lights 
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Night shooting. Image 
stabilisation allows you to 
take photos after the sun 
sets at shutter speeds as 
low as 1/8 of a second. 
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Howto. 


By Sean McNamara. 


STM Query of the month 

Bad RAM! 


Helpfolder 

We answer 
our readers' 
questions 

Each month, STM (02 8338 0222) 
gives an Evolution backpack 
valued at $150 to the Australian 
Macworld reader who sends in the 
most intriguing Help folder query. 

Evolution is the next level in 
laptop protection, presented in a 
comfortable, easy to use backpack 
large enough to accommodate a 
15-inch laptop. 

This is the first laptop bag that 
completely hides your laptop. Open 
the bag and you can't see it in 
there. The concealed laptop 
compartment looks like an inside 
wall of the bag, and the suspended 
foam cell provides protection on all 
sides. Not only does Evolution 
protect your laptop from the 
elements, but also from thieves — 
because nobody will know you're 
carrying a laptop except you. 

Like most STM bags, Evolution 
has waterproof zippers, but STM 
has added a built-in rain cover for 
your bag and reflective accents to 
provide even greater protection. 

Send your query to 
matthew.powell@niche.com.au 
for consideration in Help folder. 
Include your full mailing address 
to be eligible to win the Evolution 
backpack. All queries and 
solutions are the sole property of 
Niche Media. * 

■ Sean McNamara is a Sydney- 
based consultant trading as 
MacAssist. 
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Hot Unks 


www.bombich.com/ccc 

Carbon Copy Cloner 

www.rzg.mpg.de/networking/tunnelling.html 

Tunnel to freedom 

www.apple.com/support/tiger/network 

All about Tiger networking 



■ I have recently purchased 
2 x 1GB RAM modules for my 
Intel-based iMac (early 2006 
model). I wanted to ramp up 
my speed, as the 512MB it 
comes with is pretty average. 

I purchased the memory 
from a reputable dealer to 
make sure I got the good 
stuff. After much stuffing 
around I have managed to 
get one stick to work on its 
own but when I install both 
nothing happens. 

When I turn on the Mac no 
chime sounds the screen 
stays blank and the light on 
the front stays on. 


If I cannot install both, would 
anyone like to buy a 1GB RAM 
module from me? 

Honza Fait 
Parramatta, NSW 

At first pass over your question, 
Honza, my immediate response 
was "bad RAM module/s", but it 
would be prudent to check a few 
other possibilities before 
toddling off back to the dealer 
waving the modules in their face 
and demanding redress. 

I assume you're seating the 
modules firmly into the slots and 
that they're not crooked — I find 
some of the slots on the newer 
Macs quite hard to insert RAM 
modules into. 

First, you don't have to worry 
about your machine's capabilities 
— your machine is able to run 
with 2GB in the configuration you 
describe (2x 1GB). I have an early 
2006 iMac in the office with just 
such a setup. 


Bad mouse! 



■ I have an iMac G5 running 
10.3.9 and have a mouse 
cursor with a life of its own. 
Regularly during mousing tasks 
the cursor will take off on its 
own while I am holding the 
button down (especially when 
dragging/dropping or using the 
scroll bar) with the 
consequence that I am always 
dropping things in the wrong 
place, opening things I don't 
want or just losing control of 
the mouse. The problem began 
about four months ago. I have 


tried to fix it by all the usual 
methods such as preference 
checking, repairing 
permissions and running Onyx, 
but it persists. Can you help? 

Also hope you may have 
advice on a QuickTime issue. I 
am new to Mac (this being the 
first) but used to use QT Pro 
on Windows. I have a number 
of QT movies that I thought I 
would now amalgamate with 
iMovie and burn with iDVD. 
However, iMovie won't import 
them. How can I fix this? Do I 
need to get QT Pro for Mac 
and do some converting or is 
there another way? 

Mitch Taylor 
Cannington, WA 

I think the mouse/cursor issue 
may be a physical problem from 
one of two causes. First, does 
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Second, have you tried the 
module you've got working in 
both RAM slots? It may be that 
one of the slots is a dud — and 
this would certainly indicate a 
machine-specific problem, 
rather than module-specific. 

Third, have you tried both 
modules in the slot you've got 
to work? Whether one slot is a 
dud or not, you may also have 
a dud module after all — 
although it's unlikely both a slot 
and a module would be faulty, it 
is possible, and can complicate 
troubleshooting if you don't try 
all combinations of single 
modules and single slots. 

Finally, is it possible to try 
the RAM in another Mac? 

Make sure you try them in a 
compatible Mac. If both 
modules work in another Mac, 
it points the finger more in the 
direction of your iMac. 

Try all of the above, then talk 
to your dealer. 


this happen with other mice 
plugged into your computer? It 
might be a faulty mouse. 
Second, the most common 
cause of jumpy cursors I see is 
mouse mats with varied colour 
on them. The optical mice don't 
seem to like some colours, and 
as you move the mouse over 
areas with these colours that the 
optical sensors don't see, erratic 
behaviour ensues (no jokes 
about blind mice, please). I 
wouldn't expect any software 
issues to be causing the 
behaviour you're seeing. 

As for QuickTime and iMovie, 
I'm presuming you have a 
slightly older version of iMovie, 
as later versions should be able 
to import QuickTime movies 
directly (by dragging them into 
the clips section of the iMovie 
window). 


Bad messy laptop! 



■ Over time, my MacBook Pro 
has become clogged up with a 
range of extensions, installs 
and system tools that I have 
trialed or played with, which I 
now want to clear out. I have a 
MacBook Pro (the early, 
whistley one) and I have 
moved my rather large iTunes 
and iPhoto libraries and 
Documents folder on to an 
external hard drive. I want to 
reinstall Tiger on my machine 
and perform a low-level format 
to ensure the laptop is in the 
best possible 
shape in 
preparation for 
Leopard. 

Can you 
recommend a 
good tool for 
reformatting my 
MacBook Pro to 
optimise 

PDF pruning 

Microsoft 

Reader tip 

■ A feature of OS X that I use 
almost daily is the ability to 
create a pdf from any file 
when it is printed. It is great 
— but have you ever wanted 
extract a section of a pdf file 
and save it as a new pdf file 
or as another file format? 

Well, with Preview you can do 
just that. 

Open an existing pdf file 
with Preview. Click on the 
Select Tool and then move 
the mouse over the pdf 


performance? What will be the 
easiest way to update Tiger to 
the latest version until Leopard 
appears? Finally what is the 
most reliable way to backup e- 
mail, QuickTime Pro key, 
widgets and browser 
favourites, et cetera so that I 
can bring my content back 
from the hard drive when I'm 
finished? Is there anything else 
I should consider when I do 
this? 

Alan Beadnell 
via internet 

What I'd actually suggest, Alan, 
is copying the whole system 
over to your external HD using a 
utility such as Carbon Copy 
Cloner (see “Hot links”). You'll 
then have a backup in case 
anything goes wrong. This will 
also make getting your machine 
back up and 
running that 
much easier. 

Next, select 
"Deauthorize 
Computer" from 
the Store menu 
in iTunes to 
deauthorise your 
computer for 

document. The mouse pointer 
is changed to a cross-hair. Click 
and drag to select the part of 
the document that you want. If 
you are not happy with what 
you have selected then adjust it 
using the re-size handles. 

From the Edit menu, select 
Copy (3€-C). From the File 
menu, select Create New 
From Clipboard. A new 
window appears displaying 
the section that you have 
copied. Now select Save As... 
from the File menu and save 
the file as a pdf, jpg, bmp, tiff 
or other option. Brillant. 

James Fisher 
via internet 
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your iTunes Store content 
(you can re-authorise after the 
installation) and make sure 
you have a copy of your 
QuickTime Pro and other 
registration details. 

After that, restart your 
computer with your install disk in 
and hold down the C key to boot 
off that disk. Once the Installer 
starts up, choose Disk Utility 
from the Utilities menu. Once 
Disk Utility starts up, click on 
your HD on the left of the 
window, then click on the Erase 
tab, then click on the Security 
Options button and choose 
"Zero Out Data" A. Click OK then 
Erase and your HD will be written 
over from go to woe. 

When it's finished, quit out of 
Disk Utility, then go through the 
install process. When the 
machine restarts, you can use 
the Migration Assistant to 
import your data — if you just 
select the Users folder, you 
won't be bringing over the 
Applications or other System 
files from the previous install. 
You can, of course, go back 
and select things like widgets, 
etc. from the old System still on 
the external HD. 


Each month, Microsoft gives a 
free Notebook Optical Mouse 
valued at $70 to the Australian 
Macworld reader who submits 
the best tip. Sized for mobility 
and designed to be noticed, 
Microsoft Notebook Optical 
Mouse 3000 offers great 
comfort for either hand and is 
always good to go. E-mail 
your tip, together with your 
name, address 
and phone 
number, to 
matthew.powell 
@niche.com.au All 
reader tips published 
become the sole 
property of Niche Media. 
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Bad Keychain! 



■ When connecting to my 
PowerBook from a G5 I have at 
some stage incorrectly entered 
the name as: 

"Video_Powerbook", when it 
should have been, "Video- 
Powerbook". Now that little 
hyphen may not look like 
much but after a while having 
to change it each time I 
connect is a pain. Talking with 
others in the studio it appears 


to be a common problem. 

Also, I create a lot of MPEG-2S 
for DVD, and look out if you 
accidentally click on them in 
column view with preview 
turned on — a very frustrating 
delay as a preview is built, with 
no chance of doing anything in 
the Finder until the preview is 
built (at least 20 seconds on 
my G5). I have tried changing 
the creator on all of the MPEG- 
2 video files to VLC, but not all 
files change and there is still 
an annoying delay. 

Tony Gay 
St Kilda, Vic. 

I think the most likely cause of 
your login name problem is that 


the details have been saved in 
the Keychain, and so that's the 
default that comes up each time. 
Open the Keychain Access 
application from 

Applications> Utilities and look for 
items with the kind "AppleShare 
password". Sometimes one 
server may have a few copies of 
the username/password pair 
saved with them — in this case 
it's not uncommon for one of 
those entries to be an incorrect 
one, and to be the default one to 
appear when connecting. Click 
on the entry (or entries) with the 
mistake and delete — restart and 
try again. 

As for your pesky previews, I'm 
afraid it may be an all or nothing 


situation. Any movie files 
(including QuickTime .mov files) 
will make the OS try to display a 
preview — and they will also 
have a delay while the preview is 
prepared. You'll either have to 
remember to close off the 
disclosure triangle on the 
Preview column A, or choose 
Show View Options from the 
View menu in the Finder (when 
you're viewing a window in 
column mode) and deselect the 
"Show preview column" tick box 
to eliminate the preview (and the 
displayed info) for all windows. 


3 Birdhojse.mov 

5 Cerm.mov 
® Cuitir.mov 

► Preview 

bUnb.H.moff*J 
Kind QuickTime 

Size 4.7 MB on disk 

' ©der.mov 
^ Snallshell.mov 

Creeled 25/05/2001 21:47 
Modified 25/05/2001 21:47 

Li»l opened 25/05/2001 2147 


r — — — — — — — — — — — - 

i Good sharing 

| Beginners 
; start here 

l ■ Mac users are presented 
I with a plethora of choices 
1 when it comes to sharing data 
and services from their Mac 
I A. Some of these are obvious, 
l and some are not, so let's go 
l through what each of the 
1 options is and some general 
guidelines to safe sharing. 

I Personal File Sharing. The 
I Mac's native filing protocol 
I (Apple File Protocol, AFP) 

1 and the best and easiest way 
to share files between Macs, 
l Windows Sharing. Allows 
i Windows-based PCs (or other 
1 computers which understand 
1 the SMB/CIFS sharing 
protocol) to connect to your 



Mac. This is achieved through 
the open source Samba 
project. Samba also allows 
your Mac to access SMB 
shares, but you don't need to 
tick this box to make that sort 
of connection. 

Personal Web Sharing. Turns 
your Mac into a fully-fledged 
web server (using the open 
source Apache web server 
program). Web pages are 
either stored in each user's 
Sites folder (located in their 
Home folder), or in the 
Documents folder in the 
Webserver folder in the 
Library folder on your HD. 
Remote Login. Allows you to 
log in to your Mac at the 
command line using the open 
source SSH program. This is 
an encrypted connection, 
unlike traditional telnet 
connections. This service 
also allows you to establish 
SSH tunnels to access other 
services securely (see “Hot 
links”). 

FTP access. Allows 
computers to connect using 
the File Transfer Protocol 
(FTP) — this was the 
traditional way to share files 


on the internet, but is best 
avoided because of security 
concerns . 

Apple Remote Desktop 
(ARD). Allows Macs with the 
ARD server program to 
control and administer the 
Mac remotely. Can also be 
configured to use the VNC 
(Virtual Network Computing) 
remote control protocols to 
allow non-Mac OS X 
computers to control your 
Mac remotely. 

Remote Apple Events. Apple 
Events are the language used 
by applications to talk to each 
other on the Mac, including 
applications being controlled 
by AppleScript. Remote Apple 
Events allows your computer 
to respond to Apple Events 
sent from other. 

Printer Sharing. Shares your 
printer to other computers on 
your network — you don't 
need to enable this option to 
print to shared printers on 
other computers. 

Xgrid. This service allows 
your Mac become part of an 
Xgrid distributed computing 
grid and perform tasks as set 
by the Xgrid controller. 


Most of these services are 
offered through the same 
programs used by Mac OS X 
Server, but without the 
included configuration and 
monitoring programs. It is 
possible to set up a standard 
Mac OS X computer with 
many of the same features as 
Mac OS X Server, but there 
are some limitations, such as 
no more than ten concurrent 
Personal File Sharing 
connections. Mac OS X 
Server has also optimised the 
services for wider use. 

If your computer is 
connected directly to the 
internet (such as with dial-up 
connections) it would be best 
to minimise the enabled 
services, as your Mac is 
directly visible to the outside 
world. This also applies to 
broadband connections 
where a connection program 
runs on your computer (rather 
then the username and 
password being entered in 
your modem or router). 

More detailed information 
about these services can be 
found at the Apple Support 
web site (see “Hot links”). 
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I LOVE MY MAC! 

EXTRA PEACE OF MIND 

PROTECTION + RECOVERY 



Verey I 


Anti-theft software for Mac 

$ 59.99 

recommended retail price 


Have you ever thought what would happen if you lost your beloved Mac? 
Wondering if-only there is a way to track it? 

Now it’s possible with Verey I, ingenious & simple software that helps 
keep track of your precious machine, globally. 

When stolen, Verey I will start recording via a connected or internal video capture 
device (e.g. iSight) and sends an email to the owners predetermined email 
addresses. The email will contain the necessary network information: IP address, 
machine serial number, MAC Hardware Address and nearby wireless network, 

Video and Audio of the perpetrator. 



On top of the email sent, Verey I will also limit the usage of the machine by locking 
up the machine after a certain amount of time. During lock up, the machine 
screen will show details how to contact the owner and other information 
set by the owner. No subscriptions or annual fees. 



* 

Mac 

Universal 


^iLuorkf 

Available from all major retailers :: For local resellers contact hipgizmos.com :: For more product details visit bak2u.com 
phone :: 03 9532 3300 fax :: 03 9532 3211 email : sales@iworldaustralia.com.au web :: iworldaustralia.com.au 
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Readme. 


Reviews of the latest computer books. 


Got game? 



© 

Hot Links 

www.takecontrolbooks.com/ 

Home of the Take Control Of. . ebook series 

www.totaltraining.com 

Online Adobe training 


Game Design, From Blue 
Sky to Green Light by veteran 
game creator Deborah Todd takes a 
serious look inside the computer 
games industry. Tapping into her well 
of personal experience with Disney, 
DreamWorks, Warner Brothers et al 
Todd takes you on a guided tour 
through the whole process. Don’t 
expect to stand awestruck on the sidelines. Each chapter wraps with 
a checklist of key points for you to follow in designing and producing 
your own game. 

The book begins with a general overview of the games industry with 
plenty of advice from the pros. Then you’ll follow a process of refining, 
from brainstorming raw ideas through to a detailed examination of 
story development and the creation of plausible back stories to give 
consistency to your characters. Next a look at the important triad of 
game design features — environments, puzzles and levels — which 
focusses on discipline and knowing your audience. Then you’ll need 
to channel your creativity a little with the formalities of game design 
documents, flowcharts and storyboards. And finally the business end 
— the sales pitch. Or, as Todd says, “ life’s a pitch, then they buy". 

A real value-add in this title is five appendices of authentic docu¬ 
ments from major game productions. Synopses, scene lists, camera 
systems and status reports take you right to the games factory floor. 

This title should find a place in every high school library and on the 
desks of individuals contemplating a career in this boom industry. 

Scanning Negatives and 
Slides, Digitising Your 
Photographic Archive by 

Sascha Steinhoff ratchets “serious" 
up a notch. A computer expert by 
training and a photographer by 
passion, Steinhoff has generously 
illustrated his text in full colour and 
included a DVD containing scanning 
and picture editing software as well 
as sample scans from both film scanners and flatbed scanners. 

Why are we messing with negatives and slides in 2007? In his intro¬ 
duction Steinhoff notes that “despite the omnipresence of digital 
photography there are still good reasons to shoot on film. Owners of 
an archive of slides or negatives can also benefit from digitising their 
existing collection”. So there. 

He begins with examples of analogue and digital workflows and 
analyses in depth some alternatives to film scanners. He details the actual 
mechanics of handling film and looks at the various types of film and 



Author Deborah Todd 

Publisher AK Peters 
ISBN 9781568813189 
RRP $74.95 



slides before discoursing at length on file formats and colour manage¬ 
ment. Next he deals with configuring the scanning software, running the 
scan procedure and using correction filters. Then he takes three sepa¬ 
rate journeys through the scanning process with three major scanning 
software programs — Nikon Scan, VueScan, and SilverFast. To complete 
the process he demonstrates image editing using Nikon Capture Editor 
and Photoshop. A final chapter deals with backup strategies. 

Unashamedly earnest in tone, this title addresses the needs of 
photographic professionals and dedicated amateurs. 


iPod — The Missing 
Manual, Fifth Edition fulfills 
the Missing Manual series charter by 
providing the easy-to-follow guide that 
Apple didn’t. At the time of writing it 
was completely up-to-date, covering 
the video iPod, nanos up to eight 
gigabytes and the clip-on shuffle. 

The opening chapter gets your 
iPod out of its box and into your ears 
in fifteen minutes and includes automatic and manual upload of 
music, charging the battery and click wheel technique. Chapter two 
steps through every menu item. Shuffle owners needn’t panic. 

Subsequent chapters are all about iTunes and the iTunes Store, 
playlists, videos and photos. Then it’s a look at all the other personas 
your iPod has — address book, calendar, stopwatch, world clock, 
portable hard drive, ebook, and audio recorder. 

If you’re new to the world of iPod or you’ve upgraded from a vintage 
model the book’s simple style of one item to a page and large colour 
illustrations make it a cinch to do anything you want. ^ 


Author J D Biersdorfer 
Publisher O’Reilly 
ISBN 9780596529789 

RRP $34.99 



PS. 


Take Control of Troubleshooting Your Mac, the latest 
addition to the Take Control series of e-books, teaches you 
the key troubleshooting procedures for solving the most 

common problems Mac 
users experience. You then 
learn how to apply these 
techniques, one of which is 
a very sensible checklist of 
questions to ask yourself, to 
solving entirely new prob¬ 
lems. Good value at $US10. 


Author Joe Kissell 
Publisher Take Control Books 
ISBN 1-933671-29-7 
RRP $US10 

Take Control 


o/Troubleshooting Your Mac 


Keith has been a Mac addict since 1984 and still can’t fathom 
why there is anyone who isn’t. 
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Home Base for your iPod 


iHome 

the home system for your iPod 




Model iH8 / iHome has all bases covered! 


■ Wake to iPodf AM/FM Radio, or buzzer 

■ Gradual Wake and Gradual Sleep volume function 

■ Plays and charges all docking iPod® models, Universal Dock included 

■ Equaliser controls treble, bass and balance 

■ Designed for Australia AM/FM radio with I2AM/FM presets 

■ Enhanced FM reception PLL Digital Radio Tuning 

■ Full function remote controls both clock radio and iPod® 

■ Aux Line-in for portable CD player, other MP3 players, etc 

■ Reson8™ speaker technology for high- fidelity bass and clarity 

■ Visit: www.ihomeaudio.com (White and Black models available) 



For all docking iPods®* 
including nano! 



HIGHLY RECOMMENDED 

iLounge.com | All Things iPod 




macworld 

• d d y • 



I 2006 


Australian Distributor - contact us for the name of your nearest reseller 

www.conexus.com.au Phone: 02 9975 0900 Fax: 9975 0966 


CoNeXuS 
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Test drive. 


ACER PD323 DLP 

Type 

Portable projector 

Rating 

m 

Pros 

Light weight 

Cons 

Pricey 

Ports 

VGA, S-video, Composite, 
Component, USB 

Weight 

1.3kg 

SRP 

$2699 

Distributor 

Acer 02 8762 3000 

Reviewer 

Ian Yates 

Hot links 

www.acer.com.au 



EPSON EMP-1700 LCD 


Type 

Portable projector 

Rating 

m 

Pros 

Light weight for LCD 

Cons 

Pricey 

Ports 

VGA, S-Video, Composite, 


Component, USB 

Weight 

1.6kg 

SRP 

$2300 

Distributor 

Epson Australia 02 8899 3666 

Reviewer 

Ian Yates 

Hot links 

www.epson.com.au 
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HITACHI CP-X1 LCD 


Type 


Portable projector 


Rating 




Pros 


Good price, light weight for LCD 


Cons 


None really 


Ports VGA x 2, S-Video, Composite, 

Component, USB x 2 


Weight 


1.7kg 


SRP 


$1903 


Distributor Hitachi Australia 1800 448 224 


Reviewer 


Ian Yates 


Hot links 


aus.hitachi.com.au 
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AMW lab: 
portable projectors 

Big pictures, little packages 


I T’S been about twelve months since we looked at portable 
projectors and there have been some subtle changes in the 
market. This time last year the big buzz was DLP - the Digital 
Light Processor technology from Texas Instruments — which 
allowed manufacturers to shrink their products to about the size 
of a retail software package. The weight also came down with 
the size and several models hovered around the 1kg mark. 

Swimming against the tide was Epson with its triple-LCD design 
offering a brighter image while avoiding some of the fringing 
and rainbow artefacts associated with DLP technology. It’s worth 
mentioning that the rainbow effect isn’t always obvious to 
everyone, but once you catch a glimpse of it, you seem able to 
spot it forever after. Of course, you won’t notice it on stationary 
images, only on fast moving images. And there’s the clue to the 
popularity of the triple-LCD design. 

AMW Lab can really only think of one reason to sacrifice 
portability and choose the LCD option, and that’s to improve your 
movie watching experience, although it’s just possible you need 
to present a lot of moving images in the boardroom. Epson no 
longer has the triple-LCD game to itself however - with Sony, 
Sanyo and Hitachi joining it on that path — while Toshiba, LG 
and Acer persist with DLP. The weight penalty for choosing LCD 
isn’t as bad as it used to be either - the Epson weighs in at 1.6kg, 
just 300g heavier than the Acer, and actually 300g lighter than 
the LG, both of which use DLP technology. 


Bright ideas. The brightest image comes from the biggest lamp 
and that requires a bigger, heavier box, with the chunky Sanyo 
tipping the scales at 2.4kg - although the Sony at 1.9kg manages 
to be almost as bright. Maximum brightness matters most if you 
can’t project in a darkened room, or if you’re forced to rely on 
coloured walls. The best approach for the mobile presenter would 
be to choose the most portable projector and take along a portable 
screen such as the ones on offer from companies like Herma. 

AMW Lab evaluated the projectors using Herma’s “2C Carry 
IT” screen which when folded is no larger than a decent video 
camera tripod, to view the projected images. If you’re taking your 
show on the road, something like the 2C Carry IT is essential 
equipment, unless you’re confident that your clients won’t object 
to you repainting their walls. 

You’re right if you’re thinking that these projectors can do more 
than just enhance your Keynote presentations. They can also 
conveniently connect to your DVD player and project a true 
widescreen image on the lounge room wall. The manufacturers of 
these toys also know what you’re going to be doing after hours 
with their kit, as each one we tested had a 16:9 setting for just 
this purpose. 

If you do plan to use one of these projectors as a TV replace¬ 
ment, it’s worth noting that although they all support “high defi¬ 
nition” digital images, they don’t support “full” HD — the new 
marketing term the industry hurriedly invented after it had 
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LG DX130 DLP 

Type 

Portable projector 

Rating 

m 

Pros 

Well priced 

Cons 

Heavy for a DLP projector 

Ports 

DVI, Composite, Component, 
S-Video, USB 

Weight 

1.9kg 

SRP 

$1695 

Distributor 

LG Electronics 02 8805 4000 

Reviewer 

Ian Yates 

Hot links 

au.lge.com 





exhausted all credibility by referring to 768p televisions as “HD”. 
Another reason you might not be tempted to treat these portable 
projectors as TVs is the falling prices of real LCD TVs. Although 
“full” HD screens are still pricey, you can now buy LCD TVs with 
equivalent resolution for less money than is being asked for these 
projectors, and you don’t have to watch them in the dark. 

In US6. Choosing the right projector for your use will primarily 
depend on your budget and your brand preference, as AMW Lab 
would be quite happy with any one of the test units chosen at 
random - the difference in picture quality really is that subtle - 



We evaluate, 
rigorously test 
and give detailed 
assessments of 
new-release 
software and 
hardware. 
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Test drive. 


SONY VPLCX21 LCD H TOSHIBA TDP-P8 DLP 


Type 

Portable projector 

Rating 

m 

Pros 

Light weight 

Cons 

Complex menu 

Ports 

VGA, S-Video, Composite, 
Component, USB 

Weight 

1.0kg 

SRP 

$2430 

Distributor 

Toshiba Australia 02 9887 6000 

Reviewer 

Ian Yates 

Hot links 

www.isd.toshiba.com.au 


Type 

Portable projector 

Rating 

W 

Pros 

Fast switch off, remote height 
adjust 

Cons 

Pricey 

Ports 

VGA, S-video, Composite, 
Component, USB 

Weight 

1.9kg 

SRP 

$2695 

Distributor 

Sony Australia 1300 137 669 

Reviewer 

Ian Yates 

Hot links 

www.sony.com.au 
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SANYO PLC-XU74 LCD 

Type 

Portable projector 


Rating 

m 


Pros 

Brightest image 


Cons 

Heavy 


Ports 

VGA x 2, S-Video, Composite, 
Component, USB 

Weight 

2.4kg 


SRP 

$2199 


Distributor 

Sanyo Australia 1300 360 230 

Reviewer 

Ian Yates 


Hot links 

www.sanyo.com.au 
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unless you use the projector primarily for moving images and 
find the DLP rainbow distracting. All the projectors also support 
S-Video and composite video connectors, which is quite handy 
for DVD players and home theatre setups. None have the latest 
HDMI inputs. However, since they’re not capable of “full” HD 
resolution the lack of HDMI isn’t really surprising. 

If you want to control your slideshow using the projector’s 
remote control, you plug a USB cable into your notebook as well 
as the VGA cable. This only gives you limited control to move 
forward and backward in your presentation, not the total control 
you get from a wireless remote mouse. We used a PowerBook G4 
Titanium as the presentation platform, and Mac OS X correctly 
discovered and recognised every projector as soon as we plugged 
in the VGA cable. No need for any additional drivers, just click 
on “displays” and “detect” and then your choice of “mirroring” 
the main display or running your show in a separate window 
using the PowerBook’s dual display ability. 

Getting a picture on the screen was also easy, with most projec¬ 
tors automatically hunting their inputs for a signal, or at worst 
making you press one button on the remote to pick between 
computer and video sources. The resulting picture on the screen 
was nothing short of stunning from every one of these units, 
giving a crystal clear result at 1024x768 resolution. Although 
that is the “native” resolution of this crop of projectors, they can 
all operate in “compressed” mode up to 1600x1200 if required. 

There’s hardly any noticeable difference in picture quality with 
the DLP-equipped projectors, no doubt because their innards are 
all very similar. Other criteria such as maximum brightness and 
flexibility will come into play when choosing a model that’s just 
right for your needs. The triple-LCD projectors also show a 
surprisingly similar picture quality, with brightness level being 
the only obvious variation between them. 


Australian Macworld’s buying advice. The Toshiba gets 

our vote for most portable projector, with the Acer a close runner- 
up. However, if you prefer the smoother image of the triple-LCD 
take a look at the Epson and the Hitachi which, although slightly 
heavier than the DLP projectors, won’t give you a hernia. The 
Hitachi is particularly attractive with a street price under $1500, 
and the ability to project images independently of your computer 
via a USB memoiy-stick. Whichever projector you choose, budget 
an extra $500 or so for a spare lamp, or you might end up 
whistling in the dark instead of impressing your clients. ^ 
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FINAL CUT STUDIO 2 

Up another level 

A PPLE’S suite of professional-quality video- and audio-editing applications 
has had a nearly complete makeover, with several new apps and major 
reworks of several others (only DVD Studio Pro remains unchanged). Are 
the changes sufficient reason to part with your hard-earned? read on and find out. 
(We’ll return to our review of Adobe Creative Suite 3 next issue.) 



FINAL CUT PRO 6 

Offers powerful new tricks 


O VER the years, Final Cut Pro (FCP) has evolved into a work¬ 
horse application that handles eveiything from basic digital 
video editing to uncompressed HD video processing. While 
Avid’s Media Composer, FCP’s main competitor, offers more tools at 
a higher price (and Adobe has only just released a new Mac version 
of Premiere Pro CS3 at press time), FCP 6 is an improvement on an 
already powerful, flexible, affordable, and scalable editing program 
for a wide range of professional and semi-professional users. 

FCP 6 is part of Final Cut Studio 2, and it can no longer be 
purchased separately from the suite. It serves as a hub for the 
other Studio programs: Motion 3, Soundtrack Pro 2, Compressor 
3, DVD Studio Pro 4 (which has not been updated for this Studio 
release), and the new Color. At first glance, FCP 6 looks identical 
to the previous version, but if you look below the surface, you’ll 
find significant new features - such as the Open Format Timeline, 
the ProRes 422 codec, and the SmoothCam plug-in — that can 
substantially speed up and enhance your workflow and help you 

Flexible formatting. In Final Cut Pro 6, you can easily specify that you’re 
working with video at any frame size and rate, and the software 
automatically handles the rest of the details for you — with real-time 
playback. This is a huge improvement on the rigid specificity of previous 
versions. 



Get Stuff Done. In terms of bang for the buck, the Final Cut 
Studio 2 package offers many more features and capabilities than 
previous versions of the suite. 

Open Format Timeline. The most notable new feature in 
FCP 6 is the Open Format Timeline. In previous versions, you had 
to choose one frame size, one frame rate, and one codec to 
process a video sequence - but no longer. If you have a fast 
enough machine, you can now mix frame sizes, frame rates, and 
codecs in a sequence. FCP automatically handles frame-size and 
frame-rate conversion in real time. When I tested this feature 
with a variety of video formats, the quality wasn’t perfectly 
smooth. However, you can use the suite’s new version of 
Compressor to improve troublesome shots (though the process 
may take multiple iterations). This is a vast improvement on the 
rigid specificity of previous versions, and it saves a lot of time if 
you need to edit various kinds of clips from different sources. 

ProRes 422 codec. Apple’s new ProRes codec comes in two 
flavours: a 10-bit-per-ehannel, 145-megabit-per-second version 
called ProRes 422, and a 10-bit-per-channel, 220-megabit-per- 
second version called ProResHQ. Each offers several advantages: 
Full raster. The codec resolution is the actual size of the format — 
so the 1920x1080 format equals 1920x1080 pixels, instead of 
1440x1280 by 1080 (as with the HDV and DVCPRO HD video 
formats). Similarly, 720p (nominally 1280x720 pixels) is actually 
1280 pixels wide, not just 960 (as with the DVCPRO HD format 
and codec). 

10 Bits for ProRes HQ. Instead of the 256 colours or shades of grey 
(and only 8 bits of colour depth) you get with most codecs, you 
get up to 1024 shades and 10 bits, for much smoother rendered 
results of colour correction and other image manipulation. 

High quality. Image quality is very well preserved after you apply 
effects, and there are few compression artefacts, even after 
multiple generations of recompression. That’s far better than HDV 
can accomplish. 
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Test drive. 


FINAL CUT PRO 6 


Type _ Video-editing application _ 

Rating _ WWvz _ 

Pros Flexible Open Format Timeline; ProRes 422 codec offers very 

high quality at reasonable data rates; SmoothCam feature is 
simple and effective; surround-sound support is helpful; many 

_ refinements; printed manuals; good price _ 

Cons Open Format Timeline doesn’t handle everything perfectly; 

SmoothCam has some rough edges; surround-sound 
support requires additional hardware; huge, time-consuming 
installation; somewhat steep system requirements, especially 

_ for HD; no AVCFID codec support as yet _ 

OSX _ 104_ 

SRP $1698 as part of Final Cut Studio 2; upgrade from Final Cut 

Studio $649; upgrade from earlier versions of Final Cut $899 

Publisher Apple, Inc _ 

Distributor Apple Australia 133 622 

Reviewer Mike Curtis 


Hot links www.apple.com/au/finalcutstudio 



Greater speed. Because the structure of the codec is less compli¬ 
cated than that of the HDV or XDCAM HD video formats, it is 
faster at rendering colour correction, titles, and cross-dissolves. 
FCP can optionally render timelines to ProRes instead of to HDV 
or XDCAM, for faster, better-quality results when you’re working 
with the Open Format Timeline. 

Low data rate. Despite its high quality, this codec’s data rate is 
relatively low - 145 or 220 megabits per second, so it will play 
back nicely from a single hard drive instead of requiring a large, 
costly, complex disk array. A fast Mac is required though, espe¬ 
cially for HD. 

SmoothCam. SmoothCam, a stabilisation plug-in, leverages 
Shake’s powerful Optical Flow technology. You use this FCP 
plug-in to stabilise shots, as well as to smooth jerky camera 
motion in pans and tracking shots where straightforward soft¬ 
ware stabilisation doesn’t work. This feature, too, has some rough 
edges. For example, HDV is especially slow to render because 
SmoothCam always renders the entire shot, regardless of how 
much of it is actually used in the timeline (there is an awkward 
workaround). However, it’s accessible in a way that Shake’s more 
sophisticated and complex features are not. 

Surround sound. With DVDs, HD DVDs, and home theatres 
becoming more popular, the addition of surround-sound play¬ 
back support (5.1 audio channels) to FCP is significant. You can 
use Soundtrack Pro 2 to do audio mixing and panning for 5.1 
surround sound, and then carry the resulting audio into FCP. 
However, you’ll need additional hardware (costing from 


COLOR 1.0 


Type 

Pro video utility 

Rating 

W'/ 2 

Pros 

Send to Color command simplifies the workflow; program is 
usable outside of the Final Cut Studio suite; can export to 
uncompressed or ProRes files from compressed originals 

Cons 

Un-Mac-like interface; improper aspect-ratio conversion from 
compressed originals; lack of monitoring over FireWire, 
stringent hardware requirements; numerous issues listed in 
online Release Notes 

OSX 

10.4 

SRP 

$1698 as part of Final Cut Studio 2; upgrade from Final Cut 
Studio $649; upgrade from earlier versions of Final Cut $899 

Publisher 

Apple, Inc. 

Distributor 

Apple Australia 133 622 

Reviewer 

Gary Adcock 

Hot links 

www.apple.com/au/finalcutstudio 



hundreds of dollars up to thousands) to get those six audio chan¬ 
nels out to speakers - the Mac’s built-in digital audio optical 
port won’t suffice. 

Suite integration. FCP’s tight integration with the other suite 
applications, either via live updates or synchronisation, is a major 
time-saver. Using the Send To menu, you can send clips or 
sequences to Motion, Soundtrack Pro, and Shake (which isn’t 
included in the suite), as well as the impressive new Color appli¬ 
cation. Motion projects will update in real time in FCP, and you 
can synchronise audio changes between Soundtrack Pro and FCP. 

Sub rosa improvements. Final Cut Pro 6 looks just like prior versions 
at first glance, but under the hood, significant changes speed up your 
work. Open Format Timelines and the ProRes 422 codec mean much less 
idling while waiting for renders. 



Australian Macworld August 07 

























































































MOTION 3 



073 


Type 

Motion-graphics application 

Rating 

\\\\'* 

Pros 

Motion stabilisation and Match Move features complement 
Final Cut Pro; makes basic 3D more accessible: gorgeous 
vector paint tools; real-time workflow makes experimentation 
easier 

Cons 

No import or export of vector paths: some processes still too 
intensive for real-time operation without high-end hardware 

OSX 

10.4 

SRP 

$1698 as part of Final Cut Studio 2; upgrade from Final Cut 
Studio $649; upgrade from earlier versions of Final Cut $899 

Publisher 

Apple, Inc. 

Distributor 

Apple Australia 133 622 

Reviewer 

Peter Kirn 

Hot links 

www.apple.com/au/finalcutstudio 



SOUNDTRACK PRO 2 

Type 

Pro audio application 

Rating 

m 

Pros 

Vastly improved multi-channel editing and file import and 
export; Conform feature makes Final Cut integration more 
elegant; efficient surround panning; improved recording; 
convenient Lift and Stamp audio 

Cons 

Automation requires AppleScript; rigid and sometimes 
sluggish interface; available only as part of the Final Cut 

Studio suite 

OSX 

10.4 

SRP 

$1698 as part of Final Cut Studio 2; upgrade from Final Cut 
Studio $649; upgrade from earlier versions of Final Cut $899 

Publisher 

Apple, Inc. 

Distributor 

Apple Australia 133 622 

Reviewer 

Peter Kirn 

Hot links 

www.apple.com/au/finalcutstudio 



Color projects can also be updated to include changes from FCP. 
And you can export directly to Compressor without having to 
render a separate file first. 

Better than before. Apple has also made a slew of improvements 
and fixes to existing features: FCP 6 is better, easier to use, and 
faster than previous versions. For example, the Media Manager 
(which manages media files for conversion to other formats) and 
Cinema Tools (which works with converted film material) have 
been improved. In addition, Easy Setups, which define the kind 
of video format you’re preparing to capture or edit, have been 
simplified; flexible external monitoring options and many new 
audio and video plug-ins have been added; P2 Import (for the 
popular HVX200 and other Panasonic cameras) has been 
improved and integrated into the new Log Ft Transfer interface, 
for a more consistent user experience with P2 and future formats; 
and there is support for more video formats. 

What you don’t get, however, is AVCHD (Advanced Video 
Codec High Definition) support. The new AVCHD format, which 
is growing in popularity for new consumer camcorders, is not 
yet supported in Final Cut Pro 6. However, Apple recently demon¬ 
strated transcoding AVCHD to the ProRes codec (similar to the 
way HDV currently can be captured and transcoded on-the-fly 
to the Apple Intermediate Codec) at the recent National 
Association of Broadcasters conference in the USA. 

Transcoding to ProRes will dramatically increase the storage 
requirements over native AVCHD, but will generate high quality 
results with reasonable performance on fast enough machines. 
Final Cut Pro 6 also does not properly support Sony’s 24 frames- 


per-second HDV format in the V1U camera or JVC’s 60 frames- 
per-second HDV format over FireWire. 

Reliable performance. FCP 6 always felt solid and stable: in 
several days of testing on five machines, I never experienced a 
crash or lockup. Performance was consistently zippy on dual-G5 
and faster Macs, and installation went smoothly. My biggest issue 
was the time it took to install the full nine-DVD, 55GB suite, and 
making room on a boot drive on my older G5s in order to do so. 
The system requirements are moderately steep - you’ll need a 
somewhat recent machine to run it: at least a 1.25GHz Power 
Mac G4 with AGP or PCIe graphics for standard-definition video. 
HD video requires even more CPU, GPU, and RAM. 

Apple gets points for including a beefy printed manual for Final 
Cut Pro 6, as well as fully searchable PDFs. However, Final Cut 
Pro is the only application in the suite for which there is exten¬ 
sive print documentation. 

Australian Macworld’s buying advice. Final Cut Pro 6 

is a solid upgrade featuring greater ease of use and enhanced 
workflow flexibility. For users of previous versions, the decision 
to upgrade will be a no-brainer, as the new ProRes and Open 
Format Timeline features alone are worth the price of admission. 
And when you factor in the new features of the suite’s other tools, 
especially Color, which was a $US25,000 application before Apple 
acquired the technology, Final Cut Studio is excellent value. For 
Mac users considering buying the suite for the first time, Final 
Cut Studio 2’s speed, flexibility, price, and capabilities put it in a 
class by itself, 
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Test drive. 


COLOR 1.0 

Apple unleashes Final Cut Studio grading and finishing tool 


C OLOR 1.0, a new program introduced in Final Cut Studio 
2, brings professional colour correcting and finishing to 
the suite. Far more powerful than the basic colour-correc¬ 
tion tools found in the previous version of Final Cut Pro, Color 
introduces Bezier-based masking and colour-selection tools, 
single and multipoint optical tracking, advanced effects, and 
creative colour-correction capabilities. 

Originally developed for the frame-based DPX (Digital Picture 
Exchange) format commonly used for postproduction workflows 
in commercial and feature filmmaking, Color offers powerful and 
logically ordered tools that let everyone from beginners to pros 
work at their own skill level. 

Color steps you through the grading process, which makes 
possible everything from a simple gamma correction of dark 
video to the manipulated, desaturated, grainy hues popular in 
sci-fi and horror movies. 

Getting Started. Color is a highly specialised professional 
application that requires time and effort to understand. The 
printed Color Setup Guide and the included tutorial files are a 
good place to start familiarising yourself with the program. 

Of all the components in the Final Cut Studio suite, Color has 
the most stringent hardware requirements. Apple recommends at 
least a 2.5GHz Power Mac G5 Quad with a 1680x 1050-pixel dual¬ 
display setup, and specific graphic cards for real-time rendering 
and playback of the larger frame sizes in uncompressed High 
Definition (HD) and 2K format (35mm film scanned for use in 
the DPX format at a resolution of 2048x1556 pixels). Color users 
working in standard definition (SD) or compressed HD can get 
by with less hardware, but certain graphics cards limit on-screen 
previews to an 8-bit colour depth, and do not accelerate rendering 
as much as the recommended ATI X1900XT card does. This card 

Make it look like The Godfather. The Color FX room offers special 
effects and extended creative capabilities — you just drag your selection 
into the main window. Here, you can give your project a custom look 
using specialty correction techniques, grain management, and settings 
from third parties. The list to the right shows the program’s default trees. 



is noticeably faster than the stock Nvidia Geforce7300 GT 
graphics cards that ship in the Mac Pro. And note that there is 
no preview playback in Desktop Cinema mode or over a FireWire 
connection. 

Color lacks the friendly, Apple-style look and feel of the rest of 
Final Cut Studio, but the interface’s neutral grey colour minimises 
the viewer’s colour bias, reduces eyestrain during long periods of 
work, and allows for cleaner, more consistent corrections. 

Input guideline. Color even handles native HDV and MPEG- 
based video formats directly via the Send to Color command. 
These files open with your project’s attributes in Color’s timeline. 
Still images, elements from Live Type or Motion, and titles, freeze 
frames, and generators created in Final Cut Pro are not acces¬ 
sible within Color. And while Final Cut Pro’s Open Format 
Timeline allows for a mix of frame sizes and rates, Color doesn’t 
handle mixed frame rates well - it works only with a consistent 
timebase in its timelines. 

Used as a stand-alone application, Color allows you to import 
industry-standard EDLs (edit decision lists) from other applica¬ 
tions and XML data files derived from older versions of Final Cut 
Pro, thereby increasing Color’s ability to work with programs 
outside of the Final Cut Studio 2 suite. 

Getting around. Color is very complex, but as you get used 
to the software, its complexity starts to make sense. The program 
has eight context-sensitive points of entry called rooms, which 
are organised as tabs at the top of the screen. Each room allows 
you to complete discrete colour operations. Setup is the first of 
these, followed by Primary In, Secondaries, Color FX, Primaiy 
Out, Geometry, Still Store, and Render Queue. 

The Primary In tab shows your project in the timeline just as it 
was in Final Cut Pro. The HSL (hue, saturation, and luminance) 
slider controls for adjusting the shadows, midtones, and high¬ 
lights grace the top of the room, while red, green, blue, and lumi¬ 
nance curves controls below allow users to selectively adjust the 
overall image. The Auto Balance button gives you superb starting 
image correction for a wide variety of file types. 

Due to its legacy in the film world, Color often employs telecine 
terminology like lift, gamma, and gain instead of familiar 
computer-based colour-correction terms such as shadows, 
midtones, and highlights; also, you can use sliders or numeric 
inputs to make adjustments. 

After you’re satisfied with the basic correction, you can fine- 
tune it in the Secondaries room using either selections derived 
from the Bezier tools or user-selectable colour ranges. 

The Color FX room lets users apply special effects and transfor¬ 
mations, and facilitates the use of third-party filters (currently, 
only the Nattress Advanced plug-ins are available). Color ships 
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with 20 adjustable preset effects, accessible via the Color FX Bin. 
These effects are just starting points for specialty looks. If you 
need to separate the foreground subject from the background due 
to unlimited depth of field from DV camcorder output, you can 
customise the Defocus presets in this bin to fit your shot with 
only minor adjustments. In the Geometry room, you can create 
Bezier masks and generate tracking points to allow the mask to 
travel over time. You can also zoom in, reposition, and rotate the 
frame, as well as scale and resize images throughout the project 
so that you can work at one resolution and then output to 
another resolution as part of the final render process. 

Performing that final render is where you can get sidetracked 
when you’re not using the Return to FCP export function. By 
default, projects using the Send to Color command are returned 
the same way as they were sent. With compressed material you 
have the ability to render as high-quality uncompressed, ProRes, 
or Aja Video’s lObit RGB, the only third-party codec available. 
However, that content maintains its original aspect ratio regard¬ 
less - an issue to consider when you’re using applications that 
are not part of the suite. 


Apple’s online documentation lists a number of known issues 
with this release of Color, including speed changes or mixed 
frame rates from Final Cut Pro, a recommended limit of 200 
edit points for sequences, default Broadcast Safe limits that need 
to be set manually for proper output, lack of support for 
anamorphic standard definition content, and a number of 
performance guidelines. 

Australian Macworld’s buying advice. Color 1.0 is a 

solid, best-in-class addition to the Final Cut Studio 2 suite, 
offering one of the most powerful colour-correction tools avail¬ 
able in video production. It has remarkably fast, extremely effi¬ 
cient, and powerful capabilities for handling a variety of tasks, 
from making the simplest correction to creating custom effects 
or complicated looks. It provides a vastly superior and far 
simpler process than XML- or EDL-based workflows. It lets you 
control your vision from start to finish. However, its complex, 
less-than-familiar interface will take some getting used to. And 
its lack of support for third-party codecs will likely deter some 
video pros. 



MOTION 3 

3D, paint and motion-tracking features add new depth to graphics tool 


M OTION, Apple’s motion-graphics and video-processing 
software, has always stood apart not so much for what 
it does but the way it does it. In many visual and video 
tools, you spend much of your time preparing graphics and then 
watching rendering progress bars, but Motion’s workflow is built 
around real-time adjustment and experimentation. With Motion 
3, Apple has focused on the major capabilities previous versions 
lacked: motion tracking and stabilisation, painting tools, and a 
true 3D graphical environment to augment speed and easy, 
improvisational control. Motion may not become your only 
motion-graphics program, but it could easily become your 
favourite tool for quickly creating visuals. 

Final Cut’s real-time sidekick. As in previous versions, 
the heart of Motion is its real-time interface. Place images 
(including multi-layered Adobe Photoshop images), vector art 
(including Adobe Illustrator files), or video into the canvas and 
then click on the play button on the Transport control. You can 
then drag and drop behaviours — integrated, adjustable actions 
that automatically animate elements in your project - without 
ever touching a keyframe. When you do want to work with 
keyframes, you can edit and create animation curves in the 
Keyframe editor. Motion 3 expands upon this feature with new 
Pen and Box tools for drawing and modifying animation curves. 
This version also adds an Audio behaviour, with a clever interface 
for singling out specific frequency ranges and thresholds. This 
behaviour can sync motion to a soundtrack or even use imported 
sound to animate a composition dynamically. 


Motion, with its new motion tracking, Match Move behaviour, 
and stabilisation tools, is an invaluable part of the Final Cut Pro 
workflow. For precise colour control, you’ll likely turn to Final 
Cut Studio’s more advanced, Color application, but Motion is very 
useful for adding creative filters, especially when combined with 
behaviours for scaling effects over time. 

Apple has included some veiy effective tracking tools in Motion 
3, using technology derived from Shake. You can use these tools 
to stabilise clips or to match an animation to movement of an 
object in your video, generating motion tracks that you can use 
in your composition. When you apply one of these tools, Motion 
will first analyse the video in the background, allowing you to 
make any adjustments in real time, without rendering. This is 
more than just a convenience: with the ability to make small 
adjustments as a clip runs in the background, you can easily dial 
in exactly the setting you want. For instance, using Final Cut 
Pro’s SmoothCam feature to fix shaky footage, you often wind 
up re-rendering footage as you go. In Motion’s nearly identical 
Stabilize feature, controls are more accessible, appearing auto¬ 
matically via a translucent floating palette called a heads-up 
display (HUD). Using the HUD, you can easily fine-tune stabili¬ 
sation settings while the clip is looping, without ever needing to 
render. When you send clips to Motion from Final Cut Pro, 
Motion automatically replaces Final Cut’s SmoothCam filter with 
Motion’s Stabilize behaviour, thus maintaining your original 
settings, tracking points; Motion will even suggest points in the 
image that should yield the best results. The tracking feature also 
complements some of the new 3D and paint tools. 
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Test drive. 



Getting perspective. Motion provides several tools for making 3D 
manipulation easier, including easy-access controls on the heads-up 
display and on each element, a pop-up menu of common 3D perspectives, 
and a picture-in-picture display to help keep track of what you’re moving. 

Paint and 3D. In the past, some motion-graphics artists have 
complained that Motion didn’t offer enough functionality beyond 
basic compositing and effects. Motion 3 changes that, particularly 
for paint and 3D. The emphasis remains on rapid, improvisatory 
graphics effects, not extensive frame-by-frame edits or techniques 
like rotoscoping. As a specialised tool within a larger workflow, 
however, Motion’s unique process can be a boon. 

The Paint tool has been transformed into a powerful vector-based 
art tool in Motion 3. Paint styles give you access to a large libraiy 
of preset effects, ranging from organic models that mimic real brush¬ 
strokes to gorgeous light and particle effects, or even custom or 
video-based sources. You can draw right into your project in real 
time, ideally with a tablet so that Motion can read pressure and tilt 
information. Motion can automatically “draw on” animated paint 
strokes if you choose, using a recording of your drawing speed or 
overlaying a timing preset (the Natural setting works especially well). 

The Paint tool is also system-intensive: even opening the 
Paintbrush Styles menu can momentarily choke a Mac Pro, and 
real-time previews are slow with all but the simplest brush strokes. 


Apple’s documentation also warns that Paint is not a rotoscoping 
tool. Unlike Adobe After Effects, Motion can’t import vector paths 
from other programs, and there aren’t as many tools for precise 
frame-by-frame edits. For cases in which speed is more important, 
though, Motion excels. The paint and drawing tools ultimately 
work best at rapidly painting over an image or improvising addi¬ 
tional visual elements in a composition. 

Often, the biggest difficulty when working in three dimensions 
is staying oriented. Motion 3 provides accessible tools and feed¬ 
back, including grids and guides, persistent on-screen controls for 
rotation and positioning, instant access to basic views, automatic 
behaviours, and even a picture-in-picture display of the active 
Camera or Perspective view when you drag an object around. All 
of this runs well in real time for most basic 3D compositing. Motion 
even animates transitions as it moves from one view to another so 
you don’t get lost. 

Motion is elegant and fast, but it’s not the right tool for eveiy 
job. In almost all aspects of the program, increasing complexity 
can decrease performance. You’ll need a last-generation Power Mac 
G5 or an Intel-based machine with a dedicated graphics card and 
lots of RAM. With the proper hardware, many operations are very 
fast, though you’ll find that with some resource-intensive situa¬ 
tions, frame count in real-time preview gets sacrificed. Apple could 
add tools to better manage what gets displayed and what doesn’t. 
Motion also won’t replace some of the more sophisticated scripting 
and fine-tuned editing found in After Effects, or high-end 
compositing workflows in tools such as Combustion and Shake. 

Australian Macworld’s buying advice. By adding some 
new dimensions to the visuals Motion can produce, Apple has vastly 
expanded the value of its motion-graphics tool. It’s a complement 
to Final Cut Pro for video processing, but it’s finally looking like a 
serious motion-graphics contender in its own right. ^ 




SOUNDTRACK PRO 2 




Improved editing and new features help you sync audio with video 


S OUND editors and video editors - the humans, not the 
software — often seem to live in different worlds. The latest 
version of Apple’s Soundtrack Pro, part of Final Cut Studio 
2, seeks to bridge some of those divisions, at least within the 
suite’s workflows. Enhanced recording tools aid dialogue and 
Foley recording (which includes sound effects and incidental 
sound), and a new audio Conform facility promises to make 
reconciling video and audio edits easier. 

New pro audio features also cater to video production, making 
it easier to match audio recorded in different locations and to 
manage surround sound. 

Prosumer to pro to more pro. Soundtrack Pro has gone 
through some major transformations, in both features and user 
expectations, in its four years of existence. The first release, 


preceding and inspiring iLife’s GarageBand, was aimed at video 
editors wanting to construct music easily from loops. Since then, 
Apple has added Pro to the name, has incorporated more serious 
audio-editing and -effects capabilities, and, with this version, has 
made Soundtrack Pro available exclusively as a component of 
the Final Cut Studio suite. 

Soundtrack Pro 2 addresses a number of its predecessor’s key 
shortcomings, some of which posed major obstacles to basic 
tasks. Audio editors generally prefer automation envelopes (a 
standard feature in most multi-channel audio workstations) to 
move with clips, whereas video editors may not; the new release 
lets you easily switch between these modes of working. It’s also 
now possible to drag envelopes from a clip’s edit point for a quick 
fade or cross-fade. Nudging clips moves audio by frames, grid 
lines, or edit points, essential for precise editing. (The previous 
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release’s interface inexplicably allowed grid lines or pixels, but 
not frames.) Best of all for Final Cut users, Soundtrack Pro finally 
adopts JKL keyboard shortcuts by default, as well as Apple Logie 
Pro-style transport controls. 

Soundtrack Pro most often is just one component of a larger 
workflow, so enhancing file-format support is a major issue. The 
big news is that the program now supports 5.1 surround (though 
not other configurations) and project sample rates up to 192kHz. 
The addition of OMF (Open Media Framework) and AAF 
(Advanced Authoring Format) import and export allows easier file 
exchange with Logic Pro and Digidesign’s Pro Tools. The Export 
command now lets you choose exactly what to export and how. 

If you need particular operations to occur at the import or 
export phase of your project, you can now create your own Send 
To and After Export actions — but you’ll need to know 
AppleScript, and Apple includes only a page and a half of docu¬ 
mentation and no sample code for the task. Meanwhile, Apple 
left the much-touted Automator feature, introduced with Tiger, 
untouched, and didn’t include any end user-friendly batch¬ 
processing features. Soundtrack-specific AppleScript tutorials, at 
the least, would aid less-advanced users. 

The overhauled interface layout expands access to essential 
tools, fleshing out track settings, recording meters and settings, 
the mixer, the Bin, and other key features. The multi-pane inter¬ 
face lets you edit multi-track audio and individual waveforms on 
the same screen without opening another window, a big time- 
saver. You can’t resize vertical panes, though, and you can’t close 
and open panes by clicking on them directly. 

New tools streamline tasks. As was the case with 
Soundtrack Pro and its audio effects layers, Soundtrack Pro 2 
shines in its provision of new or more-streamlined methods of 
working with sound. 

The most promising addition is the Conform capability, which 
synchronises changes made to a Final Cut Pro project with an 
associated Soundtrack Pro project. Thanks to behind-the-scenes 
integration of the two tools, you won’t need to manage files 
containing lists of edit points; you simply choose the Send To 

Made to fit. The new Conform feature integrates the delicate process of 
reconciling audio and video edits produced independently. The integrated 
interface and automatic analysis make it unusually easy to figure out 
where sound and video have gotten out of sync and fix the problem. 



Soundtrack Pro option from Final Cut Pro and then conform the 
project within a tab in Soundtrack Pro. Most edits work auto¬ 
matically, without requiring intervention, and the integrated 
interface lets you see and hear changes immediately. You are, of 
course, limited to working within Final Cut Studio, unlike with 
third-party conforming programs. It’s too soon to tell whether 
this feature will hold up to large-scale projects and their associ¬ 
ated complexities compared with pricier, more battle-tested 
competitors, but it will certainly save headaches when you’re 
making last-minute changes in Final Cut. 

The new Lift and Stamp tools allow you to copy and paste sonic 
qualities much as you’d copy and paste formatting in a word 
processor. You click on one sound clip to “lift” its aural attributes, 
then click on another sound clip to “stamp” that sound. Lift and 
Stamp processes can analyse and match equalisation, or copy any 
active effects from one track to another or to a preset. Match EQ 
capabilities are not unique to Soundtrack Pro, but this is easily the 
most elegant and complete implementation yet. It’s ideal for audio 
used with video, in which you must regularly match the quality of 
sound recorded via different mikes and in different locations. 

Soundtrack Pro 2’s ability to manage multiple takes is also quite 
useful for recording dialogue and Foley, or anything else that 
requires lots of repeated takes. It’s easy to mix and match pieces 
of different takes quickly, while keeping them synced to video. 
It’s nice to have automatic multiple takes, but it would be helpful 
if the recording pane included more interactive controls for 
switching in and out of multiple-take recording modes. 
Soundtrack also follows up on wave editing, the strong suit of 
the previous version, with an editable spectrum view, useful for 
editing specific portions of a sound’s frequency content — say, 
removing the low “thunk” of someone hitting your boom mike. 

Mixing surround sound in this version is a pleasure, especially 
with a new surround panner interface that provides extensive 
visual feedback as you work. Taking a cue from Logic, Apple also 
improved the Mixer and Track views. Simple interface limitations 
serve as a reminder that Apple didn’t intend Soundtrack Pro to 
replace pro multi-track audio tools. For instance, Soundtrack 
limits vertical track scaling to four global zoom presets; this can 
make editing more than three or four tracks clumsier than it is 
in a tool like Logic Pro. The big question now is whether the next 
version of Logic Pro can integrate some of Soundtrack’s video 
and workflow capabilities. 

Moreover, audio editors and composers will still want to inte¬ 
grate Soundtrack Pro with other tools, so it’s unfortunate that 
Apple forces them to buy a suite of tools they’ll never use just to 
get Final Cut Pro integration. Apple has largely abandoned people 
who purchased the software as a stand-alone application. 

Australian Macworld’s buying advice. This upgrade 

adds essential editing and file import and export capabilities, as 
well as features that are invaluable to video work, like the Lift 
and Stamp and Conform tools. Any one of these features makes 
the upgrade a worthy investment, especially alongside other Final 
Cut Studio 2 improvements. If Apple can iron out some of the 
interface and performance wrinkles in an update, the company 
would make its Final Cut Studio customers very happy. ^ 
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Test drive. 


1 EPSON STYLUS PRO 3800 I 

Type 

Large-format inkjet printer 

Rating 


Pros 

Exceptional print quality and range of media 

Cons 

Consumables expensive for the rate they’re used 

SRP 

$2195 

Manuafacturer Epson 

Distributor 

Epson Australia 02 8899 3666 

Reviewer 

Matthew JC. Powell 

Hot links 

www.epson.com.au 


Epson Stylus Pro 3800 

Couldn't be better, 
but could be cheaper 

E PSON has long been the leader in the image-quality stakes 
for photo printers, particularly at the top end of the 
market. While HP, Canon and even Lexmark have upped 
their game in recent years, that’s mostly been at the consumer 
end of the market. For pros, it’s generally Epson. 

The Stylus Pro 3800 does not disappoint, even given the weight 
of expectation placed by its forerunners. It’s able to handle every¬ 
thing from 4x6 snapshots to larger than A2, on media up to 
several millimetres thick. 

Improving on its predecessor, the 4800, it has nine separate 
slots for ink tanks rather than eight, switching automatically 
between matte black and photo black. It also includes shades of 



light cyan, etc) for an amazingly wide gamut. 

Particularly with black and white photos (which always seem to 
look a little bit bluish from inkjets) the result is stunning. 

That said, I did have one quibble. The matte black and photo 
black cartridges may no longer share a slot, but they do share a 
path to the printhead. This means every time you switch from 
one to the other, the path has to be flushed - Epson claims that 
switching from photo to matte wastes 2ml and going from matte 
to photo wastes 4.5ml of ink. This may not sound like much, but 
the cartridges contain 80ml of ink each, and they cost around 
$100. So switching from matte to photo costs you over $4.50 
each time. Plus it can take several minutes, so it’s not something 
you want to do often. 

Australian Macworld’s buying advice, if the 3soo had 

separate channels for the matte and photo ink so you didn’t waste 
money and time by switching back and forth, this would be just 
about the perfect printer. ^ 


1 iREC 9 

Type 

iPod accessory 

Rating 

m 

Pros 

Extraordinarily easy to use — fun, even 

Cons 

Analogue recording happens in real time; compression tends 
to accentuate the faults in source material 

SRP 

$299 

Manuafacturer iCube 

Distributor 

PowerMove 03 9464 4999 

Reviewer 

Matthew JC. Powell 

Hot links 

www.powermove.com.au 


iRec 

Turn your iPod into a VCR 

T HE latest iPods, with their ability to play video on their 
tiny little screens or send it out to a TV, have been a real 
boon for those of us with the wherewithal to download 
material, or digitise our home movies, or (ahem) rip DVDs (not 
that anyone we know would ever do that, officer ...) 

But what if like many folks out there, you’ve still got a VHS 
video recorder and you’d just like to watch your shows on the 
go with a minimum of fuss? 


iRec, by iCube, is made for you. You can record 
from any analogue source directly onto your iPod 
— no need to convert anything using your Mac, 
no need to futz about with export formats, 
nothing. Plug in your iPod, plug in composite or 
S-Video cables, plug in your video source, and 
hit record. No Mac required. Honestly, it 
couldn’t be simpler. 

Of course, the downside of the / 

analogue recording process is that it’s 
all in real time — an hour-long program 
takes an hour to get into your iPod — but the 
ease of use is worth it. Note, however, that it won’t let 
you record copy-protected material (and that includes 
commercial videocassettes with Macrovision protection). 

The results you get depend very much on the quality of source 
material. Some old noisy VHS recordings looked pretty ordinary 
after compression for the iPod. You have a choice of recording 
modes allowing you to save a bit of disk space, but for older 
recordings I’d strongly suggest using the highest quality setting. 

Australian Macworld’s buying advice. Not everyone 

with a 5G iPod also has an EyeTV or other nifty gizmo for 
recording TV shows to the iPod. If that includes you, the iRec 
allows you to get your videos to go. ^ 
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Ph: 03 9824 8544 Fax: 03 9824 8598 Email: 
sales_malvern@compnow.com.au, Mon- 
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macmarket 



Tlond^n ToITmo TrTt 
Tokyo Tnippi 


Place A New Order • Send A File • View A Proof 


272.}<ent Street SydnewNSW 2000. 
Tel: 02 9262 4888 • Fax: 02^262 196$ 
mm emai I bureau corn .au : 


CBD - Colour Bureau / Large Format Printing 


St. Leonards - Digital Colour Printing Centre 

f 26/2A Herbert St Street. Leonards ^Sw)2065 
Tel: 02 9922 7288 • Fax: 02 9922 2788 
email, sales@wysiwyg.com.au 


Mac Centre 

• New, Ex-Demo & Pre-loved Macs 

• Long & Short term rentals 

• Software & Peripherals 

• Trade-in your System 

• On-site Support 

• Training ^ ^ 

^ Authorised 
W Solutions Reseller 


87 Albion St, Surry Hills 

02 9281 4444 

www.maccentre.com.au 




330D Miller Street Cammeray NSW 2062 


Tel: (02) 99222327 
Fax: (02) 99222527 
Email: ndart@macsasnew.com.au 
Website: www.macsasnew.com.au 

Apple Secondhand Reseller 



Apple 

problems? 




■ apple computer & ipod service specialists | 

The Mac Doctors 

449 Ipswich Rd Annerley Brisbane Ph: (07) 38489438 
459 Flinders St West Townsville City Ph: (07) 4724 5889 

free diagnosis/warranty certified 






econd/ 


for Macintosh 


Microseconds was established in 1990 and has since 
become one of Australia’s largest retailers of second-hand 
Macintosh computers, parts, and peripheral equipment. 


Service and repairs 
New and used Macs 
Great warranty 
Spare parts 


Serving the Macintosh community for fifteen years 


Suite 214,22-36 Mountain Street, Ultimo NSW 2007 • Ph: 02 9281 6392 • Fax: 02 9281 4130 • sales@microseconds.com.au • www.microseconds.com.au 



iPod Repairs 


Apple Service 


/ (| Authorised Service Provider 

Established July 2001 

/ Workshop or On-Site service 
/ Very competitive rates 

✓ Fast turn-around on all work 

Average 3 business days for workshop repairs 

✓ Service contracts available 


/ FREE ASSESSMENT 

A small postage fee is applicable if the faulty iPod is to be 
returned after assessment 

/ Warranty & non-warranty iPods 
/ 6-month warranty on parts 

1 year on batteries. Terms and Conditions apply 

✓ Well established company 

We have been doing non-warranty iPod repairs since 2004 


On-Site Mac Service 
Melbourne Based 

We come to you, anywhere in the 
Melbourne Metro Area 

• Apple Mac Troubleshooting 

• Installation & Maintenance 

• Networking & Internet Sharing • Upgrades 
• Wireless Networking • Independent Advice 

Phone: 1800 762 040 

email: support@macaid.com.au 

Mac * Aid 


Phone (03) 9857 0611 • www.synergeticaustralia.com 

































macmarket 


/? Kensington* 



Quailty peripherals for your notebook, desktop and iPod. Proudly distributed by Try and Byte. 
To view the full range of products, please visit our website. 


TRY BYTE www.tryandbyte.com.au 




CD & DVD 

DUPLICATION 


BUSINESS CARD AND MINI CDs 

IN HOUSE MULTIMEDIA, DESIGN, 
PRINTING & PACKAGING 
DVD AUTHORING 
ANY QUANTITY 


689 Malvern Rd Toorak, Vic 3142 
mac@duplication.com.au 

PH: (03) 9827 6588 


ac OS X s 



To advertise in 
Macworld MacMarket 
Call (03) 9525 5566 
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Rapid fire. 



47 Reasons why you 
don't want an iPhone 


Hot Links 

www.apple.com/iphone 

Why not? 


1 Apple's locked it to AT&T in the US 
■ and will do a similar deal here. 

2. Touchscreen = grubby fingerprints. 

3. Borrowed iPhone = finger grease 
(and God knows what else) of its actual 
owner. Ewww... 

4. A scratched touchscreen ain't so pretty 
no more. 

5. You thought it was bad being mugged 
for your iPod, right? 

6 . iPhone = Newton 2007 

7. Make that 2008 in Australia 

8. Lacks implement for the removal of 
stones from horses’ hooves... 

9 . ... or, for that matter, a parcel hook. 

10. Inbuilt, non-replaceable battery. Which 
should be fine, unless, of course, you actu¬ 
ally intend to use it as a phone. 

11. Video+audio+phone+WiFi + 
Bluetooth + touchscreen+web browsing = 
battery life in picoseconds. 

12. The wait for Apple to ship your 
replacement iPhone with new battery when 
it does die. 

13. The burns at groin level when that 
third-party battery you bought off eBay 
explodes in your pocket. 

14. You can’t call for an ambulance to take 
you to hospital to deal with your severe groin 
injuries, as your iPhone’s just exploded. 

15. Do you keep that video message from 
the lovely Karen, or that rare Prince mp3? 

16. iTunes Ringtone Store. Oh, yes they will. 

17. iTunes Ringtone Store version of the 
theme from Sesame Street. 

18. Inability of the iPhone to float when 
thrown out the window and into the river to 
make Sesame Street theme stop. 

19. Between the Windows box at work, and 
your four Macs at home, you’ve used up all 
your iTunes Store authorisations, and thus 
can’t listen to a damn thing on your iPhone. 

20. Just look at the great {cough) second¬ 
hand market for the ROKR. 



21. No Bondi Blue? 

22. Having to explain to tech nerds why 
this, and not the Linksys model, is the 
“real” iPhone. 

23. All of the apps for it will be written as 
Web 2.0 applications, via Safari. 

24. With only GPRS/EDGE, you’ll be 
waiting a long time for those apps to fire up. 

25. Telstra’s more or less cut itself out of 
the running to sell the iPhone... 

26. ...which means that the Australian 
edition will be GPRS only ... 

27. unless Apple does a 3G iPhone. At 
which point, you’ll be envious of the newer 
models from here until the heat death of the 
universe. 

28. The inevitable U2 iPhone, which will only 
play Sunday Bloody Sunday and send a pre¬ 
recorded message from Bono to your elected 
leaders urging third-world debt re f orm. 

29. Uses predictive text to finish messages. 
Nothing coulden possum bligh Gogh ring. 

30. A two year high end mobile from 
another vendor on a contract? $0. Then you 
can buy an 80GB iPod, and plenty of cups 
of coffee besides. 

31 . You drain the battery watching Heroes , 
and can’t call the cops prior to your 
mugging. 


32. Inevitably crappy Windows sync 
software. Trust me. 

33. Phone calls interrupted with “OS X 
needs to install a security update in order 
to keep functioning. Press Restart to 
restart now.” 

34. Waiting seven hours for the updates to 
come down via GPRS. 

35. Waiting another 23 hours when the 
update crashes and keeps rebooting. 

36. No Outlook support. Remember that 
Windows box at work? 

37. Not large enough to bludgeon 
elephants to death. You might think that 
minor, right up until you feel the rough 
touch of a tusk against your cheek. 

38. Not small enough to slide into your 
bodily “crevices”. You may think that minor, 
until you’re about to be mugged. 

39. Walking past a mobile phone store 
offering an iPhone - with free iPod nano\ 

40. It would be substantially cheaper to 
fake an iPhone than buy one, using only a 
small etch-a-sketch and a torch. 

41 . Inevitable cries of woe that “it won’t 
run Linux”. 

42. More dancing silhouette advertise¬ 
ments. Except this time, the silhouettes call 
you just as you’re getting into the bath. 

43. The integrated 2.0 megapixel camera, 
the photos from which will shortly be in the 
hands of your friendly neighbourhood 
mugger... 

44. but which doesn’t do video chat... 

45. or video for that matter. Which is 
unique for a camera-enabled phone ... 

46. ... just not unique in a good way. 

47. Oh, who am I kidding? After all that, 
you’re going to buy one, aren’t you? 


Alex Kidman is still waiting for Oscar the 
Grouch to pop back out of the Trash can. 


Lay down your arms! All you need is a mouse to browse all the 
3D, Digital Photography, Graphics and Publishing 
software you want: Read the full details, view screenshots, 
download demos and buy online. Just visit the one site 
that has the largest range of MacOSX software in Australia... 


Phone: 1300 137 140 

^plusive 

www.xclusive.com.au 






















Your Mac 
deserves 
Kingston. 

You’ve invested in a premium Mac, 
so why settle for second best when 
it comes to what’s under the hood? 

Adding Kingston® memory can boost the performance of your Mac. 
And, because Kingston® memory is backed by a lifetime warranty, 
free 24/7 technical support and 100% Mac compatibility, you can 
enjoy total confidence. 

Speed, freedom, power: The best memory for Macs: 



• Get more done, faster 

Boost performance of 
your Mac. 


Engineered for Apple 

As Authorised Apple Developers with a strategic 
alliance with Intel®, we guarantee 100% compatibility. 


• Power to perform 

Lead up all the new 
software, games or 
digital media you like. 

• Quality to depend on 

Uses only premium grade 
components, 100% tested 
for performance. 


Confidence 

Features a lifetime worldwide warranty. 

Enjoy support in 3000 locations within 104 
countries across 6 continents. 

Premium Technical Support 
for Mac Pro & Xserve 

Enjoy FREE 24/7 lifetime service and support on 
Kingston memory for the Apple Xserve and Mac Pro 
plus free on-site servicing, and advance returns. 

Kingston is #1 in memory 

Trust the world’s leading independent memory 
manufacturer* Visit us at kingston.com 


Gsimms 

creating more opportunities 

For more information 
contact Simms 
on 1800 800 703 
or your local Apple 
Authorised Reseller. 


* iSupply Corporation (2004, 2005) 


To add memory to your Mac, just remember 
















Dynamic Duo 



QuarkXPress 7 

Interactive Designer 

A new definition of interactivity. 

With Quark Interactive Designer for QuarkXPress* you can create vibrant, 
interactive SWF projects — complete with sound, movies, and animation — 
using the time-tested tools and features that make QuarkXPress the world's 
leading design and page layout application. There's no need to learn a new 
authoring environment; interactivity and animation flow naturally from your 
existing skills with QuarkXPress. Your Interactive layouts can share content and 
design attributes with your Web and Print layouts so that you can create and 
publish coordinated print, Web, and SWF pieces all from within QuarkXPress. 

© 

Quark 


Available from: 

• City Software www.csw.com.au 

• Computers Now www.compnow.com.au 

• Designwyse www.designwyse.com.au 

• Harris Technology www.ht.com.au 


• Infinite Systems www.infinitesystems.com.au 

• Mail Order Software www.mailordersoftware.com.au 

• Software Time www.softwaretime.com.au 

• Streetwise www.streetwise.com.au 


©2006 Quark Inc. All rights reserved. Quark and Quark related marks are trademarks of Quark Inc. and all applicable affiliated companies, 
Reg. U.S. Pat. & Tm. Off. and in many other countries. All other marks are the properties of their respective owners. 




















